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Left: Michelle 
Dockery in 'Swan 
song (page 216). 
Below: the Beauty 
Best of the Best 
section (page 291) 


A 


Above: a Fendi look 
from 'Follow the leader’ 
(page 272). Right: 
a carved lion in 
Coco Chanel’s Paris 
apartment (page 282) 



Welcome to the October issue of Harper’s Bazaar, which is filled 
with beautiful fashion stories, brilliant writing, beguiling photo- 
graphy and authoritative beauty coverage. One of the pleasures of 
editing Bazaar that this is a magazine that has always been able 
to eneompass literature and art as well as interpreting 
style and trends; hence the remarkable breadth and 
depth of its heritage. (Speaking of which. I’ve been 
absorbed in the original version of Evelyn Waugh’s 
novel A Handful of Dust, which first appeared as five 
installments in Bazaar in 1934.) This month - as always 
- we remain true to that literary legacy, with an evoca- 
tive travel memoir by one of my favourite authors, 
Margaret Atwood, who has journeyed to the far north 
(page 324); and a sparkling appreciation of Manolo 
Blahnik shoes by the classical scholar Mary Beard 
(page 196). I’m also proud to be finally publishing 
a poem by Stevie Smith that was eommissioned for the magazine 
76 years ago, but for some mysterious reason has not appeared in 
the pages o(Bazaarwnti\ now (page 202). 

Our cover star this month, Michelle Dockery, has come to fame 
in Downton Abbey - the television equivalent, perhaps, of popular 
19th-century serialised fiction - and as the drama approaches its 
finale, she gives an intriguing interview revealing her eomplex, 
potent relationship with her fictional alter ego Lady Mary (page 
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EDITOR’S LETTER 



Right: Lily 
Donaldson models 
a Chloe look (page 
246). Far right: 
Audrey Mamay 
in a Givenchy 
gown (page 228) 


216). Elsewhere in the magazine, Karl Lagerfeld 
talks about his extraordinary 50 years at Fendi 
(page 272), and we venture into Coco Chanel’s 
private apartment in Paris, a secret place where 
history comes alive, and her spirit feels eerily 
present, especially after dark (page 282). 

As always, alongside the creative escapism and 
imagination of our fashion coverage (shot on loca- 
tion at a fairy-tale Scottish castle and a wild 
Norfolk beach), we also explore the daily lives of 
working women, in our regular Bazaar At 
Work section (from page 205). This includes 
the results of our latest readership survey, 
which provides statistical detail to reinforee 
the anecdotal impression that I already have 
of the women who read Bazaar (after all. 

I’ve been lucky enough to meet some of you at 
our events): you are professional, entrepre- 
neurial, ambitious, hardworking, collaborative, 
cultured and intelligent. All of which makes my 
colleagues and I feel very fortunate to have such a won- 
derfully inspiring group of readers - and I hope that Bazaar 
continues to live up to your own high standards, as well as those set 
by previous generations of editors, contributors and readers, by 
being the most thoughtful and original of magazines. 


EDITOR’S 

PICKS 

Once the hurly-burly fashion 
shows are over, I’ll escape to 
the Scottish Highlands, where 
skies and mountains always put 
everything into perspective. For 
me, Scotland means soft tweeds 
and supple leather boots; 
so these pieces are 
just perfect. 


Bracelet, £11,400 

Cassandra Goad 
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CONTRIBUTORS 



Witferover 50 books to 
her name - including The 
Handmaid’s Tale, Cat’s Eye, 
and The Blind Assassin - 
the Booker Prize-winning 
Canadian writer is back with 
her brilliant new novel The 
Heart Goes Last, published 
this month by Bloomsbury. 
She talks exclusively to 
Bazaars literary editor Erica 
Wagner (page 200), and 
sends a travel memoir from 
her homeland (page 324). 
When do you feel most 
beautiful? ‘In about 1972.’ 
The world would be a 
more beautiful place If... 

‘. . .people would pay 
attention to Pope Francis’ 
encyclical and do the things 
he said.’ 

How do you power-dress? 

‘You learn what suits you; 
and you wear those things.’ 





A lifelong Idye of shoes led 
the classical scholar to 
collaborate with Manolo 
Blahnik on his new book 
Fleeting Gestures and 
Obsessions (page 196). As 
Professor of Classics at 
Cambridge University, Beard 
is a television presenter and 
contributor to the BBC 
Radio 4 series A Point of 
View. Her new book SPQR: 
A History of Ancient Rome 
(Profile) is out in October. 
When do you feel most 
beautiful? ‘Swimming off 
a boat in the Aegean.’ 

Best beauty trick 
‘Everyone looks good 
in or against black.’ 

The most beautiful thing 
you own ‘Fashion- wise, 
my Glohe-Trotter suitcase 
and my Manolos.’ 


After a short career as an 
actress, Frolich completed 
a year at the Danish School 
of Art Photography, before 
moving from Copenhagen 
to study photography in 
New York. Her first job was 
assisting Helena 
Christensen on a 
shoot for Vogue, 
and more recently 
she photographed 
Kate Bosworth. She 
makes her Bazaar 
debut on page 168. 

Your ultimate 
beauty icon ‘I’m 
smitten with French 
actresses, from 
Catherine Deneuve 
to Marion Cotillard.’ 

The most beautiful 
thing you own 
‘A silk kimono 
from Japan.’ 



piirnwH 

Born in Chartres, France, A 
Marnay started modelling ^ 
at 15 and has worked with 
photographers including 
Irving Penn, Herb Ritts 
and Richard Avedon. In 
2005, after 10 years fronting 
campaigns for everyone from 
Longchamp to Lanvin, she 
turned her hand to acting, 
while bringing up her two 
children from a relationship 
with the producer Alexandre 
de Betak. She gets into 
character on location in 
Scotland’s Glenapp Castle 
for ‘Such stuff as dreams are 
made on’ (left) on page 228. 

The world would be a 
more beautiful place If... 

‘. . .people would stop 
thinking about themselves 
and start caring for others.’ 

Most extreme beauty 
measure ‘After giving birth 
I ran five days a week for 
two months. Hard on my 
knees, but I lost the extra 
kilos in no time.’ 
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The 22-year-old Estonian 
model loved the vintage 
aesthetie of our ‘Bohemian 
lights’ shoot (right) on 
page 258. She was scouted 
in a shopping centre in 
her hometown in 2010 
and - in a dazzling start 
to her career - walked 
for 26 shows that season, 
including Balmain, Dior, 
Givenchy and Miu Miu. She 
has been photographed by 
Mario Testino and starred 
in advertising campaigns 
for Etro and Moschino (the 
latter shot by Juergen Teller). 
Your ultimate beauty icon 
‘All of my beauty inspiration 
comes from Tumblr, 
Pinterest and YouTube.’ 
Best beauty trick ‘The 
magic of what a little bit of 
highlighting can do.’ 
How do you maintain a 
heaithy lifestyle? 
‘Whenever I have a chance, 
I choose the organie option.’ 





Since creating Foxgloves & 
Glory 18 months ago, Clarke 
has become the favoured 
florist at the restaurant 
Sketch, and this year won 
two awards at Chelsea in 
Bloom. Her designs can 
be seen in our cover shoot 
on page 216, where she 
dressed the magnificent West 
Wycombe Estate in garlands 
of roses and hydrangeas. 
When do you feel most 
beautiful? ‘On the last few 
days of a holiday - tanned, 
relaxed and super happy.’ 
How do you power-dress? 
‘Skinny jeans, a the Kooples 
blazer and gladiator sandals.’ 
Most extreme beauty 
measure you’ve taken 
‘A nose job; I inherited my 
grandfather’s Roman nose 
and it had to go.’ 


For ‘Travel notebook’ on 
page 329, the Lebanese 
jewellery designer shares her 
holiday snaps and secrets 
from Ibiza. Fares grew up 
living between Europe 
and the US, travelling with 
her father, a former deputy 
prime minster of Lebanon, 
before deciding to put down 
roots in London. In June, she 
married the artist Alexandre 
A1 Khawam in a lavish 
wedding in Normandy, 
with guests including the 
designer Mary Katrantzou. 
Best beauty trick ‘Putting 
ice cubes on my face to 
close the pores before 
applying make-up.’ 

How do you power-dress? 
‘A Dior or YSL suit with 
Stubbs & Wootton loafers.’ 
Most extreme beauty 
measure ‘An intensive yoga 
retreat before my wedding.’ 


Her eponymous fashion label / 
counts Patricia Arqume, Eva ' 
Mendes and Kirsten Dunst as 
fans, and for this issue, Getty 
invites Bazaar vcAo the Los 
Angeles home that she shares 

with her husband 

..-s 

Balthazar and their four 
* children (page 140). The 
former teenage model 
(left) was a favourite of 
the photographer Bruce 
Weber, before leaving the 
catwalk to study fashion. 
Best beauty trick 
‘Before an event, I love 
getting an oxygen facial 
at the Carasoin Day Spa 
in Los Angeles, because 
it really gives you a lift.’ 
Your ultimate beauty 
icon ‘Louise Bourgeois 
comes to mind. She lived 
until she was 98 and she 
looked amazing.’ 

The most beautiful 
thing you own ‘A 1930s 
Cartier ring from my 
husband, which I am 
so in love with and 
wear every day.’ 
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‘Shoes. 
Pleasure 
and Pain 


CHANEL 

AT 


HOME 

On 22 October, join 
Bazaariox a private view 
of Chanel’s ‘Mademoiselle 
Prive’ exhibition at the 
Saatchi Gallery. Discover 
the origins of Chanel’s 
iconic creations and inspirations, 
including the 1932 Bijoux de 
Diamants collection and Chanel 
No 5. Tickets cost jC 50 and include 
a drinks reception, a talk by 
Bazaars editor-in-chief Justine 
Picardie, a goodie hag and a year’s 
subscription to Harper s Bazaar. 


PRINTS CHARMING 

On 15 October, the Fashion and 
Textile Museum will host a private 
view of its ‘Liberty in Fashion’ 
exhibition, which explores the 
store's impact on British style. 
Tickets cost £50, and include 
a subscription, a goodie bag 
and Nyetimber drinks. 


MAKE-UP MARVEL 

Join the Nars UK make-up 
artist ambassador Andrew 
Gallimore at 19 Greek Street 
on 20 October for a beauty 
evening hosted by Bazaar’s 
Sophie Bloomfield. Tickets cost 
£50, and include a Nars goodie 
bag, drinks and a subscription. 


LV LOVE 

Join Bazaar for a private view 
of the ‘Louis Vuitton Series 3’ 
exhibition at 180 The Strand on 
29 September. Tickets cost 
£50, and include a talk by 
Bazaar’s Justine Picardie, a 
subscription, a drinks reception 
and a goodie bag. 


BEST FOOT FORWARD 

Join Bazaar’s Justine Picardie 
on 29 October for a discussion 
with the V&A's Lucia Savi on 
the ‘Shoes: Pleasure and Pain’ 
exhibition, as well as a private 
view. Tickets cost £50, 
including a drinks reception, a 
subscription and a goodie bag. 


All ticket prices include a 12-month subscription to BAZAAR* 

FOR MORE INFORMATION AND TO BOOK, VISIT 

H.4RPERSBAZAAR.C0.UK/\TPEVENTS 


PHOTOGRAPHS; HARRY CORY WRIGHT. © COPYRIGHT OF LIBERTY FABRIC LTD, GRAHAM WALSER/HEARST STUDIOS. COURTESY OF LOUIS VUITTON. © VICTORIA AND ALBERT 
MUSEUM, LONDON. ■‘£10 FROM THE PRICE OF EACH TICKET GOES TOWARDS THE COST OF A 12-MONTH SUBSCRIPTION TO HARPER'S BAZAAR. ONCE A SiJBSCR\B^R, YOU WILL 
BENEFIT FROM REDUCED TICKET PRICES TO FUTURE EVENTS. FOR FULL DETAILS, SEE THE EVENT-BOOKING PAGES AT WWW.HARPERSBAZAAR.CO.UK/VIPEVENTS 
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The new season’s key looks 


Photographs by ROKAS DARULIS 
Styled by SARA GILMOUR 


THINGS 
WE LOVE 


THE 

NEW SUIT 

This season, the suit gets a 
reboot. Whether masculine 
and minimal, softly tailored and 
fluid or modern and modish, 
your two-piece is no longer 
only office-appropriate. 

Tweed jacket, £2,350; 
matching trousers, £1,100; 
vinyl boots, £1,100, all Dior. 
Cashmere jumper, £425 Bally. 
Suede bag, £575 Jimmy Choo 


OUc 


STYLE 
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Wool trousers, £675; calf-leather 
belt, £425, both Loewe. Python 
and calf-leather bag, £1,050 

Victoria Beckham ^ 


STATEMENT 

FLATS 

In a season when opulence 
is everything, bring 
feminine charm to your 
footwear with decorative 
fabrics. For the minimally 
inclined, it’s an easy nod to 
a tricky trend. | 


There’s nothing more flattering 
than trousers that sweep 
dramatically to the floor, 
skimming and elongating the 
silhouette. Beware of wet 
weather and stairs. 
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Mesh and crystal trainers, 
£740 Dior 


o 


GIUSEPPE ZANOTTI DESIGN 

Fall- Winter 2015 





STYLE 



Although there’s no denying 
the allure of this season’s 
floor-sweeping skirts, the mini 
still packs a powerful punch. 
Pair with a high-necked blouse 
and block-heel shoes for the 
most modern silhouette. 


THE 

TWEED 

COAT 

Heritage fabrics get a 
sophisticated update 
for A/W 15: this is a 
colourful, contemporary 
twist on tradition. Look 
for a classic coat in an 
unexpected hue. 

Tweed coat, £3,305 Miu Miu 


Popeline skirt, £690; 
silk shirt, £635; patent 
and leather heels, 
£610; enamel and crystal 
earrings, £225, all Miu Miu 


JIUMYnOOCOM 



STYLE 



Not so much a handbag, more 
a decorative accessory: the 
season’s mini bags make a mighty 
statement. Small, maybe, but 
perfectly formed. 


Leather bag, £805 Saint Laurent 
by Hedi Slimane. Wool and silk mix 
jacket, £1,895; matching trousers, 
£475, both Bally. Mohair jumper, 
£220 Max Mara 
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alaiaparfum.com 



ALAI A 

PARIS 


EAU DE PARFUM 


STYLE 



W I D E - L E G 
TROUSERS 

Herewith the season’s dressing 
formula: billowing trousers plus 
a skinny, sculpted polo-neck 
equals a look that simply glides 
over the body. 

Wool and silk crepe trousers, 
about £920; goat-skin 
heels, about £500, both Celine 


THE 

RIBBED 
KNIT 

OK, so it’s not a season for 
practical, pared-down simplicity - 
but who doesn’t want a new 
jumper.? Put Phoebe Philo’s 
skinny rib knit at the top of 
your wish list. 

Wool and viscose jumper, about 
£1,770; lamb-skin bag, 
about £1,100, both Celine 



FABIANA FILIPPI 

fabianafliippi.com 


42, Conduit Street - London 



STYLE 



Shearling gilet, £2,959 Paul Smith 
Rayon polo-neck, £775; wool 
top, £490; wool trousers, 
£825, all Stella McCartney. 
Leather and brass belt, £799 
Donna Karan New York 



LADYLIKE 

HEELS 

Autumn’s return to 
femininity demands 
a shoe that fits: simple 
block-heel slingbacks have 
prim and proper charm. 

Leather slingbacks, 
£450 Bally 
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HAIR BY BIANCA TUOVI AT CLM HAIR & MAKE UP. USING KIEHL’S. MAKE-UP BY REBECCA WORDINGHAM AT SAINT LUKE ARTIST MANAGEMENT, USING CHANEL LE LIFT AND LE VOLUME ULTRA-NOIR. MANICURE BY KIM TREACY AT 
LMC WORLDWIDE, USING CHANEL A/W 2015 AND BODY EXCELLENCE HAND CREAM. STYLIST’S ASSISTANT; LUCY KEBBELL. MODEL; ANASTASIA KUZNETSOVA AT NEXT MODEL MANAGEMENT. SEE STOCKISTS FOR DETAILS 







www.harpersbazaar.co.uk 


STYLE 


Julie de Libran’s 
A/W15 
moodboard for 
Sonia Rykiel. 
Below: looks from 
the collection 


The mirror images that inspired Julie de 
Lihran’s AAV 15 collection for Sonia Rykiel 


Julie de Libran found the inspiration for her second collection as 
the artistic director of Sonia Rykiel in reflected images. Drawing 
on Rykiel’s own fascination with mirrors, the designer used 
innovative fabric and texture combinations for A/W 15. ‘This 
collection plays with light in many fascinating ways,’ says 
De Lihran. ‘I experimented with fabrics, using embellishment and 
metallic leather to create a reflection.’ The designer reworked the 
striped jumper - perhaps the most iconic garment in the brand’s 
history - with chainmail and sequins, while metallic snakeskin 
dresses were inspired by an image of Bette Midler in a gold turban. 
A velvet jumpsuit was emblazoned with an archive floral print from 
Liberty, and the closing looks featured adorned floor-length striped 
dresses. ‘These were inspired by the work of the artist Jeppe Hein, 
who uses mirrors,’ says De Libran. ‘It is these mirrors that create 
a reflection; and reflection never lies.’ anna rosa vitiello □ 
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Below: Bazaars 
editor-in-chief Justine 
Picardie on the front 
row at Louis Vuitton 
A/W 15, next to 
Kanye West and 
Kim Kardashian 


Louis Vuitton 
A/W 15 Below 
left: more looks 
from the collection 



ALL THINGS 


BRIGHT & 
BEAUTIFUL 


Louis Vuitton’s new London show 
offers an insider s view of Nicolas 
Ghesquiere s AAV 15 collection 

%AVRIL MAIR 


A disused office block on the 
Strand seems an unlikely place to 
discover the creative inspiration 
of Nicolas Ghesquiere. But from 
21 September, this Brutalist 
building will be home to an inter- 
active display of his work for 
Louis Vuitton, bringing together 
heritage, craft and formidable 
design talent - as well as totally 
covetable accessories. Ghesquiere is one of the industry’s game- 
changers, and his appointment as creative director in 2013 marked 
, the start of an exciting new era for the house. Louis Vuitton has 

chosen to celebrate it by hosting a series of exhibitions that 
coincide with the arrival of his collections in store. The first 
was held in Shanghai and Tokyo, the second in LA, Beijing, 
Seoul and Rome. This third instalment, titled ‘Louis 
Vuitton Series 3 - Past, Present, Future’ and held during 
London Fashion Week, is based around the A/W 15 
collection and is expected to attract close to 100,000 people. 
The experiential installation will take visitors on a 13-room 
journey over three floors, exploring every step in the process that 
went into creating this season’s collection - from initial product 
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£730 


£3,150 
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sketches through to the experiences of the models on the day 
of the show. At the heart of the exhibition is what the house 
calls the ‘Infinite Show’ - all 48 catwalk looks projected as 
video footage onto full-size screens, giving viewers the 
kind of close-up offered to Kim Kardashian and Kanye 
West (who sat heside Bazaar's editor Justine Picardie on 
the front row in Paris last March). The exhibition also 
includes a display of this season’s advertising campaigns, 
shot byjuergen Teller and Bruce Weber; and there will be 
Louis Vuitton gifts to take away - free posters and 12 key 
accessories offered up as stickers - as well as the world’s 
chicest restaurant on the second floor. 

Of course, though this is about sharing the energy, emotion 
and hard work that goes into a fashion show - it’s intense for any 
brand, let alone a powerhouse like Vuitton - it’s also about gener- 
ating desire. This isn’t difficult to do with a designer like Ghesquiere 
and a collection like A/W 15: from the opening look, a fabulously 
furry brushed sheepskin coat, through to modish little skirt suits 
and elaborate lace and brocade dresses, it was the stuff fantasy 
shopping lists are made of Ghesquiere’s first two Louis Vuitton 
collections have inspired a frenzy among fashion editors and a 
deluge of high-waist denim on the high street. This looks set to be 
no different. Get in early. □ 

‘Louis Vuitton Series 3 - Past, Present, Future', from 21 September to 18 
October. For tickets, visitwww.louisvuitton.co.uk or dozmload the LVPass 
app from iTunes. Bazaar will host a private view 
of the show on 29 September; visit wvow.harpers 
bazaar.co.uk/vipevents for information. 


20 /^ 


Though this is 
about sharing the 
energy, emotion 
and hard work that 
goes into a fashion 
show, it s also about 
generating desire 


Above: Louis 
Vuitton A/W 15, 
photo^aphed by 
Juergen Teller. 
Below and right: 

theA/WlS 
catwalk in Paris 
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MY 

LIFE. 

MY 

STYLE 

The designer Rosetta Getty’s 
minimalist LA home reflects 
the chic simplicity of 
her collections 

By LUCY HALFHEAD 
Photographs hy]R MANKHOFF 


Perched on a plateau in the Hollywood 
Hills, with an incredible panorama of Los 
Angeles - from snow-capped mountains to 
the glittering Pacific Ocean - Rosetta Getty’s 
house is finally party-ready after a four- 
year renovation. Good news, since the 
45-year-old designer recently celebrated 15 
years of marriage to her husband Balthazar 

- the great-grandson of the oil tycoon J Paul 
Getty, and the star of TV’s Brothers & Sisters. 

After owning the property for eight 
years, the couple decided to tear it down, 
and rebuilt it with the help of the architect 
Jeffrey Allsbrook. Tve been in the Hills 
my whole life,’ Getty says, ‘and this 
particular plot has the best 
views in the city.’ Floor-to- 
ceiling glass and minimalist 
interiors certainly highlight this, 
and provide a pure backdrop to 
display a compelling art collec- 
tion - all chosen by her, despite 
her husband’s synonymy with a 
certain neighbouring museum 

- including a Piero Golia 


From top: Rosetta Getty 
wearing wool top, £430; 
matching skirt, £580, both 
from her own label. An 
Olympia Scarry sculpture and 
a Philip Arctander chair. The 
reading salon. James Nares 
artworks in the childrens room 
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heft: the pool in the 
garden. Below: Getty 
in her living-rooom, 
wearing wool jumper, 
£480; micro-shirting 
shirt, £640; wool crepe 
trousers, £960; leather 
slingbacks, £290, all 
her own label 


painting in the hall, an orange 
block sculpture by Olympia 
Scarry and James Nares’ 
swirling red and blue images. 

The house is also a treasure- 
trove of mid-century furniture 
- a rich mix of Ilium Wikkelso, 

Jean Prouve and Charlotte 
Perriand. ‘There was a time 
when I had four little kids who 
were banging their heads and 
getting grape juice on the couch, so all I 
bought was dark leather furniture,’ she says. 
Now that her children are older - 15, 13, 11 
and seven years old - Getty is impressing 
the fashion pack with her eponymous line, 
launched last year. Her fans include 
Gwyneth Paltrow, Eva Mendes, Rosamund 
Pike and her childhood friend Patricia 
Arquette, who wore a chic monochrome 
Rosetta Getty column dress to the Academy 
Awards earlier this year, where she won an 
Oscar for Boyhood. 

Reflecting Getty’s own casual elegance, 
the collection pairs clean lines with a neutral 
colour palette. ‘But I’d hate to be labelled as 
boring, so I always add an interesting twist,’ 
she says. Aside from her own collection, she 
cites Phoebe Philo’s effortless, wearable 
designs at Celine as her favourite - ‘She’s 
been able to feed my wardrobe in a way that 
others haven’t’ - and has also been a Maison 


‘I’d hate to 
be labelled as 
boring, so I 
always add an 
interesting twist 


Margiela enthusiast since she was young. 

As a teenage model, Getty zigzagged 
across Europe and was photographed by 
Bruce Weber, before returning to Los 
Angeles to enrol at Otis College of Art and 
Design. ‘I’m sort of an introvert, so I wasn’t 
comfortable in front of the camera. It 
wasn’t really my thing,’ she says. Her ‘thing,’ 
it transpired, was fashion design : she created 
a luxury children’s clothing line, Rosetta 


Above: jewellery in 
the marble bathroom, 
heft: the coffee table 
in the reading salon 
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Clockwise from left: 
pictures of Getty’s 
current collection 
in the bathroom. 
Leather boots, £290, 
Rosetta Getty. The 
dining-room, with 
views over the garden 


Millington (Getty’s maiden name) , followed 
by a 2006 collection of cocktail dresses - 
which she set aside following the birth of 
her fourth baby. And it looks like it’s third 
time lucky with her latest launch. ‘It’s per- 
fect timing now - my kids are totally over 
me,’ she jokes. 

Getty’s latest admirer is none other than 
the girl-of-the-moment Kendall Jenner, 
who has sent over a photo from a shop 
changing-room wearing one of her pieees. 
‘I don’t just want to talk to my peers, I also 
want to talk to the girls we were 20 years 
ago, and show them that there are clothes 
that are beautiful and sexy, but that also 
make you feel comfortable and happy,’ she 
says. ‘That it’s possible to have both.’ □ 



Below: Getty in her 
living-room wearing 
cashmere merino jumper, 
£480; wool trousers, 
£890; calfskin and wood 
boots, from a selection, 
all her own label 
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'Celebrating the 
fourth of July in 
Tuscany at the 
Rosetta Getty x 
Farfetch party ’ 


Pearson 


E119.5C 

Mason 
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Vases, from 
a selection 

Tortus 

Copenhagen 


Coffe press, 
about £106 

Georg Jensen 
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Italian lingerie 
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download Mylntimissimi app 


Ijondon: 368:370 Oxford Street, 56 King's Rond, Brent Cross, Westfield White City, Westfield Stratford, iV7 Centre Islington 










Wliil V'" -%^ 







COAT £69 M4S COLLECTION. SELECTED UK STORES & ONLINE. SUBJECT TO AVAILABILITY. DEUVERY CHARGES APPLY. 





The new icons of the season. Simple, streamlined and effortlessly chic. 


ONLY 

M&S 


ORDER BY 10PM FOR NEXT DAY HOME DELIVERY AT MARKSANDSPENCER.COM 




HAIR BY GEORGE NORTHWOOD AT EMMA DAVIES AGENCY, USING PUREOLOGY AND REDKEN. MAKE-UP BY JANEEN WITHERSPOON, USING CHANEL LE LIFT AND LE VOLUME ULTRA-NOIR. MANICURE BY SABRINA GAYLE 
AT LMC WORDLWIDE, USING CHANEL A/W 2015 AND BODY EXCELLENCE HAND CREAM. MODEL: GEORGIA MAY JAGGER AT TESS MANAGEMENT. STILL-LIFES: GRAHAM WALSER/HEARST STUDIOS. SEE STOCKISTS FOR DETAILS 
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READY 
TO ROLL 

Georgia May Ja^er’s free-wheeling 

Mulberry line was designed Yvith 
practical glamour in mind 

By SASHA SLATER 
Photographs by DAMON HEATH 

Styled by MARTHA WARD 


T he leather jacket Georgia Mayjagger has designed for Mul- 
berry is the height of biker chic. But it is much more than a 
fashion statement: it is the distillation ofjagger’s entire 
life’s experience at music festivals and rock concerts. It is a jacket 
designed to be worn, weathered, loved, huddled under at Glaston- 
bury and shrugged on at the end of a long night’s clubbing. ‘I really 
love leather jackets,’ says Jagger. ‘It’s one of the basic items you 
have to have. I find the problem with most of them is that they’re 
designed for the look, not the comfort - a lot are cropped and fitted. 
But this one is made for every day of your life. It covers your waist 
and is big enough to be worn with a jumper or a hoodie under- 
neath. And the pocket is specially designed to fit an iPhone. You 
wouldn’t have to have a bag at all.’ 

This is a shame, since Mick Jagger and Jerry 
Hall’s youngest daughter has also designed a 
solid little black-leather cross-body that is 
perfectly adapted to suit her peripatetic life as a 
supermodel, and her unexpectedly practical 
outlook. ‘I wanted an easy-to-access bag for 
concerts,’ she explains, modelling the bag’s 
many practicalities for me in the Camberwell 
house where our shoot takes place on a blustery 
summer’s day. ‘It’s easier to have something to 
wear cross-body; you want to have your hands 


J, 


‘Most leather 
jackets are designed 
for the look, 
not the comfort. 
This one is made 
for every day of 
your life’ 


Above: leather bag, 
£395, Mulberry 
Georgia May Jagger 
Jacquard dress, £750, 
Mulberry. Lefi: bags, as 
before. Opposite: silk 
scaf £95, Mulberry 
Georgia May Jagger. 
Silk shirt, £650, 
Mulberry 


Above: leather jacket, £995, 
Mulberry Georgia May Jagger. 
Lefi: silk scaf £195, Mulberry 
Georgia May Jagger. Tweed 
jacket, £750; tweed trousers, 
£450; belt, £350; bag, £495; 
heels, £420, all Mulberry 


free. And then you keep it safe with the zipper 
towards you, so it’s good for festivals or in the 
street. The flat bottom makes it look like a 
rucksack and means you can fit an awful lot in.’ 

It’s not all pared-back function, though. The jacket can be 
customised with a painted fox, bee or owl on the back, and 
each buyer can commission it with their own initials in 
white on the waistband. Furthermore, it has a jewel-bright 
lining in emerald, sapphire or magenta; the inspiration for 
this, as for the range of brightly coloured silk scarves that 
accompany the collection, was Jagger’s new home. 
‘When you look at my Mulberry collection, it looks like 
it belongs in my house. All the walls are neutral but the 
furniture and lamps are bright pops of colour: it works 
on the clothes too, and I love it.’ 

The Mulberry Georgia May Jagger collection is available at 
Mulberry (www.mulberry.com). 
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SEE STOCKISTS FOR DETAILS. PROP STYLIST; HELEN MclNTYRE. LACE SUPPLIED BY JOEL & SON FABRICS (WWW.JOELANDSONFABRICS.COM) 
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BAZA 


4 


ACCESSORIES 


Edited by AVRIL M AIR 


From a selection 

Dolce & Gabbana 



PA^T perfI:ct 

Our favourite Sixties^^j^j^ired pieces, with a dash of modernity 


Photographs by PAUL ZAK 

Styled by FLORRIE THOMAS 





ACCESS(pRIES 


From a selection 

Dolce & Gabbana 


Gianvito Rossi 


pretty 


Soft rose tones deliver 

sophisticated glamour 


I £2,660 

Louis Vuitton 


£245 

Alexander 

McQueen 



309 KINGS ROAD. CHELSEA. LONDON 
WWW.ZAEEMIAMALCOM 







ACCESSORIES 



SWEET TREAT 

An adorable blush-pink bowling bag; 
how could you resist? 


PAUL ZAK 


SEE STOCKISTS FOR DETAILS 
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kaUipa4t.co.uk 

cavent gardm 1>5 tangicy court. wc2 I .iloant square 2 aymons aircct. ftwS 
wtstfteld london arid way, wl2 


kate spade 

NEW YORK 



Faux Fur Coat £129.90 
Cashmere Crew Neck Sweater 
£89.90 

Silk Camisole Dress £69.90 
Tights £7.90 




The first collection launches on October 29th. 

All items are available at the flagship stores and online. Selected items are available at other stores. 
www.uniqlo.com/carineroitfeld/ 



CARINE ROITFELD -aris 


Available October 29lh 
Wool Chester Coat C149.90 
Merino Body Sweater £39.90 
Wool Blended Tight Skirt £29.90 
Belt £24.90 
Tights £7.90 





Earrings, £14 

Ernest Jones 


XT'S!) 

SHOUT ® 

mgciisplayofcolourandshin. 


£1,695 _ 1 

Saint Laurent by 
Hedi Slimane 5 


f'>;-'st/an 

■°“'>°uf/n 


£249 

ci-derf' ^ 

UndaParroN 


ACCESSORIES 


£530 

Max Mara 


Gucci 


About 


£450 


Oscar de 


a Renta 


Sof 


^onn 
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Brighten up. 
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Discover beauty’s most powerful radiance boost. 


Dr Sebagh Pure Vitamin C Powder Cream, loved 
by beauty insiders, rejuvenates skin with the purest 
and highest concentration of antioxidant Vitamin C. 

This potent powder dramatically brightens and 
revitalises all skin types whilst visibly reducing 
and protecting against pigmentation. 


Simply mix a little with your favourite 
serum or moisturiser every day, or when 
your skin needs it most. 

Find Dr Sebagh Pure Vitamin C Powder 
Cream in stores and online at drsebagh.com. 


Dr Sebagh 



ACCESSORIES 



GOLD STANDARD 

Put your best foot forward in Bottega Veneta s 
block-heel pumps 


PAUL ZAK 


SEE STOCKISTS FOR DETAI LS 




A new bowtea 4wafTS> j 
ists of f^oheyed, go/den rnirngi 
Keel above the 8pict)iM^2 
of freshly crushed ■gBraiat»»6f#>. 
Warm, ethereal, mesmerising. 




ACCESSORIES 


shot inB 

THE DARK 


Add a flash of red to black for a touch of drama 


£4,294 

Hermes 


£695 

Alexandi 

McQuee 


£2,280 Louis Vuitton 


(5\org/o 


FEND) 


£1,130 

Gucci 
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FORGET LOOKING ‘GOOD FOR YOUR AGE’. 

LOOK BETTER THAN EVER. 



PLUMPER SKIN, FULLER-LOOKING CONTOURS. 

FILLER RENEW YOUR SKIN. 



REVITALIFT 

-uER RENEW 

THE SCIENCE 

OUR W HIGHLY CONCENTRATED 
HYALURONIC ACID SKINCARE RANGE. 


PROVEN EFFECTIVENESS 
CLINICALLY PROVEN: SKIN IS BOUNCIER. 
SKIN IS REPLUMPED WITH MOISTURE. 



L'OREAL 


PARiS 


RE-FIRMED, REFINED, WRINKLES APPEAR REDUCED. 

LASER RENEW YOUR SKIN. 


REVITALIFT 

LASER RENEW 

THE SCIENCE 

3% PRO-XYLANE: OUR HIGHEST CONCENTRATION. 

PROVEN EFFECTIVENESS 

CLINICALLY PROVEN TO REDUCE THE 
APPEARANCE OF WRINKLES. 

SKIN FEELS FIRMER AND LOOKS SMOOTHER. 




f'ARIti 


Andie MacDowell. 


L'OREAL 

PARiS 


Try Laser Renew and look #betterthanever 


REVITALIFT 


LASER RENEW 




FRESH 

PERSPECTIVE 

Fashion gets a chic, feminine update for AA¥ 15, with 
layers of pale silk, textured knits and luxurious cashmere 


Photographs by OLIVIA FROLICH 


Styled by CHARLIE HARRINGTON 


THIS PAGE: wool mix coat, 
X^90, Next. Viscose blouse, £^ 65 , 
Tommy Hilfiger. Cashmere 
culottes, from a selection, 
Fabiana Filippi. Lace bra, ;C38, 
Intimissimi. Suede boots, ;C350, 
Karen Millen. Sterling silver 
and cubic zirconia ring, ;€119, 
Pandora. OPPOSITE: viscose 
dress, ;C2,650, Victoria 
Beckham. Crepe de Chine top, 
.■C945, Alexander McQueen. 
Gold-plated silver and pearl 
rings, from about ;C82 each, 
Jane Koenig 





SHOP BAZAAR 



THIS PAGE: mohair and wool 
coat, ;C690, Paul Smith Black 
Label. Lame dress with sheer 
striped panels, >C1,530, Missoni. 
Silk slip dress (seen through 
panels), .C156, La Perla. 
OPPOSITE: alpaca wool blend 
jumper, £260, Philosophy di 
Lorenzo Serafini. Viscose 
trousers, .€325, Sportmax. 
Polyester heels, 429.99, H&M 


OLIVIA FROLICH 



SHOP BAZAAR 




THIS PAGE: wool jumper, 
;C750, Coach. Silk blend top, 
.)G249, Daks. Flannel shorts, 
from a selection, Fabiana 
Filippi. Suede boots, Cl, 445, 
Gianvito Rossi. OPPOSITE: 
polyester mix coat, C99; wool 
mix dress, C45, both Marks 
& Spencer 



OLIVIA FROLICH 


SHOP BAZAAR 




THIS PAGE: silk mix top, 
j€ 389, Zadig & Voltaire. 
Cashmere and silk rollneck, 
from a selection, Fabiana 
Filippi. Viscose trousers, jC 175, 
Leon Max. Suede mules, .>€650, 
Jimmy Choo. White gold and 
diamond bracelets, from 
jC 3,465 each, Fope. 
OPPOSITE: angora jumper, 
jC 230, Michael Michael Kors. 
Silk chiffon dress, .>€509, By 
Malene Birger. Calf-leather 
brogues, j€ 200, DKNY. Silver 
and diamond bracelet, >€300, 
Monica Vinader. See Stockists 
for details. Hair by Yumi 
Nakada-Dingle, using Shu 
Uemura Art of Hair. Make-up 
by Marie Thomsen at Agentur 
CPH. Manicure by Sabrina 
Gayle at LMC Worldwide, 
using Chanel A/W 2015 and 
Body Excellence Hand Cream. 
Stylist’s assistant: Lucy 
Kebbell. Model: Emma 
Champtaloup at Viva London 


OLIVIA FROLICH 


SHOP BAZAAR 





BOGHOSSfAN 

OLD BOND STREET - LONDON 














Jaeger-leCoultre Boutique 

13 Old Bond Street, London - T; (0)20 3402 1960 



JL 

oJaeger-leCoultr^ 


Open a whole new world 



SEE STOCKISTS FOR DETAILS 



JEWELLERY 


Edited by ]\JUE-A^^E DORFF 


adminton' wallpaper, 
from £460/panel 

De Gournay 


Messika 

Joaillerie 


SPARKLE 


All prices from 
a selection, except 
where stated 


Glittering gems inspired by the world around us 

Photographs by PAUL ZAK 

Styled by UPmiX 



JEWELLERY 


Piaget 


‘Askew’ wallpaper, 
from £631/panel 

De Gournay 



RICHARD MILLE 



RM 07-01 
POLO CLUB SAINT-TROPEZ 


White ceramic case with white goid caseband 
Baseplate and bridges made of grade 5 titanium 
Rotor with variable geometry 
Free sprung balance with variable inertia 
Frequency: 28,800 vph (4 hz) 
Patented stem-crown construction 
Satin finished surfaces 
Anglage hand polished 
Electroplasma treatment for 

the baseplate and the bridges 


Limited edition of 30 pieces 


RICHARD MILLE BOUTIQUES 

Dubai Abu Dhabi Doha 
Geneva Paris London Milan Monaco 


www.richardmille.com 




■JEWELLERY 


Chopard 




‘Askew’ wallpaper, 
from £726/panel 

De Gournay 


p^tpels 


o 




1-5 BRIDGE STREET. BATH BA2 4AP 
+44 (0)1226 788800 


WWW.MALLORY-JEWELLERS.COM 



PHOTOGRAPHS; IMAXTREE, GRAHAM WALSER/HEARST STUDIOS, SHUTTERSTOCK. COMPILED BY CHARLOTTE DAVEY. SEE STOCKISTS FOR DETAILS 





JEWELLERY 


ORTRAIT 
OF A LADY 


Diamonds and pearls Yvith 

a hint of delicate pink 


All prices from a selection, 
except where stated 
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JEWELLERY 



/ 



aoodles 
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£.A3,70o 


William 
& Son 


1/1 

cci- 

LU^ 

lU 

iii" 


Breguet 


AMAZING 

GRACE 


White gold and gemstones 

for pristine elegance 


Q. if) 







TOWN&COUNTRY 

Established. Authoritative. Iconic. 

THE AUTUMN ISSUE, ON SALE NOW 

High fashion, high culture and high society: 
discover a uniquely British take on elegant living 
www.townandcountrymag.co.uk 
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BRIGHT 
SPARKS 

Bold jewels and watches for a pop of colour 


Ring, 

£7,280 

Chaumet 


All prices 
from a 
selection, 
except 
where 
stated 


JEWELLERY 

£10,550 

Omega 


Tiffany & Co 



JEWELLERY 



Bulgari 


Earrings, 

£ 8,600 


Patek Philippe 


zmJirw.harpershaz^r.co.uk 


Chopard 


Graff 

Diamonds 


Chopard 


ir‘ Bracelet, ' \ 


£ 1,400 ' ■ 

Kiki 

McDonough 


Dior 


Joaillerie 




i ? 


Faberge 


RAY OF 
LIGHT 

Vibrant pieces 

for day or night 


PHOTOGRAPHS; IMAXTREE, GRAHAM WALSER/HEARST STUDIOS, GETTY IMAGES. COMPILED BY CHARLOTTE DAVEY. SEE STOCKISTS FOR DETAILS 




ASPlNALOFLONDON.COM <4A (0) 1428 648180 




THE NEW BESPOKE MEDIUM 


L 


& BLUE 


SIZED MARYLEBONETECH INCLUDES 


3 INTERCHANGEABLE COLOURED HANDLES • BLACK. SILVER 


Aspina 

f 

L O N^D O N 


DISCERNING ELEGANCE 

To celebrate the latest chapter in the William & Son story, we've 
launched our first line of women's handbags, handcrafted using 
the finest Florentine tanned leathers. The Bruton Collection 
comprises supple day bags, chic totes and streamlined shoppers 
ranging in colour from berry red to China blue. Our bespoke 
team can tailor size and shade to match every season and 
occasion for our discerning clients. Discover the luxurious 
collection at our new Bruton Street store: two floors of beautiful, 
handpicked essentials and diversions for town and country living. 



•T *yeOlHIIUNI 10 
HCI MAjeilV IMC OUUN 
OOlOttUTHS S SIlVCttMITHt 
WIUIAN » $OH 
lOHOOH 



LONDON 


34-36 BRUTON STREET LONDON W1J 6QX 020 7493 8385 



WILLIAMANDSON.COM 



YEARS 


There’s not a single clotitl in the $ky and yeiit's the^ ^ ^raftd Cherokiea that^^Nailv shThes. 
With its dynamic looks, lilxurious irtterior, irirtovativa'te^ljoiogfes and sfrcn^ yet efftcient 
engines things really don't get any better. Perhaps that's why it’s the tnosl awarded SUV ever.* 
And should the jSvieather take a turn tor the worse, you can always ium on the heated 


COULD IT BE ANY MORE PERFECT? 


Grand Cheroktt 






0%APR 

REPRESENTATIVE" 

tFREE S€RViaN6' 

« ROADSIDE ASStSIANCE' 
♦ WARRANTY’ 


Jeep Grand Cherokee until 30th September avaftahte with £5,000 Jeep Deposit Contribution^, 3 Years Free 
Servicing’ and 0% APR Representative**. To book a test drive or for more information visit jeep.co.uk 


Jeep, with 


sXPO 


MliANO20U 


Model shown is the Jeep Grand Cherokee 3.0 litre % Summit at £51.995 OTR. OFFICIAL FUEL CONSUMPTION FIGURES FOR THE jEEP<» GRANO CHEROKEE OIESEL 
RANGE IN MPG [L/IDOKM): EXTRA URBAN A3.5 16.5]. URBAN 30.A (9.3). COMBINED 37.7 (7.5). CO, EMISSIONS: 19B G/KM. 

pvinsK M iccn^iia ntli (C UnctimlitfiiKm M re, tgl W rtptoMtiln, ol inl lili Wwng mti m* Factan udi n dinMi itylf. ml iM aMiUon re, Un Imi i WtKl w iMt cMnn,tioa 

'■In (nM ClwoliK niiWs inMng SIT imai Inn nreiianlirir wnoii wnnig It* c« In J iws n U.iKXI naln. hkkIjii pnlKlioii InlhiliiiiHQriiilt mUtm nUn nln Fn inisiili nsnivia ma mnnt,. 
m nbsU In hill tiini, iN wUllMa *Ci»iii nlilii It )M|i Giaiit Clwilin omiitaii mi 111 IMnt "Pivrolltt mlitU u tn Ciant ClnrtliM itKltlt nfiiniil ty 3llli SiylMiMi nrS "Jut Dtttal CotuilMtiai only 
mi jtlt n cti|Mctm mill Jw Urn egrclnn. 1% tn Rremutitm Hin emlaH raiUUi lii • 3 yni Inn ir.li i mnniign dtyoi I tl 13% tiyimt . Fmm nbiict It iMn Inmim nay b« nqiint. Iinin ml CmWtitni 
lyyly J<ipriiiiKiilS<niicn.niBoiiUS Slntl.S11IIIIW‘lR,iit<sltn4tiiicttl SyMllicil=tt>iiianKlilliiiiilgtliflign«n7/U) PlBtu«isil|My<*<>rtiMtetllnlnmllot JicnUtn)tl(ntliiteniliolFUIISUt. 



PHOTOGRAPH; MICHAEL ROBERTS. © MICHAEL ROBERTS/MACONOCHIE PHOTOGRAPHY 



HEART (fciM 
!^!^SOLES 


Mary Beard on Manolo Blahnik’s unique genius; 

MargaretAtwood’spreseient futurism; 
jL India’s history of fashion at the Y&A; ^ 
i vK and a long-lost Stevie Smith poem is rediscovered I 


ixr. POINTS 


Rdited by HELENA 


Black and white 
Manolo Blahniks, 
photo^aphed for 
his new book 
'Fleeting Gestures 
and Obsessions’ 















TALKING POINTS 





Images ofManolo 
Blahnik’s inspirations 
and designs, from his 
new book, heft: Cecil 
Beaton. Above right: 
a painting from the 
Prado museum 


BOOKS 


T he Roman emperor Caligula 
- among his other more 
serious crimes - became 
notorious for a pair of designer slip- 
pers made entirely of pearls that he 
crushed as he walked around the 
palace. Caligula was a man whose 
reputation was inseparable from his 
footwear; even his name was a refer- 
ence to the miniature army boots 
{caligae) in whieh his mother and 
father had dressed him as a little boy, 
to impress the Roman troops. 

The story of the pearl slippers 

nicely sums up some of the emperor’s faults. He was ridiculously 
extravagant, and dangerously liable to confuse genders. No real 
Roman man would be seen dead in pearls, least of all on his feet. But 
the story also captures one of the enduring ambiguities of shoes: of all 
items of clothing, they are often the most ostentatious and precious; 
but at the same time they are what we subject to the most brutal treat- 
ment of all - bearing the whole of our weight, and repeatedly pounded 
against pavements considerably more rough than palace floors. 

To put it another way, shoes are the one fashion item that ought to 
be, in practical terms, most safety-engineered - yet they are the closest 
to art pieces that clothing ever comes. A dress may be a fabulous 
creation, but take it off the human body and put it on a mannequin 
in a museum and it beeomes just that: a dress on a man- 
nequin. Shoes, by contrast, can ‘stand on their own’ as 
objects ofwonder, somewhere on the spectrum between 
decorative arts and architecture in miniature. As the 
V&A’s exhibition ‘Shoes : Pleasure and Pain’ shows, from 
15th-century platforms to modern trainers they look 
good in a museum case. A pair of Manolo Blahniks can 
be as wonderful on your mantelpiece as on your feet. 


PRACTICAL 

MAGIC 

Our most functional item of clothing is 
often also the most heautiful, thanks to 
generations of inspired shoemakers 


By MARY BEARD 

I 


It is, in fact, Manolo Blahnik who has exploited those two aspects 
of the shoe - the practical and the inspirationally artistic - better 
than any other modern designer. He has no time for the ‘pain’ of the 
V&A show; despite his famously vertiginous heels, he once insisted: 
‘There is nothing charming about a woman who cannot walk in 
her shoes.’ But his designs are also a bold celebration of their own 
status as objects of admiration and desire. If Manolos are made for 
walking, they are also made to reflect the long history and creativity 
of Western art and culture. 

This is exactly what Blahnik’s new book. Fleeting Gestures and 
Obsessions, underlines. Starring hundreds of magnificent shoes, 
exquisitely photographed, it also contains a series of essays and 
interviews that explore the sources of his inspiration across artistic 
traditions, from ancient Greece and his beloved Prado museum to 
19th-century Sicily (one interview sets out on the trail of Giuseppe 
Tomasi di Lampedusa’s II Gattopardd) and the films of Pedro 
Almodovar. It is a paean not just to shoes, but to shoes as culture. 

And it is, of course, though Blahnik downplays it, a celebration 
of the art of the shoemaker - part engineer, part craftsman, part 
artistic creator. This is something that Caligula himself would have 
understood. One day the mad emperor was dressed up in the 
costume of the god Jupiter, preening 

himself as if he were divine. He turned 

to ask a bystander how he thought he 
looked. ‘A right idiot,’ came the reply. 
For anyone else, such cheek would have 
meant an instant death sentence. But 
the man was a humble shoemaker. And 
it was because he was a shoemaker that 
the emperor let him off scot-free. 

As Blahnik himself hints in the 
interviews in his book, it is as if those 
who make shoes have won the right 
to speak truth to power. □ 

‘Manolo Blahnik: Fleeting Gestures and 
Obsessions’ (£90, Rizzoli) is published on 
8 September. 'Shoes: Pleasure and Pain is 
at the V&A until 31 January 2016. 


Above and far left: Manolo 
Blahniks. heft: a detail 
from a Roman statue. Above 
left: an advertising 
campaign for the brand 
featuring drawings by 
Cecil Beaton 


www.harpersbazaar.co.uk 
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CHIC ANTIQUES 


Collectors will be spoilt for choice this 
year at Lapada, the annual antiques 
and contemporary-art fair in Berkeley 
Square. The amalgam of timeworn 
objets and more contemporary pieces 
under one (tented) roof makes the hunt 
ever more thrilling: opulent Persian rugs 
from the 19th century will be displayed 
alongside newly discovered botanical 
watercolours at Crispian Riley-Smith Fine 
Arts (studies of dahlias and figs, peonies 
and dandelions by the German portrait 
painter Henry Dike and his father Carl). Of 
particular note is Robert Mapplethorpe’s 
unique Flowers series, exhibited by 
Shapero Modern, which is new to the fair 
this year. Mapplethorpe took the images 
in 1988, a year before he died, using 
photogravure, a little-known process that 
give the pictures unique detail. Helena lee 
Lapada Art & Antiques Fair (www. 
lapadalondon.com) is in Berkeiey Square, 
London Wi, from 22 to 27 September. 


SHOPPING TREASURE HUNTING 



Searching for something special? Here are a few of the items up for sale at Eapada 



Shirvan rug 
(circa 1890), 
price on request, 
Farnham 
Antique Carpets 




Chair by 
Melchiorre Bega, 
price on request, 
De Parma 


Studies of Dahlias by 
Carl Ulke, j€ 1,600, 
Crispian Riley-Smith 
Fine Arts 


Untitled (1959) 
by Alan Davie, 
price on request, 
Goodman 
Fine Art 


Frascarolo 
leopard cufflinks, 
price on request, 
Moira Jewels 


Giant Panda (1983) 
by Andy Warhol, 
;€40,000, Shapero 
Modern 





S' 
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CHARITY 


CHILDHOOD 

DREAMS 

KAREN ELSON visits mothers 
in the Ivory Coast to support Save 
the Children’s healtheare campaign 


Above and below: 
Karen Ebon with local 
beneficiaries of Save the 
Childrens work in 
the Ivory Coast. 
Above: children in the 
slums of Abidjan. Top 
right: the road leading 
into the slums 


n July I went to the Ivory Coast as an ambassador for Save the 
Children to support their No Child Born to Die campaign. I live 
in a very protected and safe bubble with my family, and when 
I spent a week travelling from village to village and saw the harsh 
reality for mothers and children, it was profoundly life-altering. Still 
in the shadow of the 2011 civil war, the Ivory Coast is bordered by 
countries ravaged by Ebola. The newborn mortality rate there is over- 
whelmingly high, and at least one woman dies every three hours 
from issues relating to pregnancy or child birth. That’s where Save the 
Children helps, by supporting health facilities and mobile clinics. 

The slums are particularly affected. We went to those near the 
former capital, Abidjan, and for me, it was 
a sort of hell on Earth; no place for a 
child to grow up. It felt hopeless: there’s 
only one road leading in and out, muddy 
and filled with rubbish. We were in a 
four-wheel drive, but even then the 
journey was treacherous, especially as it 
was monsoon season. Women walk 
down tracks like these when they’re in 
labour to reach a hospital or any sort of 
healthcare. Sometimes they don’t make it 
in time, and after walking for hours, they 
give birth alone at the side of the road. 

It was there I met Edwige. She was 24 
and had lost three children to malaria, all 
before they were three months old. She 
explained that it was difficult to raise a child in the slums: there 
was no clean water nearby (she’d wake at 3am to fetch water) 
and she couldn’t leave her house after 6pm for fear of violence 
or rape. Tears formed as she spoke; she was also looking after 
her five-year-old nephew because her sister passed away on 
Mother’s Day. If Edwige had been able to get medicine at the 
first signs of sickness, it could have been a game-changer. 

But then I went to the Gonate clinic near Daloa, which is 
funded and supported by Save the Children. It was such a 
different environment, clean and efficient, and 25 per cent of 
the local children had been vaccinated for polio and measles, 
thanks to a programme started by the charity. There I met 
Fatoumata, who had five children, all still alive. Community 
workers who came into the village had advised her to give 
birth to her fifth child at the Gonate clinic (she’d previously 
given birth on the floor of her home). She was comforted by the 
after-care both she and her child received. This involvement from 
Save the Children, which educates women on the options available, 
is life-changing for those who live in an environment where prevent- 
able illnesses such as anaemia, mumps and diarrhoea can kill. 

When I came home to Nashville, the images of women and their 
sick children haunted me. But the beauty of childhood is that children 
are naturally joyful creatures. 1 want to savour the smiles on their 
faces and, together with Save the Children, give them a chance to 
see their transformation to adulthood, wherever they are. □ 

For more information,visit'www.harpersbazaar.co.uk/KarenEhonDiary. 
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SPUN GOLD 




A new show at the V&A eelehrates 

the ancient art of Indian textiles 




By CAROLINE ROUX 
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I 





do like to belt a sari, it gives a bit of shape,’ said Rakesh Thakore, 
adjusting a buckle. The tall, elegant Indian designer was in his 
studio in Noida, a city built in the 1970s just 20 miles outside 
New Delhi to kick-start industry in Uttar Pradesh. Thakore and his 
design partner David Abraham are doing their bit to enhance 
productivity, employing 50 people in their airy premises and distrib- 
uting their contemporary take on Indian fashion to the country’s top 
stores. Looking at the rails of tunics and shirts, some run through 
with gold thread; the dresses decorated with Gujarati knot-work; 
and the kediya (smocks) based on those worn by Rabari shepherds. 
Dries Van Noten came to mind more readily than Bollywood. (Van 
Noten has made no secret of his own relationship with India: 
he has worked with craftsmen in Kolkata since the late 1980s.) 

‘We opened our last show with a black 
hand-loomed sari worn with clogs, a belt and 
a laptop bag,’ continued Thakore, then pointed 
to a sari in scaled-up black and white houndstooth. 

A version of this will go on show at the V&A in 
October in a new exhibition called ‘The Fabric of 
India’. Following on from the extravaganza that 
was ‘Alexander McQueen: Savage Beauty’, the 
exhibition promises to be no less colourful, though 
perhaps politically a more thought-provoking 
affair. After all, it is impossible to separate the 
history of India from its textile production, which goes back to 6,000 
BC for cotton, and 3,000 BC for silk. Both the quality and aesthetics 
of its fabrics helped make India a major foreign trader. In the I7th 
century, mulberry silks were exported to Europe from Bengal in as 
much quantity as could be mustered. Britain did its best to be the 
primary profiteer during its colonisation of the country, milling 
Indian-grown cotton domestically before selling it back to India at 
a tidy profit. During the Indian independence movement, Gandhi 
encouraged country folk to take to the spin- 
ning wheel and weave their own cloth, or 
khadi. It was a serious - and successful 
- protest against British supremacy. 




‘Not all Indian 
fashion is 
influenced by 
BoUywood’ 



But British colonialism 
couldn’t interrupt the continua- 
tion of craft in India; and the 
unbroken lineage of its survival, as 
well as the beauty of the products, will 
be displayed at the V&A in wall hangings, clothing 
and chintzes, with the earliest fragment dating from the third 
century AD. Indigo (the word actually comes from the Greek name 
for the subcontinent) will appear in turban cloth from 1855, as well 
as an outfit by the designer Rashmi Varma. ‘Not all Indian fashion is 
influenced by Bollywood,’ she said, when I met her in her studio 
in Shahpur Jat. Then she showed me her minimalist sari dresses, 
which will also appear at the V&A. ‘My customers travel a lot and 
they want to wear a sari, but not something so traditional. And they 
certainly don’t want sparkles.’ 

In Rajasthan, I visited Brigitte Singh, a Frenchwoman who 
arrived in India 35 years ago and never left. Now, from a tiny village 
hidden away in the fields surroundingjaipur, she continues the local 
age-old tradition of block-printing, with 
an innovative take on sustainability. 

'While print dyes can be an appallingly 
toxic proposition, Singh and an engi- 
neer from Pune have devised a natural 
water-filtering system of coconut fibre 
and canna lilies to neutralise the 
output; the result looks more like a 
jungle garden than a cleansing operation. 

Singh does a brisk trade in hand-printed tex- 
tiles, particularly flower-print homewares for the 
French market. But for the V&A, she was busy recreating a 
poppy-print fabric from the 17th century. ‘My father-in-law gave 
me a fragment of this incredible old textile years ago, which I had 
restored,’ she explained. ‘Now I’ve traced the design exactly. It will 
take multiple stages and many hours to complete.’ I watched as an 
expert hand-printed the first flowers in exact lines onto the fabric, 
simply by eye, and then printed over them again to begin building up 
the density of the design. Artisans have been creating patterns in this 
way since the eighth century - and how lucky we are that the V&A 
is just the place to put this treasure-trove of textile beauty on show. □ 
‘The Fabric of India is at the V&A (www.vam.ac.uk) from 3 October 
2015 to 10 January 2016. 
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A n hour before I’m due to speak 
to Margaret Atwood, an email 
arrives in my inbox. It’s from 
the crowd-funding wehsite Indiegogo, 
advertising ‘Micro Drone 3.0’. The size 
of a hummingbird, it’s ‘small, smart, 
customisahle, and streams HD footage 
to your phone. Be among the first to get 
your very own drone ! ’ 

It seems like something straight out 
of MaddAddam, Atwood’s trilogy set in 
a world damaged by ecological disaster 
and filled with organisms dramatically 
altered hy genetic engineering. But Atwood isn’t 
surprised by the drone: her worlds are not ‘science 
fiction’ but speculative fiction - nothing she creates 
isn’t, theoretically, already possible. ‘A totally person- 
alised drone,’ she says, in her cool Canadian tones, 
when I tell her about the Indiegogo scheme. ‘The size 
of a hummingbird - that’s the scary thing. But they’re 
working on the thing I put into MaddAddam'. the 
cyborg bees. You implant a chip into a developing bee, 
then the bee grows around the chip and no one can 
tell the difference.’ 

But the background for her new novel. The Heart 
Goes Last, is of a different order. Here the world she has created has 
been thrown off kilter by an economic collapse inspired by the 
one in 2008 - which happened to be the year she published a 
prescient series of essays. Payback: Debt and the Shadow Side of 
Wealth. Plenty of people lost their houses, ‘and various portions of 
the upper eastern part of the United States just went belly up’, she 
says. And so we find her protagonists, stolid Stan and hopeful 
Charmaine, living in their car, trying to fend off attackers even more 
desperate than they are. 

Theyjump at the chance to live in a place called Consilience - or 
rather, Consilience/Positron; for the place is both model village and 


FORWARD 

THINKER 


The writer Margaret Atwood is 
famed for her visions of the future. 
In her latest novel, she brings yet 
another new world to life 

ERICA WAGNER 


Margaret 

ATWOOD 


prison. The catch is that residents spend one month in idyllic sub- 
urban homes, and one month behind bars; while they’re in jail, their 
‘alternates’ live in the house, and vice versa. And this too is an idea 
arising from the real world: in the United States, 724 people out of 
every 100,000 are in prison - the highest proportion, by a long way, 
in the world. (In the UK the figure is 145 per 100,000.) Atwood’s gift 
is to take what’s already out there and nudge it to the next level. 

‘I thought, why not go all the way, and make prison a full- 
employment scheme.? If that’s what it’s going to be. After all: if it is 
true that the major industries in some [American] towns are the 
prisons; if it is true that if they were to close, then everybody would 
be out of work; and if it is true that Louisiana, for instance, has a 
for-profit prison scheme, which depends for its profitability on 
being full; and if indeed one goes back 

to the Australian penal colony, they 

shipped off a bunch of men for house- 
breaking, and then found they were 
quite rowdy; and so decided it would 
probably settle them down to have 
some women - but what could you send 
women out for? They didn’t do any 
housebreaking - so they had to lower the 
bar. They were looking for people to 
ship, in other words,’ she says evenly. 
And so the world of Consilience - the 
lovely homes - and Positron - the prison 
- came into being. 

Atwood’s visions have endured. It’s 
30 years since the publication of The 
Handmaid’s Tale, her landmark novel of 
an alternate universe in which women’s 
bodies are wholly commodified; and 
yet it seems to be even more relevant to 
the present day. And sure enough, a graphic-novel 
adaptation is slated for release in 2017, with illustra- 
tions by the Canadian artist Renee Nault. 

Atwood’s energy is astonishing. The Heart Goes 
Last is all at once thrilling, funny, grim - and shock- 
ingly convincing. Its author is well into her seventies 
now, but that’s somehow hard to believe. Her life is a 
whirl of travel and new projects, with vibrant engage- 
ment with her readers via Twitter (she has well over 
'•j 800,000 followers now) and story-sharing sites like 

Wattpad. (fhe Heart Goes Last began life as a serial 
on a now-defunct longform site called Byliner.) 
The director Darren Aronofsky is moving forward with his HBO 
adaptation of MaddAddam - Atwood is about to get her first sight of 
the pilot script, she tells me. 

I remark that The Heart Goes Last, with its fast pace, intriguing 
characters and a mystery at its centre, would surely be adaptable to 
the screen. ‘Other people are sharing that view,’ she says, sounding 
modestly pleased. So watch this space. Margaret Atwood is a 
heroine for our times ; author, activist, artist. But my time with her is 
up today, and no wonder - she’s got so very much to do. □ 

'The Heart Goes Last’ by Margaret Atwood (£18.99, Bloomsbury) is 
published on 24 September. 
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The heroine and narrator of 
William Boyd’s latest novel, 

Sweet Caress, is Amory 
Clay, a photographer 
whose cradle-to-grave ' tP 
journey spans the most 
turbulent period of the 
20th century. ‘Particularly 
in Europe in the 1920s and 
1930s, there were masses 
of women photographers who all 
seemed to live fascinating, rackety 
lives, most of them forgotten now,’ 
says Boyd. He cites Louise Dahl-Wolfe, 
who spent more than 20 years 
photographing for Harper's Bazaar, 
and Gerda Taro, who fled Hitler’s 
Germany to capture the front lines of 
the Spanish Civil War. ‘If Taro hadn’t 
died she would be up there with 
Robert Capa,’ Boyd says. He mentions 
Dickey Chapelle too - an American 
who worked as a war photographer for 
two decades before she was killed in 
Vietnam on assignment with the US 
Marines. ‘I pinched some aspects of 
her life for Amory,’ Boyd says. ‘She 
always wore pearl earrings with her 
fatigues, and I give Amory a pair 
of little gold hoops when she goes 
to Vietnam.’ erica wagner 
'Sweet Caress’ by William Boyd (£18.99, 
Bloomsbury) is out now. 
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LOST AND 
FOUND 

A brilliant poem by Stevie Smith is 
pubKsbed bere for tbe first time, 

76 years after it was bought Bazaar 


BOOKS 


LIFE THROUGH 
A LENS 


By WILL I^AY Illustration JESSICA MAY UNDERWOOD 

Harpers Bazaars visionary fiction editor George Davis 
is sometimes remembered for setting up house with 
WH Auden, Benjamin Britten and Carson McCullers in 1940s 
Brooklyn. Yet he also introduced the decidedly English voice 
of Stevie Smith to an international audience. 

This haunting poem was among several he bought 
the rights for, but he left Bazaar before it could be published ; 

76 years later, we’ve put that right. 

In 1939, Stevie Smith attended a concert at Hayes Court, the elite 
boarding school for girls in Kent; this poem is the result. Their 
ballet performance promises an innocent diversion, but the 
certainty of war hangs heavy in the air. The girls’ 
discipline suddenly looks ominous to the poet, who 
halfirhymes ‘beautiful’ with ‘equivocal’. The perfection of 
their dance condemns art to discipline; the ensemble of their 
bodies suggests an army. It is a poem of only ‘hinted meaning’, 
but this gathers pace in the final stanza like glowering clouds. 

A few months later, the school was evacuated. 

'The Collected Poems IS Drawing of Stevie Smith’, edited by Will May 
(£35, Faber & Faber) , is published on 1 October. 
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Above: 
Gerda Taro, 
photo^aphed 
by Robert 
Capa in 1936 


Left: Louise 
Dahl-Wolfe 
photo^aphing 
a model for 
Harpers Bazaar 
in 1947 
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(^ourt June 


The schoolgirls dance on the cold grass 

The hallet of the twelve dancing princesses , . 

And the shadows pass IL i 


Over their cold feet 

Above in the cold summer sky the clouds mass 


The icy wind blows across the laurel bushes 

The sky is hard blue and gray where a cloud rushes 
The sky is icy blue it is like the night blue where a star pushes. 

But it is not night 

It is daytime on an English lawn. / 

The scholars dance. The weather is as fresh as dawn. 
Dawn and night are the webs of this summer’s day / 
Dawn and night the tempo of the childrens play. 

A\Tio taught the scholars? Who informed the dance? ' 
Who taught them so innocent to advance 
So far in a peculiar study? They seem to be in a trance. 

It is a trance in which the cold innocent feet pass 

To and fro in a hinted meaning over the grass 
The meaning is not more ominous and frivolous than the clouds 

that mass. 


There is nothing to my thought more beautiful at this moment 

Than a vision of innocence that is bound to do something 

equivocal 

I sense something equivocal beneath the veneer of an innocent 
spent 

Tale and in the trumpet sound of the icy storm overhead there is 
evocahle 

The advance of innocence against a mutation that is irrevocable 

Only in the imagination of that issue joined for a split second is 

the idea beautiful. " 
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MOTHER 
KNOWS BEST 


W hen the film and music-video director Kinga Burza 
had her first haby, she planned to take nine months 
maternity leave before returning to work. ‘But when 
Echo was three and a half months old, I got a call from my rep 
saying, “Lana Del Rey really wants to work with you,’” she explains. 
Td always wanted to work with her, but I was breastfeeding, and 
Echo was too young to be left - she wasn’t sleeping through.’ So 
Burza flew her husband and baby to LA with her. 

‘Lana was fine with it,’ she says. ‘It was the craziest shoot, so 
busy and intense, but once we were close to wrapping, I even found 
myself breastfeeding while shooting one of the final scenes.’ 

The stylist Leith Clark tells a similar story. ‘I did a shoot for 
when Astrid was just five weeks old,’ she says. ‘I’ve brought 
her to work on probably 30 shoots since, and nobody has been 
negative or unwelcoming. I probably used to start the day pre- 
pared for someone to be not supportive - who had a “photo-shoots 
are not a place for a baby” mentality - but no one has been that way 
at all. I love my job and I didn’t want to take time offbut at the same 
time I want to be with my baby. I love her being part of the day, 
and I think a creative environment has been wonderful for her. 
I’m happy to see her so confident and happy, and to take her to all 
of the strange and beautiful places we get to go to.’ 

‘I was working in bed a day after giving birth,’ 
says Gosia Piatek, the creative director of the eco- 
fashion brand Kowtow Clothing, and mother of a 
one-year-old son. ‘A lot of people would think, “Oh, 
poor her”, but actually it was just what I had to do.’ 

Her sympathy is reserved for her friends who are 
returning to full-time work after a year’s absence on 
maternity leave. ‘That’s going to be such a shock 
to the system. My schedule is a lot more flexible.’ 

These women are at the vanguard of a new way 
of working. Rather than choosing between a ful- 
filling career or a family life, they have thrown out 
the rule book and are mixing the two, while their 
colleagues and employers are increasingly willing 
to accommodate them. Combining babies and the 
workplace is, of course, a well-worn trope of Hol- 
lywood film comedy, and there is no denying the 
destructive potential of a full nappy, a toddler 




i 


From top: aphoto^aph for 
Bazaar, styled by heith 
Clark. Astrid on her first 
shoot at five weeks old, with 
Clark. Astrid on set playing 
with butterfly props. 
Right: another shot styled by 
Clark for Bazaar 


Take a year off or be baek at your desk after a few weeks? 
Flexible working hours and 
in-house nurseries are ebangingtbeway 
women view maternity leave 

LYDIA SLATER 


206 \ HARPER'S BAZAAR | October 2015 


www.harpersbazaar.co.uk 


PHOTOGRAPHS: KOTO BOLOFO, ERIK MADIGAN HECK, COURTESY OF LEITH CLARK AND KINGA BURZA, GETTY IMAGES 




From far left: a story for 
Bazaar, styled by Clark. 
Astrids tiny shoes lined 
up with those for a shoot. 
Kinga Burza and her 
daughter Echo. Bottom: 
Clark and Astrid on set 
with the photo^apher 
Erik Madigan Heck 
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WORKING 
MOTHERS: 
THE RULES 

GIVE UP GUILT We all feel it, 
but it’s a waste of energy. 

ASK FOR WHAT YOU 
WANT Don’t worry about 
whether it’s been done before. 

BE HONEST If you’re leaving 
early to go to the nativity play, 
say so and don’t apologise. 

BE FLEXIBLE Accept that 
sometimes work will have 
to take priority. 


armed with a box of crayons, or a hysterical 
infant at a board meeting. 

Increasingly, however, employers have real- 
ised that softening the boundaries between 
family and professional life, rather than forcing 
women to prioritise one over the other, can reap 
rich rewards when it comes to retention of their 
highly trained staff Sheryl Sandberg, the COO 
of Facebook and author of the book Lean In, a 
call to women to aim for the top of the career 
ladder, is a strong advocate of workplace flexi- 
bility and the need for accessible childcare and 
parental-leave policies. She practises what she 
preaches, having long made it a point of princi- 
ple to leave the office by 5.30pm every day to 
have dinner with her children. 

Rachel Zoe, the celebrity stylist, recently 
opened a nursery in her own office. ‘Seeing 
how motivated and committed the mothers on 
my team were after returning from maternity 
leave and being able to set up their babies in the nursery has only 
solidified my belief that every company should consider this 
option,’ she wrote in a recent blog post on the Zoe Report. 

Moreover, this family-friendly 
approach is increasingly to be 
found operating outside the more 
relaxed environment of the 
creative industries. The House 
of Commons has a nursery; so 
do many NHS hospitals. The 
investment-banking company 


Goldman Sachs has had an 
on-site creche in its London 
offices since 2003, looking after 
up to 48 children aged between 
three months and 11 
years. Free access is 
offered as a perk: each 
member of staff is giv- 
en 20 days’ emergency 
back-up care per child; 
and women returning 
after maternity leave 
are also offered four 
weeks’ childcare at the 
creche to assist their 
transition back into 
the workplace. 

‘In 2010, a number 
of senior women requested full-time childcare 
places,’ says Sally Boyle, a partner and head of the 
company’s human capital management depart- 
ment. ‘Some people have very early starts. If you 
have to get in for 6.30am for the start of trading, it 
can be hard to find a nanny who’s prepared to 
arrive that early. So we created more space. Now we 
have full-time spaces available, subsidised by the 
company, which we offer on a case-by-case basis 
to people who have the most need for it - such as 
single parents, or people who start very early in the 
morning.’ In all, 22 per cent of the workforce is 
using the nursery, which is run by Bright Horizons, 
a childcare group that manages 49 workplace nurs- 
eries for companies including Jaguar Land Rover. 

‘My son has been in the nursery since he was 
six months old and he’s nearly three now,’ says a 
female managing director at Goldman Sachs. 
‘Having that consistency of knowing he’s in the 
building and being able to see him at lunchtime is 
a huge factor in how I view my relationship with 
my employer. It enabled me to come back to work 
earlier than I would have otherwise. I don’t feel 
guilty about leaving him with a nanny, or miles 
away from the office. If he falls over or he’s not 
feeling well, I can be down there in minutes, 
and that’s great for both of us. For him, my office 
is his second home.’ 

She has half an hour a day booked into her 
diary to go and give him his milk. ‘It’s a total escape, a completely 
different environment, and it’s absolutely lovely if I’ve been coping 
with stressful meetings. At the same time, after half an hour. I’m 
grateful to get back to the calm order of my office!’ Her son is 
/Tv due to start nursery school in September, ‘and I’ve already 
- ^ booked him in here for the October half term’. 

‘I really think it’s the way to go to be able to offer this 
kind of facility,’ says Sally Boyle. ‘Given the demographics, 
we’re all going to be working longer. To be able to combine the 
workplace with your family in a way that’s not total separation 
must be the future.’ □ 

October 2015 \ HARPER’S BAZAAR | 207 


DON’T BE A ‘MATERNAL 
GATEKEEPER’ Getting your 
partner to do more parenting 
and housework means giving 
up control of how they tackle 
those tasks. 

ABANDON PERFECTION 

Nobody can have it all, but 
you might prefer a fulfilling 
career to a tidy house. 

BE PREPARED... and 

remember to prepare others 
too, if you’re bringing your 
baby with you. 

TAKE SOME TIME FOR 
YOURSELF... although it’s 
a lot easier said than done. 
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i/r7/pr reveal swhv a healthveeonomv 


Sasha Slater reveals why a healthy economy 
needs a wealthy female workforce 


D avid Cameron has sometimes appeared to 
condescend to women. Playing to the gallery at 
the House of Commons, he once told the 
Labour MP Angela Eagle to ‘calm down, dear’, 
prompting whoops from his own benches and 
general tutting everywhere else. Times have 
changed, and this past July the Prime Minister suddenly seemed to 
adopt a more feminist agenda. At a speech to business leaders, he 
said with rare energy: ‘A woman still earns just 80p for every XT 
earned by a man. That is a scandal.’ So at least he now seems to be 
making the right noises about fairness. And he’s not alone. 
Worldwide, governments are seeking the grail of economic growth 
and are eventually realising that they won’t reach the prosperity 
they crave if they don’t support their female workforce. We are, at 
last, being seen as an untapped resource - the keys to a golden 
future. And we don’t have to pretend to behave like men in the 
workplace to be valued any more. 

Foremost among the people spreading this message is Tina 
Fordham, the managing director and chief global political analyst 
at Citi. ‘Childcare, elder care, healthcare... these aren’t women’s 
issues, they’re human issues,’ she says passionately. Fordham has 
been named one of the 100 Most Influential Women in Finance 
and one of the 19 Best Economists on Wall 
Street and is stratospherically high- 
powered. How reassuring, then, that when 
we meet for breakfast at a busy Soho 
restaurant, she’s using the time between 
appointments to shop online for a new- 
season Preen dress: she doesn’t see the 
smallest conflict between an expertise in 
finance and an interest in fashion. 

She is also producing evidence that will 
force the government to wake up to the 
fact that growth these days has to come 
from promoting and encouraging women 
into the world of work. And not just getting 


them into the office, but keeping them there. ‘Which means 
making sure they’re happy,’ she says drily. ‘Many firms have 50 per 
cent female intake but women just don’t make it to board level. 
At Citi, 98 per cent of women who leave to have a baby return 
to work afterwards, so they do come back. But then something 
happens: they stop enjoying it. Even the women who haven’t got 
families. And a huge percentage of senior women leave. I call it 
“the missing middle’’.’ 

But how to stop these high fliers from finding that ambition 
withers just when they’re at the height of their powers.? David 
Cameron has announced that from next year companies with 
more than 250 employees will be forced to reveal what the pay gap 
between male and female staff really is. Hopefully this will shame 
unfair organisations into redressing the 
balance. But the most important thing, 
clearly, is to find something you enjoy doing 
so much that, despite all the compromises, 
you’d rather do it than not. And that, as I 
know all too well, takes absolutely years of 
trial and error. I spent 15 years working in 
newspapers, kidding myself that I loved the 
buzz, all the while feeling overwhelmed by 
the demands of managing a team of 25 
journalists (which my former boss Veronica 
Wadley always said was like herding cats), 
and becoming a mother to two children. 
When I finally made the switch to Bazaar, 
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ATWORK 


I realised what it really means to love your work and value your 
colleagues while still creating space for family. 

Fordham, for one, is not about to quit any time soon. A single 
mother of two young girls, she has soared professionally because 
she loves what she does and because her daughters are proud of 
her. She puts her success down to ‘becoming expert in something 
[in this case, women as an economic force] that nobody else 
knows anything about. And not being afraid to speak up and say 
what I think. Though of course,’ she adds thoughtfully, ‘you have 
to get into a position where it’s appropriate for you to do that. But 
I’m not afraid to disagree with a boardroom full of men.’ As for 
people-pleasing and managing up, the cliched female 
routes to success: ‘I call them short-sighted. ’What hap- 
pens when your boss leaves.? You should be building 
relationships across your company.’ 

Fordham is based in London, and the UK’s 
record in terms of women in the workplace 
isn’t too shabby. Britain is ninth in the world 
for economic power wielded by women - 
though that equates to only 23.5 per cent of 
boardroom places being filled by women. But 
other countries, particularly in the Far East, 
have a much bigger problem. So much so that 
the Prime Minister of Japan has placed 
‘womenomics’ at the heart of his reforms. 

‘Asian culture in business is very male,’ agrees 
Younghee Lee, the executive vice president of 
global marketing for Samsung Electronics’ 
mobile division. She is based in South Korea 
but manages a team of over 1,000 employees 
around the world, including in London. In 
a bright, slick meeting-room at the Samsung 
UK headquarters just by St Paul’s, she explains 
how she coped with moving from the L’Oreal 
cosmetics firm - where she had female 
peers - to the technology giant, where she 
was the first female vice 
president in the company’s 
mobile division. ‘It was 
a big challenge. In South 
Korea, China, Singapore, 
young women are enter- 
ing the elite jobs, the 
professions, as doctors 
and lawyers. But they 
aren’t so prominent in 
the militantly male world 
of technology,’ she says. 

Lee estimates that the 
Samsung workforce of over 
300,000 employees glob- 
ally is 49 per cent women, 
but only four per cent of 
the executives are female. 

‘But that is changing,’ she says. ‘Samsung now has a daycare centre 
in the offiee, gives women two years’ maternity leave and offers 
sabbaticals to all its employees. The position of women is beeoming 
more and more powerful.’ 

Powerful not only as generators of wealth - though in Britain 
67.2 per cent of women aged 16 to 64 work - but also as consumers. 



which is obviously of tremendous relevance to Lee, since whether 
they are earning the money or not, women are at the centre of 
decision-making about all the big purchases a family or couple 
make. So every company that sells to consumers urgently needs to 
have people in positions of power who are able to communicate 
effectively with female consumers. . . and that means women. ‘I am 
not an engineer,’ says Lee. ‘I don’t understand technology as a 
male engineer does. But I bring consumer understanding. I think 
the way our customers think, and I bridge the gap between the 
product and the person who’s buying it. We now see technology 
the same way as we see fashion or handbags. It’s 
part of our lifestyle.’ 

Ah yes, handbags. For not only does our 
craving for leather goods help fuel the 
luxury-fashion market, it also defines 
what’s happening in it and in the economy 
as a whole. Dr Philippa Malmgren, 
a former adviser to the US President and 
former deputy head of global strategy at 
UBS, observes in her new book. Signals: 
The Breakdown of the Social Contract and the 
Rise of Geopolitics, that: ‘When the economy’s 
booming, women have enough cash to indulge 
in something that has no meaning to men: 
handbags. But after the financial crisis, when 
they became more aware of looking after their 
financial future, they stopped buying so many 
bags and turned to shoes instead, which are 
something men often get real pleasure from.’ 
I am not sure I agree with her. Some research 
says heel heights in recessions are lower than 
they are in boom times, when taxis are an 
option. But other surveys say that a frivolous 
high heel is the last escapist fantasy we hold 
onto in a downturn. 

I should point out here that when we met in 
the Assouline bookshop on Piccadilly, Malm- 
gren came in wearing trainers but with a 
towering pair of Louboutins to slip on for our 
conversation. When the going gets tough, the 
tough go shopping, indeed - but only for cer- 
tain things. Watching how women consume 
and being able to draw intelligent conclusions 
from it is one key to financial superstardom. 

And female economists are far better observ- 
ers and analysts of this than their male peers. For one thing, they 
understand the tremendous extra burdens women place on them- 
selves regardless of the demands of their career. Fordham says that 
we work an extra 20 unpaid hours a week compared with an 
equivalent man. ‘It’s looking after our parents, or buying presents 
for our kid’s teacher. That’s what society is and we choose to do 
that. I know I do.’ Fordham, who has just written a report on 
women in the economy called Global Growth Generators, doesn’t 
argue that women should be paid for all the hours of childcare and 
cooking we do, but she does point out that any country that wants 
economic growth and yet puts barriers in the way of women join- 
ing the world of work is shooting itself in the foot. 

In the meantime, high fliers like Malmgren, Fordham and Lee 
will go on shopping for fabulous dresses in between meetings, and 
changing the dial for other women in the workplace all the while. □ 
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VITAL STATISTICS 

Our survey reveals the make-up of the modern woman 

Compiled by LUCY HALFHEAD 


The 

reader has an 
average age of 41. 

Over 80% are 
working full time, 
and none identify as 
full-time housewives. 

Nearly 30% of 
Bazaar readers 
earn more than 
their partners. 

Eight in 10 take 
business trips - on 
average 8.5 trips 
every year. 


25% oi Bazaar readers 
earn over £100,000 
a year, eompared to 
the average working 
UK female, who 
earns £17,906. 


Bazaar readers 
are hugely 

entrepreneurial: 40% 
have already set up 
their own businesses. 



Nearly 90% say that 
they feel supported 
hy other women 
in the workplace 
and that they actively 
try to support 
other working 
women as well. 


When dressing for work, over 95% oi Bazaar 
readers agree that the right outfit can take their 
confidence levels from OKto very high. 


Seven in 10 have 
people that report into 
them at work, with an 
average team size 
of 15 people. 


Over 90% cite reading, 
learning and keeping up 
to date with current 
affairs as an important 
lifestyle choice. 


Over one in five 

Bazaar readers sit 
on a board, 
connpared to 
around 1% of 
working UKfennales. 

Nearly 60% consider 
themselves to be 
a feminist. 


Over 80% feel that 
what they wear to 
work is an important 
part of how they 
define their identity, 
and 50% believe it’s 
easier to dress in a 
more individual way 
the higher up the 
ladder you get. 

Almost half of 
Bazaar readers 
invest more in their 
working wardrobe 
than their home 
wardrobe. 78% say 
that designer 
brands fulfil their 
working-wardrobe 
requirements, while 
13% spend more 
than £5,000 a year 
on their working 
wardrobe specifically. 

The survey was based 
m responses from 974 
Bazaar readers. 
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HOROSCOPES 


The future revealed: your essential guide to OCTOBER sy peter watson 


LIBRA 

24 September - 23 October 

Smile to yourself as others place importance on an issue you think 
trivial. Then accept that there are those whose values are very 
different from your own. There’s much to be learned from trying 
to see things from the perspective of people whose paths rarely 
cross yours. They’ll be intrigued by what you can teach them, too. 
MOTTO OF THE MONTH Who knows most speaks least. 

SCORPIO 

24 October - 22 November 

By being conscientious, you’ve made a success of potential disaster 
areas. But don’t be surprised if others suggest you could have done 
better. As the Sun challenges Uranus, a tactless remark mustn’t leave 
you feeling angry. Better to put your energy into what you hope for 
in the foture than what’s gone wrong in the past. Let go. 

MOTTO OF THE MONTH A little too late is much too late. 

SAGITTARIUS 

23 November - 21 December 

Suddenly you’ll realise there’s more within your grasp than usual. 
While working out how to go about getting it, you’ll decide you 
need to have a special touch. Make sure that as you strive to 
produce a rare skill, you don’t alienate those who often feel eclipsed 
by your ability to rise to the occasion. Modesty sometimes wins. 
MOTTO OF THE MONTH Everyone can find fault, few can do better. 

CAPRICORN 

22 December - 20 January 

Be kind to yourself and refuse to let the pressures of the outside 
world get to you. True, you crave a fresh start within one particular 
area. But why does everything have to be done at breakneck 
speed.? Calm down and accept that things sometimes have to 
unfold in their own good time. Eew will disagree with you. 
MOTTO OE THE MONTH Measure twice because you only cut once. 

AQUARIUS 

21 January - 19 February 

Dig deep and come up with a masterplan so that you and a partner 
or colleague can capitalise on shared resources. Remember that 
with Jupiter allied to Pluto you could over-connect to something 
before it’s been tried and tested. An optimistic approach is good, 
provided you keep a close watch on profit margins and timetables. 
MOTTO OF THE MONTH A gentle word can open an iron gate. 

PISCES 

20 February - 20 March 

Try not to panic as you’re singled out and encouraged to perform 
within a circle in which you often feel intimidated. This could be 
the point when you let everyone see you can hold your own and 
that you’re certainly not willing to be perceived as inadequate. 

At last you are entering into a truly innovative phase. Enjoy. 
MOTTO OF THE MONTH To be truly bright, you must shine alone. 


ARIES 

21 March - 20 April 

Although you’ll enjoy intimate discussions with someone close, 
you’ll be expected to perform on the work or financial front. If your 
loyalties are divided, nobody will be happy with the outcome - 
least of all you. Encourage everyone to be patient and wait their 
turn. You can’t be in different places at the same time. Nobody can. 
MOTTO OF THE MONTH Anger is one letter short of danger. 

TAURUS 

21 April -21 May 

It’s time to rethink an area of responsibility that’s unworkable. By 
mid-October you’ll see evidence to suggest that this process cannot 
be delayed any longer. Plan your strategy and inform those involved 
of exactly what you intend to do and when you’ll be making a start. 
You’re likely to be given much more support than you expect. 
MOTTO OF THE MONTH Opportunities rarely come with instructions. 

GEMINI 

22 May - 21 June 

Others may question your judgement regarding joint finances or 
some extravagant entertainment. But a Sun-Pluto dispute mustn’t 
force you to defend yourself too heavily. Those involved know 
they’re in the wrong. Be reasonable and, when it comes to it, don’t 
force them to eat too much humble pie. Better to let them off lightly. 
MOTTO OF THE MONTH Be sure you can swim bfreyou bum the bridge. 

CANCER 

22 June - 23 July 

Minor arguments in the home or family will become unavoidable. 
Your challenge will be to prevent anyone being so rude and hostile 
that they cause a deep and long-lasting rift. Let your sixth sense alert 
you to one particular scenario that has the potential to create quite 
a bloody battlefield. It’s to be avoided at all costs. 

MOTTO OF THE MONTH f you’re healthy, you’re wealthy. 

LEO 

24 July - 23 August 

Having had to pick your way through choppy waters, you’ll crave 
peace and quiet. As Mercury’s retrograde phase ends, difficult 
individuals should own up to their part in what’s been going wrong. 
When everybody’s on the same side again, you’ll start coming up 
with plans and schemes that could benefit all concerned. 

MOTTO OF THE Apathy is the glove into which evil slips its hand. 

VIRGO 

24 August - 23 September 

Financial or work-related crises needn’t wreck your life. Point out 
to those involved exactly where they’ve gone wrong and how to 
avoid doing so in the future. You’re about to be given new insights 
into an area that’s often proved difficult. You and one or two others 
will benefit enormously by aiming for the same goals and outcomes. 
MOTTO OF THE MONTH Be of use, but refiise to be used. 


For an in-depth personal reading, visitwww.harpersbazaar.co.uk/horoscopes. 
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STYLED BY LEITH CLARK 





Benjamin Disraeli’s first words on seeing Highclere were reportedly 
‘How scenical ! How scenical ! ’ and he could in no way be accused of 
overstatement: even with clouds hanging over the deer park, casting 
shadows across its dramatic fagade, the Hampshire castle looks like 
a postcard-perfect stately home. This it is, of course, with its elabo- 
rate turrets and ambitious scale - Charles Barry rebuilt Highclere 
shortly after completing work on the 
Palace of Westminster, and it remains 
one of the country’s most celebrated 
houses. For approximately 120 million 
people in 220 territories, however, it is 
England’s only house of note, surpassing 
even Buckingham Palace in terms of 
fame ;ithasbeen home to the Carnarvon 
family since 1679 and is now reinvented 
as Downton Abbey, global symbol of a 
more gracious era and the televisual 
equivalent of crack cocaine. 

‘It’s like a character in its own right,’ 
says Michelle Dockery as we crunch up 
a gravel drive that leads from an untidy 
huddle of caravans in the Capability 
Brown grounds towards the grand 
sweep of the house itself ‘I’ll miss it.’ 

On an overcast midsummer afternoon, 
the 33-year-old - Lady Mary, in case 
you somehow avoided the past six years of popular culture, eldest 
daughter of the aristocratic Crawley family who inhabit this fic- 
tional space, and consequently one of the best-known British 
actresses in the world, with Golden Globe and Emmy nominations 
to boot - is out of costume, in skinnyjeans and ballet pumps. ‘People 
don’t like to see me in modern clothes,’ she says apologetically. ‘It 
ruins the fantasy.’ She has finished filming for the day (a church was 
involved, as well as Tom Branson, former chauffeur and Lady Sybil’s 
widower) and is counting down the hours until she leaves here for 
ever. It’s the final series oi Downton Abbey - season six - and although 
there’s a Christmas special and talk ofa film spin-off (‘We’ll see,’ says 
Dockery, circumspectly), this seems to be the end for the beloved 
costume drama. ‘It will be strange,’ she says. ‘I don’t really know how 
I feel about it yet. Of course. I’ll be sad. Devastated on the last day, 
probably. But I’m also ready for it to finish. It’s time to go.’ 


When Michelle Dockery first signed up to the show - elegant and 
eloquent but otherwise delightfully ordinary, from a close working- 
class Essex family, without any of the entitlement her character 
embodies - she had just completed a stint at the National Theatre 
after training at Guildhall School of Music & Drama. Nothing could 
possibly have prepared her for what would come next. Nowadays, 
it seems everyone is completely obsessed with this house and 
the characters who inhabit it, upstairs, downstairs or in a lady’s 
chamber: the social hierarchy, the moral codes and manners, 
the allure of privilege and a way of life that seems better, somehow, 
more solid and certain. It even inspired Ralph Lauren’s A/W 12 
womenswear collection - and who knows how to create a gilded 
fantasy better than he 1 Such is the fervour of fans that the taxi driver 
who picks me up at Newbury station first asks if I have permission 
to visit, passing over a letter from the Highclere estate office 
requesting that nobody is brought to the house on days when it’s 
closed to the public. ‘American tourists 
are the worst,’ he grumbles. ‘They 
won’t take no for an answer.’ 

‘At the start, we had no idea where 
it would go and how people would 
respond,’ says Dockery. ‘I signed up for 
three series and there was definitely a 
moment when I considered not coming 
back for the fourth. 'We all had that 
option, and I’m glad I didn’t take it. 
When we’re here, it’s like nothing has 
changed: I’m in my trailer, I get dressed, 
I go up to the house, I do acting and 
then I go home. The other side of it is 
completely different - the recognition, 
the awards seasons, the red carpets. I’ve 
finally realised that that stuff can be 
fun if you embrace it all, whereas initi- 
ally I would get really nervous. I can 
be quite shy and I didn’t want to do 
anything except the acting. I found talking about myself especially 
difficult. But you learn that you don’t have to talk about your private 
life; you don’t have to please everyone. I’ve changed as a person in 
the last six years. I’ve grown up. It has really changed my life.’ 

After a tantalisingly brief tour of the house, Dockery jokes easily 
with the production crew while we watch Hugh Bonneville and 
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Elizabeth McGovern, aka the Earl and Countess of Grantham, 
running through a scene in the library before filming resumes (for 
regular viewers anxious to know what the next series holds, I can 
exclusively reveal that Mrs Patmore’s B&B is suffering some finan- 
cial difficulty and there appears as yet to be no replacement for poor 
dead Isis, the unfortunately named Labrador). When we return to 
her modest caravan to talk, costumes 
are hanging from the bathroom door 
- on top, a calf-length tweed work suit, 
curiously appropriate for the new 
fashion season. ‘It’s very modern, what 
we’re starting to wear,’ Dockery says. 

‘We are in the mid-I920s and it’s all 
changing. I’ve tried to stay away from 
anything too Downton on the red 
carpet, but now it feels as though I can 
vary things a hit. That’s something 
else the past six years have given me - 
an opportunity to really start to gain an 
understanding of fashion. I’ve always 
loved costume, hut I was such a novice 
in the beginning and fashion was some- 
thing I was very uneducated about.’ 

It must be said that Dockery is a 
great beauty, in life and on screen - pale 
as ivory, possessed of a composure that is key to her appeal. A slight 
set of the chin and she assumes Lady Mary’s froideur: imperious 
and cold, impeccably poised and perfectly contained. It’s an old- 
fashioned kind of glamour that owes everything to what she doesn’t 
give away. ‘I notice people are quite intimidated when they meet me, 
because they assume that I’m going to be like the character,’ she says. 
‘I was once asked in America if I had a housemaid and someone 
who cooked for me, which I found hilarious. You know, most nights 
I just get takeaway when I’m at home.’ 

She tells me a story about staying in a hotel near Highclere during 
filming, sharing a room with Laura Carmichael (who plays her 
sister, Lady Edith) , and being disturbed by a party happening on the 
floor below. ‘I’m like a bear if I’m woken, really annoyed, and we 
had a car coming to pick us up at Sam. So I went downstairs, banged 
on the door and these guys opened it - 1 could see by their faces that 


they recognised me. Ijust said, “Can yonpleasekeep it down?” Laura 
was listening above and she said, “You literally turned into Lady 
Mary without even thinking about it! ” Then she said, “Oh my God, 
look at you!” And there was Lady Mary telling them off in pyjama 
pants and a Pink Floyd T-shirt, hair all over the place. But the 
thing is, they shut up! A few days later at the hotel, we got a crate 
of champagne from them and a note saying, “Sorry, serendipity 
collided with stupidity.” It was brilliant.’ 

Of course, so inextricably linked are the actress and the haughty 
aristocrat she plays that it’s impossible not to look for similarities. 
There seem to be none. In person, she is quite the opposite of Lady 
Mary, kicking off her well-worn shoes, tucking her legs up on the 
sofa and being unexpectedly funny and friendly, generous with her 
time and charm. She wears a simple gold solitaire-diamond engage- 
ment ring (her fiance, John Dineen, is an Irish financial PR to whom 
she was introduced by fellow Downton cast member Allen Leech, 
who plays Tom Branson) and an 
Annina 'Yogel vintage charm necklace, 
but otherwise she couldn’t be less ‘done’. 

You do suspect steel beneath the 
surface, though. Dockery may not 
resemble Lady Mary, but there’s a 
sense of her when Dockery discusses 
the defining role. ‘I’m very protective 
of the character,’ she says. ‘I love her 
and I hate her at times. She’s so com- 
plex! She can be quite the coward, 
putting other people down just because 
she feels bad, but then she can be 
strong: she’s a complete contradiction. 
It still continues to be this complicated 
journey for her. She can’t really make 
her mind up. I think that’s what creates 
compelling television.’ 

Dockery’s skill, of course, is to con- 
vincingly portray a young woman caught up in the decline of the 
British aristocracy and the social transformation that is an inevitable 
result. This, I sense, is where the focus of the final season will be. The 
writer Julian Fellowes constructs fascinating female characters - 
perhaps the single most important element oi Downton Abbey - and 
Dockery as Mary is at the heart of it all, delicately balancing societal 
expectation with personal disaster, and experiencing first hand the 
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emergence of feminism, the relaxing of the class hierarchy, the 
tragedy of war and the way that the world around her gilded cage is 
changing for ever. 

The cast get scripts only a few episodes ahead, sometimes out 
of sequence, so when we meet Dockery has no idea how the season 
ends. Still, she’s genuinely excited by what she knows. ‘This 
series. I’ve got such a great story - Lady Mary’s bite kind of comes 
back again. When I read the scripts, 
they really surprised me. How Mary is 
and what happens is quite shocking. 

There are always twists and turns in 
the plot - there are every year - but 
this year particularly, there’s a bit of a 
U-turn that happens with Mary, and 
it’s amazing. It is another kind of chal- 
lenge and another really interesting 
series for me. Just when you thinkjulian 
has exhausted the possibilities of a 
character, he manages to throw in 
something else that pulls the rug from 
under you. I really enjoy that. On a 
show like this, when you’re playing 
a character - the same character - all 
the time, you want to still feel like you’re 
being challenged.’ 

But for all her pleasure in this latest 
series, Dockery also suggests that it’s an appropriate time for 
Downton Abbey to draw to a conclusion. ‘We’re moving towards 
another big societal change,’ she muses. ‘And if we continued the 
show for a seventh series, we’d come to the general strike, then 
another war. So I think it’s perfect that it’s stopping when it is.’ That 
doesn’t mean she isn’t sorry to go: ‘I’ve been so fortunate in having 
been part of something so special so early in my career. It’s rare that 
a show takes off like this, and I feel that we’ve been part of a new 
golden age of television. But still, it’s right that this is the end. I don’t 
believe in outstaying one’s welcome.’ 

As filming at Highclere only happens from February to August, 
Dockery has been able to take on other roles in her downtime. In 
2012 she appeared in Joe Wright’s Anna Karenina, and since then 
she’s had parts in the Ben Kingsley sci-fi thriller Self/less, then with 
Julianne Moore and Liam Neeson in the airplane drama Non-Stop. 
She is also Oxfam’s first humanitarian ambassador, which saw her 


visiting refugee camps in Syria with the organisation two years ago. 
This is something she’s keen to spend more time doing, she says. 
‘I’m continuing to help the charity fundraise and highlight their 
work responding to emergencies around the world. I always want to 
do more, but I do what I can when I can. I used to be very sceptical 
about social media, and then I realised it is a wonderful tool for 
ereating awareness.’ 

Next up, though, Dockery has three new projects: the first is a 
film called The Sense of an with Jim Broadbent, based on the 

Man Booker Prize-winning novel by Julian Barnes and co-starring 
Charlotte Rampling. ‘I play his daughter,’ she says. ‘It’s a wonderful 
story and Jim is a hero of mine. I think I’ve seen most of his films.’ 
The second role is the pilot for a US drama series called Good 
Behavior, in which she plays Letty Dobesh, a con artist recently 
released from prison. ‘It just happens 
to be quite a departure from Mary,’ 
Dockery says. ‘I couldn’t put the script 
down. It’s about a woman tackling her 
demons ; trying to escape her dark past. 
I’m excited to be playing a character 
that is so emotionally raw. Downton is 
all about keeping face, calmly dealing 
with situations without getting emo- 
tional about them. Letty ’s an animal.’ 

The last role - and one that seems 
closest to her heart - is Madame de 
Tourvel in a production oi Les Liaisons 
Dangereuses at London’s Donmar 
Warehouse, which opens in December. 
‘Of course, it’s a period drama - but 
wanting to take it on has nothing to do 
with that,’ she says. ‘I’m in love with the 
story and the character. I’ve always had 
in mind that I would finish Downton and go on to a play, because I 
want to go back to where I started. In fact. I’m longing for it. It’s so 
different from what I’ve been doing for the past six years. My gut is 
with theatre - that’s real acting, for me. Honestly, I don’t feel like it’s 
all downhill from here. There’s so much more I want to do, and I feel 
like Downton Abbey has given me the opportunity for that. I don’t just 
mean in acting; I mean in my life. It feels like more of the beginning 
ofsomething rather than the end.’ □ 

The final series of Downton Abbey’ will be shown on ITVl in September. 


This series, 

Lady Mary’s 
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Chiffon dress, £3,980, 

' Alberta Ferretti. Pink gold, 
diamond and sapphire ring, 
from a selection, Dior. See 
Stockists for details. Hair by 
Seb Bascle at Artlist Paris. 
Make-up by Lisa Eldridge 
at Premier Hair and Make 
Up. Manicure by Sabrina 
Gayle at LMC Worldwide. 
Stylist’s assistant: Emma 
Shaw. Set design by James 
Hatt at D-HV Management. 
Flower design by Victoria 
at Foxgloves & Glory 
(www.foxglovesandglory. 
com). Swans supplied by 
Animal Dramatics (www. 
animaldramatics.co.uk) . 
On-set production by Amy 
Guthrie Production 
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Autumn’s beguiling fashion has a fairy-tale quality 

but with a timeless beauty that will also endure, 


PHOTOGRAPHS BY ERIK MADIGAN HECK 



STYLED BY LEITH CLARK 



Silk dress, £6,995, 
Roberto Cavalli 
















THIS PAGE: organza 
gown, £ 5 , 995 , Alexander 
McQueen. OPPOSITE: 
chiffon and velvet dress, 
about £5,320; crushed 
velvet trousers, about 
£920, both Givenchy 
by Riccardo Tisci 


ERIK MADIGAN HECK 


Chantilly lace dress, 



^,595, Burberry 
^forsulii.^atent 


shoes, £630, Chanel 


ERIK MADIGAN HECK 











THIS PAGE: organza 
gown, jC5,995, Alexander 
McQueen. OPPOSITE: 
silk georgette dress, 
j€1,390, Michael Kors 


ERIK MADIGAN HECK 
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THIS PAGE: liilk 
and wool dress, jC 4.480, 
Etio. OPPOSITE: _ 
fembroidered-silk 
dress, frorh a selection, 
Dolce & GabbanarSsg*' 
-Stockists fo^de^iisr'Pfeir 
^j^nos PjqJandriallos . • *' 
aft CSfl^-Wkir & M^ke 
"'UpOusing Bumble and 
Bumble. Make-up 
ano^rnajii^ur&byJ^neen ^ 
Witherspoofi, using Dior 
. Fall Look Cosmopolite, 
Dior Capture Totale 
Dreamskin, Parfums 
Christian Dior Abricot 
Manicure Collection and 
Dior Capture Totale 
Nurturing Hand Repair 
Cream. Production by 
Location Scotland. 

Stylist’s assistant: 

Emma Shaw. Model: 
Audrey Marnay at IMG 
London. Shot at 
Glenapp Castle, Relais & 
Chateaux (01465 831212; 
www.glenappcastle.com) 

ERIK MADIGAN HECK 
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SHE’S 


LIKE THE 


WIND 


Get swept away in the glamour of AAV 15’s most graceful gowns, 

modelled ioY Bazaar by the British beauty Lily Donaldson 


PHOTOGRAPHS BY DAVID SLIJPER 
STYLED BY MIRANDA ALMOND 
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Silk embroidered gown, from a 
selection, Valentino. Vintage lace 
veil, jC 40, Gillian Horsup at 
Grays Antiques. Gold and 
diamond earring (sold singly), 
about £640, Stone Paris. 
Oxidised silver, gold and 
diamond rings, £2,535 each, 
Dima at Talisman Gallery 
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THIS PAGE: wool 
jacket, £2,150; cotton 
shirt, £890; silk tie, 
£215; leather braces, 
£260; wool crepe skirt, 
£2,450, all Ralph Lauren 
Collection. Vintage lace 
gloves, £30, Vintage 
Modes at Grays 
Antiques. OPPOSITE: 
lace and feather gown, 
to order, Alexander 
McQueen. Right hand: 
rose gold and diamond 
ring, £2,565, Diane 
Kordas. Left hand: 
rose gold and diamond 
ring, £5,449, Sabine G. 
Earring, model’s own 


Black napped 
mohair dress, £1,480, 
Alberta Ferretti 


DAVID SLIJPER 









THIS PAGE: wool 
tweed jacket with collar, 
£6,660; cotton skirt, 
£11,550; denim jeans, 
£820, all Chanel. White 
gold and diamond 
earrings, about £920, 
Stone Paris. White gold 
and diamond ring, 
£1,565, Diane Kordas. 
OPPOSITE: silk 
and tulle dress, from 
a selection, Dolce & 
Gabbana. Gold, sterling 
silver and diamond 
ring, from a selection, 
Jessica McCormack 


DAVID SLIJPER 





Silk gown, £3,080, Erdem. Lace 
gloves, £66, Corneliajames. 
White gold and diamond 
earrings, about £920, Stone Paris 
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THIS PAGE: shearling coat, 
£5,095; silk dress, £3,895, 
both Chloe. OPPOSITE: 



organza and lace dress, to 
order; lace bra, £1,595, both 
Alexander McQueen. See 
Stockists for details. Hair by 
Alain Pichon at Streeters. 
Make-up byjaneen 
Witherspoon, using Dior 
Fall Look Cosmopolite and 
Capture Totale Dreamskin. 
Manicure by Sabrina Gayle 
at LMC Worldwide, using 
Chanel A/W 15 and Body 
Excellence Hand Cream. 
Production by Amy 
Guthrie Production. Stylist’s 
assistants: Linh Ly and 
Tilly Wheating. Model: Lily 
Donaldson at IMG London 





DAVID SLIJPER 




BOHEMIAN 

LIGHTS 

.'"i 

Silk gowns, embroidered laee, rich velvets and georgette. . . 
this season we re inspired hy the art of the Aesthetes * 




EmbelHshed ^ilk dress, from a "^"5! 
selection, Etra^ecklaces, from top: 
gold, £3,106, Amrapali. Gold and 
mother of pearl, £485, Aurelie 
Bidermann. Right hand, from left: 
opal ring, £3,275, Brooke Gregson. 
Gold, mother of pearl, quartz and 
diamond ring, £2,420, Armenta at 
Talisman Gallery. LeftJjand,jjom 
left: gold, mother pf pearf'^uartz and 
diamtmd ring, as before. Gold', spinel 
and diamond ring, £6,60b,A.mrapali. 
Black diamond Shdrose gold ring, . 
^£495, Astley Clarke- , , 


RE©AN CAMERON 
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Georgette dress, £2:639f^, 
corduroy wajstcoat, ;C4^; 
both Chloe.. Sued? bo** 

(just seen), £1,225,' 

Rossi. Gofd-plated-gtoKlacj , 
with pendant, atibu^’ 

Aurelie BidermSh^ gilve/ ^ 
and gemstone^ecklace^ * 
£1,395, Bottega-Veije^. » • 
Rings, from top: gojd ^d 
labradorite, £195, Missoma. 
Gold-plated and Swarovski 
crystal, £279, Roberto 
Cavalli for Cadenzza 


REGAN CAMERON 


















Embroidered silk and lame 
dress, £2,475; coat, from a 
selection; rope belt, £305, all 
Lanvin. Suede boots, £1,265, 
Gianvito Rossi. Gold, silver, 
tourmaline and diamond 
necklace, £5,150, Armenia at 
Talisman Gallery. Right 
hand, from left; gold and 
labradorite ring, £195, 
Missoma. Gold, silver and 
diamond ring, £1,520, 
Armenia at Talisman Gallery. 
Left hand; gold and 
labradorite ring, as before 


REGAN CAM^i^N 












THIS PAGE: beaded silk^'ess, j 
£8,850, Ralph Lauren CiSfectionf 
Gold-plated and Swarovski crystal^ 
necklace, £409, Roberto Cavalli 
for Cadenzza. Right hand, from 
top: gold, silver and diamond 
ring, £1,520; gold and silver^ring,| 
£2,150, both Armenta at Talisma 
Gallery. Left hand, from left: gold 
vermeil and sapphire ring, £1^5, 
Missoma. Gold-plated and topa'z^ 
ring, £110, Astley Clarke/Rosejf 
gold and black diamond ring, 

£660, Bee Goddess. OPPOSITE: W 
jacquard dress, £3,447, Louis ^ Jr 
Vuitton. Suede boots, £1,445, [ '|f ' 

Gianvito Rossi. Gold vermeil "7' 
necklace, £470, Amrapali. Silver * 
and gemstone necklace, £1,395, ! 
Bottega Veneta. Right hand, froifx » 
left: rose gold and black diamond! '' 
ring, £495, Astley Clarke. Gold ^ 
and diamond ring, £6,600, 
Amrapali. Left hand, from top: 
gold, quartz and mother of pearl 
ring, £2,420, Armenta dt 
Talisman Gallery. Gold sihrmeil 
and sapphire ringj^^fc^issoma 

« * 

REGAN CAMERON 0 


\ 







Embroidered lace dress, 
£7,020, Bottega Veneta. 
Velvet boots, £1,445, 

Gianvito Rossi. Necklaces, 
from top: gold vermeil (just 
seen), £235, Missoma. Rose 
gold, £2,750, Astley Clarke. 
Gold, silver and diamond 
ring, £2,110, Armenia at 
Talisman Gallery. Necklaces 
on books, from top: 
gold-plated plaited, about 
£820, Aurelie Bidermann. 
Gold, oxidised silver 
and diamond, £3,630, 
Armenia at Talisman Gallery 


REGAN CAMERON 












THIS PAGE: silk 
dress, £2,592, Burberry 
Prorsum. Suede boots, 
£1,225, Gianvito Rossi. 
Necklaces, from top: 
gold-plated, £180, 
Rachel Boston. 
Gold-plated and 
Swarovski crystal, £409, 
Roberto Cavalli for 
Cadenzza. Rings, from 
left: gold, oxidised silver 
and diamond, £2,150, 
Armenia at Talisman 
Gallery. Rose gold 
and black diamond, 
£495, Astley Clarke. 
OPPOSITE: wopl jacket, 
£1,620; matchirfg 
trousers, £805; silk and 
chiffort shirt with ' i' ^ , 
brooch, £1,070, alf ./ - ' 
Gucci. Velvet. boots, ^ 
£1,060, Stella ■ 
McCartney. Right hand: 
gold, silver and diamond 
ring, £2,150, Armenia 
at Talisman Gallery. ' 
Left hand, from left: 
gold-plated topaz ring, 
£110, Astley Clarke. 
Gold vermeil and topaz 
ring, £270, Leiyankash 


REGAN CAMERON 
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Sill^ and cashmere dress, 
j€ 4,660, Chanel. Gold-plated 
and diafnond circle pendant, 
Xi395, Astley Clarke. Feather 
• • and gold necklace (jhst 

- seen^, about £815, Au^elie 
' Biderrfi'ann. Rings, left h&nd 
from left: gold vermeil kand 
topaz, £270, Leivantosh. 
^ Gold, silver and quartz, 

£2,420, Armenta at Talisman 
Gallery. Right hand: 
gold and diamond ring, 
£6,600, Amrapali 







/ 


Lamb-skin coat, about £8,700; 
silk, viscose and crepe dress, 
about £3,355, both Cfline. Gold 
and diamond pendant, £9,800, 
Amrapali. Right hand: gold 
vermeil and topaz ring (just 
seen), £270, Leivankash. 

See Stockists for details. Hair 
by Jose Qu^lmo at D-l-V 
Management, using Toni & Guy 
Creative. IVTake-up by Polly 
Osmond at Premier Hair and 
Make Up, using Chanel A/W 
2015 and Body Excellence. 
Manicure by Sabrina Gayle at 
LMC Worldwide, using Chanel 
A/W 2015 and Body Excellence 
Hand Cream. Stylist’s assistant: 
Florrie Thomas. Production by 
Amy Guthrie Production. 
Model: Elisabeth Erm at 
Wilhemina London 
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FOLLOW 

THE 

LEADER 


Karl Lagerfeld has been the creative director 
of the fabled House of Fendi for 50 years, 
but his vision is as fresh and modern as ever 

BY SASHA SLATER 

PHOTOGRAPHS BY PHILIP SINDEN 
STYLED BY SARA GILMOUR 



'T' 

hese are the dog days of summer and the 
whole of Paris is panting in the heat. Everyone 
who can has left for the Cote d’Azur, abandoning 
the capital to the tourists. But Karl Lagerfeld’s 
studio on the Rive Gauche is ahuzz. Around the 
edges of a room dominated by a gigantic dining table, a huge crystal 
chandelier and a vast collection of books, which line the walls 
from floor to ceiling, are squeezed five or six seamstresses and 
dressers, who have come from Rome with the entire Fendi S/S 16 
collection. A photographer is on hand to shoot every look, and 
a model to parade it. 

In an inner sanctum next-door sit Silvia Venturini Fendi, the 
famed Italian label’s creative director for accessories and menswear; 
Charlotte Stockdale, who styles the Fendi shows, and her colleague 
Katie Lyall. And at the head of the table, his 
powder-white hair pulled back in a ponytail, 
wearing a pair of mirrored sunglasses, a 
Junya Watanabe patchwork jacket in a sym- 
phony of blacks, greys and pinstripes, and 
black leather gloves that cover all but the 
very tips of his fingers, is Lagerfeld himself 

Despite the model’s lightning-quick 
changes and the seamstresses’ quiet effi- 
ciency, the sheer number of looks means the 
process takes time. When the team has 
finally packed up and left for Rome, I am 
ushered into the designer’s presence and he 
stands to greet me. 

Am I happy.? ’ he repeats when I ask if he’s 
pleased with the new-season looks he’s just seen. ‘Yes, but the minute 
I do something, I forget about it. Anyway, I might change my mind 
and that means the fittings we saw never existed. You can only talk 
about things when they are final. I was happy, but now we have to 
be happy about the next thing. 

‘I never feel proud. I always hope the next collection will be better. 
That I can still improve. When you start to be proud then you’d 
better retire. Fashion is like showbusiness. It’s all about the next show.’ 

Even so, he is still happy with the first Fendi Flaute Fourrure 
show that took place in the Theatre des Champs-Elysees during 
Paris Couture Week. It was a parade of the most extreme luxury. 
There were thigh-high silver-and-gold boots teamed with inky 
black sables tipped with silver so they glimmered like magic as the 
models strode down the catwalk. Orchids were rendered in mink, 
and peach-coloured fur was made to look as light and flyaway as 
feathers. All this was set to the thrilling music of Stravinsky’s ‘The 
Rite of Spring’, and viewed against the background of a giant De 


Chirico painting. It was a show that celebrated Lagerfeld’s 50 
years at the helm of Fendi, and one to live for ever in the memory of 
anyone who saw it. 

‘Yes, I still remember that one,’ concedes Lagerfeld, speaking 
rapidly and quietly in his excellent, accented English. ‘It was only 10 
days ago. . . And you know, I liked it because it was, in a way, some- 
thing very unexpected. We had never done fur that way before. In 
the old days, when people made sable coats, they never used these 
kind of techniques, so it was the merging of classic technique with 
high technology. As Mr Arnault [the chairman and CEO of 
LVMH, the luxury giant that owns the Fendi label, among many 
others] said to me, “It’s great to see something one had never seen 
before...” But you know the price.? It’s unbelievable. But I’m not 
selling it, so I don’t have to know.’ The cost of one piece is rumoured 

to be €1 million - the most expen- 
sive coat ever made. 

Lagerfeld won’t explain his 
inspirations. ‘That is something 
I hate today. People say, “We do 
the Sixties or the Seventies or the 
Eighties.” No, no. It was just some- 
thing in the air. I don’t glue a sticker 
on it. The idea is what you saw: 
techniques and volumes.’ 

He chose the De Chirico as the 
backdrop for the show because 
‘the painting is called Piazza d’ltalia 
and looks like the new Fendi office 
in the Palazzo della Civilta Italiana.’ 
His choice of music was also signifi- 
cant: “‘The Rite of Spring” was written in 
1912 specially for that theatre, which had 
been created for the Ballets Russes. And the 
first time the sound was heard, that it came 
to the ears of human beings and caused a 
scandal, was in that room. I like the idea of 
using that music, which is very modern, and 
the very modern picture for that show.’ 

The Palazzo della Civilta Italiana is in its 
own way equally remarkable, standing as it 
does in the Esposizione Universale Roma (EUR), a Rome suburb 
designed as a centrepiece of Fascist architecture in the 1930s. ‘I 
thought it was a little beyond, but I got used to it,’ says Lagerfeld. 
‘And I thought the way they use the space inside the building is very 
beautiful, and it’s near the private airport so it’s OK for me. I am never 
instrumental in any decision. It was a little too famous for me. It was 
built in the days of Mussolini and is the most famous building from 
that period but, in fact, De Chirico designed that kind of building 
ages before.’ 
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SKETCH FROM FEND! BY KARL MGERFELD (£100, STEIDL) 
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Palazzo dyfa-X^iviJta 
Italiana, in EUR 
near Rome, home to 
the new Fendi office 


Karl Lagerfeld. 

Opposite: a sketch by 
Lagerfeld for Fendi 
A/W 14. Previous 
pages: the entire 
A/W 15 collection, , 

photog«aij||gd^i^y 





ROHik 




Clockwise from left: 
Fendi’s first couture 
show for A/W 15. Top: 
a sketch by Lagerfeld for 
Fendi A/W 82. Right: 

Lagerfeld, Cara 
Delevingne and Silvia 
Venturini Fendi at the end 
of the A/W 14 show 
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Clockwise from above: 
Lagerfeld with his Karlito bag 
bugs. Details and looks from 
the Fendi A/W 15 couture 
show. A Lagerfeld sketch for 
Fendi’s A/W 88 collection. 
Opposite: lamb-skin dress, 
j€ 3,750; shearling and leather 
boots, /^1,280, both Fendi 


PHOTOGRAPHS; JASON LLOYD-EVANS, IMAXTREE, GETTY IMAGES. INSTAGRAM.COM, SCHOHAJA. SKETCHES FROM FEND! BY KARL LAGERFELD (£100. STEIDL). SEE STOCKISTS FOR DETAILS 


I 


The endless search for the new, coupled with a mastery of the 
past, is what raises Karl Lagerfeld to near-mythical status. In his 
roles as creative director of Chanel, Fendi and his own Karl Lagerfeld 
label, as well as his publishing business and countless other interests, 
he dominates fashion and, with those high Hilditch & Key collars, 
sunglasses and ponytail, is one of the most instantly recognisable 
people in the world. 

But he is neither grand nor pompous, and a conversation with 
him is a mixture of teasing and duelling, as he scatters references and 
images, shying away from self-revelation behind those reflective 
sunglasses as you struggle to keep up. When I ask him who the Fendi 
woman is, for instance, he says: ‘I never say who I’m designing for 
because that’s a little pretentious. She’s a modern woman of today, 
whoever she is. I work with a graphic vision. I don’t work with those 
kind of ideas. . . Firstly, she has a big budget.’ 

He says he started working with Fendi ‘too long ago. . . I don’t 
remember how it happened’. For despite the depth of his historical 
knowledge, he prefers not to revisit the past. ‘Why should I? I have 
to do the next collection. Those 50 years, they never existed. I don’t 
remember anything. I don’t have to forget it, I just don’t think about 
it. I am very good at forgetting the past.’ 

Is it wilful amnesia.? I ask. ‘Yes, how 
could I say.? Wanted Alzheimer’s.’ 

But then he casts his mind back to 
his first visit to Rome, aged 12 , the son of 
a prosperous Hamburg businessman, 

Otto, and his formidable wife Elisabeth. 

‘As a child I went with my parents to 
Rome and from there to Sicily, to the 
San Domenico Palace Hotel in 
Taormina. And I caught a cold and 
stayed in bed the whole time. It was my 
first Italian souvenir. When you’re in bed 
in a hotel, you don’t really love it.’ But the 
idea of Rome beguiled him. ‘Roman Holiday [the 1955 filming star- 
ring Audrey Hepburn and Gregory Peck] on a 'Yespa, that was my 
dream then, but my parents thought it was too dangerous for me to 
have a Vespa. Sol got a car because my mother thought it was safer.’ 
His real love affair with the country began when he was working for 
Krizia, the Milanese label that he describes as the Prada ofthe 1960s 
and, his memory razor sharp, he even gives me the name of the PR 
man who introduced him to the five sisters who ruled the House of 
Fendi. ‘They wanted to make something more modern because at 
the time they were doing heavy mink coats for the middle classes.’ 



And he has continued to bring his freshness, youth and moder- 
nity to the label ever since. ‘Fendi is my Roman version of me. I would 
never do in France for Chanel what I do for Fendi.’ Is his work for 
Fendi, his love for Rome, expressing some part of his personality.? 
‘I don’t do this kind of homework d la Dr Freud. It seems normal to 
me. I was brought up to be European. What I love about Italy is that 
Italy has stayed more Italian than even 
France stayed French.’ 

I ask if he ever divides up his time 
with a Fendi day here, a Chanel week 
there, a Karl Lagerfeld afternoon. ‘No, 
no, there are no plans like this. I am 
totally unorganised. It comes, it goes, it 
comes, it goes, you know. I never mix up 
Chanel with Fendi with Lagerfeld. 
Never. But I can do this and at the same 
time do that. There is no rule. I have no 
rules and I hate rules.’ I tell him that I 
sometimes picture myself as a farmer, 
looking out over the land and seeing 
what needs doing next. ‘I like that idea,’ he agrees. ‘Because I was 
brought up in the country and I know everything about farming, 
everything about cows.’ 

Nonetheless, the animal he is most closely associated with is not 
a cow, but a cat. Choupette, his beloved Birman, has two maids, flies 
on private jets in her own customised Louis Vuitton travelling bag, 
and made HI million last year through endorsements. ‘She’s in Paris 
now,’ says Lagerfeld. ‘But you know I have six places all in this area. 
She’s in the place where I have my private studio, where I sleep and 
where I sketch. I have another house for lunch and dinner. Here 
I have my office, and I have an apartment for guests, because I don’t 
want anybody in my house. And then I have my photo studio.’ 
According to my tally, that makes five, but it seems churlish to 
quibble, and one might easily have slipped his mind. ‘Choupette is 
in Quai Voltaire. She likes the view, but on the Quai she can only see 
boats. She prefers the courtyard where there’s more going on. She 
doesn’t go out in Paris, but in the South of France she has her own 
special garden with catnip. And no one else can enter. She doesn’t 
like other animals anyway.’ Nor does she like the Karlito, the Fendi 


There is no 
rule. I have 
no rules and 
I hate rules 


www.harpersbazaar.co.uk 
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Shearling waistcoat, 
£4,380; wool and silk 
trousers, £1,700; suede 
boots, £820, all Fendi 


bag bug in the image of Lagerfeld (other bag bugs, the little furry 
mascots that dangle from so many chic handbags, have mink and 
fox-fur monster faces). ‘The Karlito wasn’t my idea, it was Silvia’s. I 
am not egocentric to that point hut I don’t hate it and apparently it 
sells very commercially. But Choupette doesn’t like anything that 
looks like an animal or has hair. I don’t know if she’s jealous. It’s hard 
to know what they really think; I would love to know, but I don’t. But 
she’s so spoilt, you know. Everybody is in love with her. She has a real 
personality like a movie star.’ 

Choupette came into his life when a friend brought her to 
the house as a three-month-old kitten, begging for Lagerfeld’s maid 
to look after her for two weeks, as he was going away. ‘And the 
maid took care of her, but so did I. And at the end of the two 
weeks I said, “I’m sorry, I don’t give the cat back.” She remembers the 
friend who brought her and she is nice to him when he comes to 
the house. She is not nice to everybody.’ 

Does Lagerfeld consider himself a cat too.? He did once appear 
on a limited-edition cover oi Bazaar with Choupette, his own white 


hair teased into pussy-cat ears. ‘No, more 
like a lion, perhaps. I don’t know. I am feline, 
yes, perhaps. But I never compare myself 
to anything else. I don’t wear fur either, 
because I don’t like fur on men too much. In 
the Sixties and Seventies, they didn’t look 
that great in it. Myself, I had fur then too, 
but so did Brigitte Bardot [the 1960s starlet 
turned animal-rights campaigner]. There 
are beautiful photos of her in panther coats, 
so she was not always the fighting nun she 
tries to be now.’ He doesn’t wear fur, and he 
doesn’t eat meat because he sticks rigidly to 
his diet, even amid the great temptation 
offered by the Ristorante Dal Bolognese in 




Rome’s Piazza del Popolo, which is his favourite. ‘I love the Italian 
food. I don’t eat it because it’s not for me, it’s not on my diet, and for 
that I am not flexible. But I love it. I think it’s great. I like to smell it.’ 

These days, there are few opportunities for visits to restaurants 
and people watching on -ipasseggiata. ‘I don’t even go in the streets 
any more because people come with their phone and want a selfie 
wherever I go. For me the most time I spend on the streets is from 
the car to the door.’ Even if seeing how people dress is inspiring, ‘you 
know, if you are watched by them it is not the same thing. You feel 
like an object of curiosity. You can certainly not look at anyone else 
if everyone is looking at you. I’m sorry. You see nothing.’ 

Despite his fondness {ox Roman Holiday, holidays, he says, are not 
for him. ‘They are for people who need to go to an office every day 
of their lives. I’m a free person. I have a vague holiday when all the 
collections are done and the studios are closed. But then I have to 
prepare the collection for the next and the next show. The next col- 
lection, it’s a nightmare that it’s this soon. It’s in September. That’s 
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‘Holidays are 
for people who 
need to ro to an 




tomorrow. But that’s the way we live. We 
have that speed. If people think it’s too 
fast, they should do another job. Appetite 
comes when you eat, say the French, and 
ideas come when you work. I don’t 
believe in long holidays where you think 
about nothing. You get dumb.’ 

He is never worried about the well of 
his ideas running dry: ‘I am pretentious enough to think there is still 
enough going on in the brain that I can have a few ideas. I never even 
question myself I always sleep with Choupette on one side and a 
sketehing pad on the other. Sometimes one outfit gives you the idea 
of a collection, sometimes it goes directly there.’ He mimics throw- 
ing an unwanted drawing in the wastepaper basket. In August, 
‘I go to the South of France. There’s nothing to do in Paris. I go 
down and keep cool. I am always cool. I don’t suffer from heat. 

And I love fountains, I love water,’ he adds, approving of Fendi’s 
funding of the restoration of the magnificent Trevi Fountain in 
Rome. ‘I hate cities that do not have a hig river or are not near the 
sea. When I was a child, there was a movie called TAree Coins in 
the Fountain [a forgettable 1950s rom-com about a trio of Americans 
in Rome] and there was a famous song that went with the movie. 
The film was bad, but I liked the music, I liked the idea.’ So much so 
that, in his other role as expert photographer, Lagerfeld has recently 
taken a series of beautiful daguerreotypes featuring Roman foun- 
tains that have heen preserved in a book called The Glory of Water. 

Intriguingly for one who tends to shy away from the past, he has 


ay 


office eve 
of their lives 
Fmafree person 


written an afterword in that hook about an enigmatie and beautiful 
short film thatjacques de Bascher, a protege of Lagerfeld’s, made in 
1977. Called Histoire d’Eau, it accompanied the first Fendi ready-to- 
wear collection. In the afterword, he calls De Bascher ‘the French 
dandy “par excellence’” who ‘knew he would die young and conse- 
quently acted in a totally destructive way’. But now, he says: ‘Don’t 
ask me - 1 have nothing to do with it. The movie was done without 
me because the person who made it was unhearahle to work with so 
I preferred not to he involved. It’s quite beautiful. It’s very beautiful. 
He was as lazy as he was gifted.’ 

But maybe Lagerfeld is beeoming more comfortable with revis- 
iting the past. For when I ask him what he’s reading - and it could be 
anything, as the hooks in his office range from tomes on minimalism 
and Marie Antoinette to Catullus, Courreges, Julius Caesar and even 
Cherie Blair’s autobiography - he says: ‘I am reading many books in 
different languages, so that may sound pretentious. I don’t want to 
give a list of what I’m reading. I don’t want to have an intellectual 
image. So. . - and he gives me a sly look from behind those almost 
opaque lenses - ‘I read newspapers and 
fashion magazines.’ But then he imme- 
diately plunges into a description of 
a new secret toyboy lover of Coco 
Chanel, who has just come to light in a 
book he has been reading. ‘A hand- 
some Austrian playboy, the Baron Von 
Pantz. And his book has a title I love: 
No Risk, No Fun!' 

For above all, it seems, Lagerfeld is 
playful. ‘Thank God the companies I 
work for are serious. I am totally impro- 
vised and not serious at all. I provide the 
lightness of touch. I hope so, I hope so. 




But the lightness is bearable.’ 
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A chandelier of Coco 
Chanel’s own design 
in her private 
apartment in 
Paris. Opposite: 
her staircase 
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A HAUNTING 

PRESENCE 

JUSTINE PICARDIE, whose book traced the life of 
Coco Chanel, makes a pilgrimage to the designer’s atmospheric 
apartment on Rue Cambon in Paris 
and finds her spirit lives on 

PHOTOGRAPHS BY HARRY CORY WRIGHT- ' 






PHOTOGRAPHS; © DOUGLAS KIRKLAND/CORBIS 




T am writing this at Coco Chanel’s desk 

in her private apartment in Rue Cambon; 
a hallowed place that remains at the 
epicentre of a powerful global empire, yet 
also reveals the true heart of the legendary woman 
who founded the brand. Here sat Mademoiselle 
Chanel on a pale suede upholstered chair, her scissors 
on a chain around her neck, and the marks of her pen 
are still visible, indecipherable hieroglyphics scored 
into the leather desktop. Here are her tarot cards, her 
lucky number five at the top of the pack; here hangs 
the crystal chandelier of her own design, with its 
hidden symbols and signs (the double CC for Coco 
Chanel; more fives, for good fortune; and at the top, 
almost out of sight, G for Gabrielle, her first name 
before she became famous). 

It was at this desk that I wrote several 
chapters of my biography of Coco 
Chanel, and in this apartment that 
I discovered some of the magic and 
mystery of her extraordinary life. 

And for all the constant ebb and flow 
of fashion that emanates from Rue 
Cambon, nothing has changed in these 
rooms since my first visit in 1998, when 
a guide showed me round the apart- 
ment, pointing out the serried ranks of 
leather-bound books in the main salon 
- some from the library of the 2nd Duke 
of Westminster, who had been Chanel’s 
lover in the 1920s, and others given to her 

by Boy Capel, a dashing Englishman and the love of her life, until 
his death in a car crash in 1919. 

What struck me then, and still remains evident today, is the sense 
of Chanel’s presence within her inner sanctum. The apartment is 
on the second floor of Chanel’s headquarters on Rue Cambon; to get 
here, you walk up a mirrored spiral staircase, past the discreet 
couture salon on the first floor, and then through a set of concealed 
doors (also clad in mirrors, all the better to keep the entrance 
hidden) . Whenever I come here, closing the heavy doors behind me, 
I think of the stories I loved in childhood -Alice Through the Looking 
Glass', The Chronicles of Narnia', Elidor- that conferred the freedom 


Right: Chanel’s tarot cards. 
Below: the designer in 1962. 
Bottom: one of the many pairs 
of animals in her apartment. 

Opposite: her desk 


What struck 


me IS 


the 


sense 


of Chanefs 
presence within 
her sanctum 


to slip from one world into another, 
through a fairy-tale portal. In this space, 
time seems to move differently; the 
clock on Mademoiselle’s desk has 
stopped, as has the more ornate one on 
the wall. I can still hear the sounds of 
modern Paris, outside on Rue Cambon, 
beyond the cream linen curtains fil- 
tering the sunlight through the 
windows. Inside, all is still and silent, 
with dark shadows in the corners, 
although the room is inhabited by a 
motionless host of ornamental crea- 
tures and statues that Chanel chose 
and cherished. Everywhere there are 
pairs of animals - a roe deer and a stag 
by the fireplace, flanked by two sheaves 
of dried wheat (a traditional symbol of 
prosperity); alongside matching frogs, 
camels, sphinxes and lions, in bronze, 
gold and marble. I’ve never decoded 
the meaning of the camels; but the lions 
are significant reminders of Chanel’s 
birth sign, Leo, and of her courage and ferocity over the course of 
a long life that spanned two world wars, scarred by losses and 
sorrows as well as victories and joys. 

Yet for all the legions of pilgrims who come in search of Chanel, 
to this her gilded temple, her true origins lie far away from Paris. She 
was born in a remote region of central France, on 19 August 1883, 
the illegitimate second daughter of Albert Chanel, an itinerant 
peddler who seemed always on the run from Jeanne Devolle, the 
impoverished and ailing mother of his five children (two boys and 
three girls). When Jeanne died in February 1895, he dispatched his 
young sons to labour for peasant farmers, and abandoned his daugh- 
ters to be raised by Catholic nuns in an austere orphanage within the 
high walls of the mediaeval abbey of Aubazine. 

Chanel rarely spoke of her unhappy childhood - and when she 
did, she embroidered different versions of a half-imaginary fable, 
casting her mother as a shadowy, consumptive figure and her father 
as a charismatic adventurer who had gone to seek his fortune in 
America. In reality, having rid himself of his children, he drank his 
way around the market taverns of rural France, and Chanel never 
saw him again. If the loss of her parents was her first experience of 
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The entrance to the 

cent ral salon. 

Opposite: a collection 
of Chanel’s treasured 
ornaments 








Clockwise from left: 
Chanel’s iconic 
ornaments and her 
dining-room 


suffering, others followed, though she would 
not admit to having been brought up in the 
harsh environment of an orphanage, prefer- 
ring instead to tell a story of stern hlack-clad 
aunts who gave her a home, rather than the 
similarly attired nuns of Aubazine. And for all 
her subsequent love affairs (with Grand Duke 
Dmitri and Igor Stravinsky, among others), 
she never married, nor fully recovered from 
the heartbreak of Boy Capel’s death, but 
remained loyal to his memory, despite the 
fact that he had already betrayed her by 
marrying an aristocratic Englishwoman, 
while still continuing his longstanding rela- 
tionship with a devoted Chanel. 

Does any trace of grief or disappoint- 
ment remain within the walls of her 
apartment.? It is a burnished, richly deco- 
rated place; the walls lined with Chanel’s 
favourite coromandel screens, carved with 
fantastical landscapes and creatures. On the 
screen beside the desk where I am sitting, there are delicately etched 
birds and serpents; mountains and lakes; flowers, unicorns, butter- 
flies and trees. (Similar screens will be recreated for ‘Mademoiselle 
Prive’, a new exhibition staged at the Saatchi Gallery in October, that 
will allow visitors to explore Chanel’s codes and iconography, and 
the playful contemporary reinterpretation of Chanel’s original 
vision by Karl Lagerfeld.) 

The Coromandel screens are as suggestive of escape as the 
mirrored doors; yet they also enclose these rooms, serving both as 
barrier to, and protection from, the world beyond. Chanel enter- 
tained many of her friends here - Picasso, Dali and Cocteau among 
them - although she never slept in the apartment, preferring instead 
to cross Rue Cambon and slip into the side entrance of the Ritz hotel, 
where she had a bedroom on the top floor. (It was there that she died 


in January 1971, just a few days before the 
completion of what was to be her final 
couture collection.) Towards the end of her 
long life, Chanel occasionally admitted to 
loneliness - although only to those few who 
were closest to her - even though she had by 
then become a powerful symbol of female 
freedom and independence. 

That there should be an air of ambiguity 
about Chanel is perhaps appropriate, for her 
life was a series of contradictions, as well as 
having a consistent thread of hard work, 
ambition, genius and dedication to her craft 
as a couturiere. An Anglophile who was also 
seen as the epitome of Parisian chic; an 
outsider from an impoverished background 
who conquered high society in Britain and 
France; a sophisticated connoisseur, whose 
signature designs were inspired by the 
simplicity of the nuns’ black and white 
habits at Aubazine; a convent schoolgirl 
turned seamstress and demi-mondaine, 
who defined a new kind of sartorial dignity 
for women through her adaptation of 
gentlemen’s tailoring; a gamine role model 
who popularised trousers and bobbed hair 
during World War I, then turned the tradi- 
tional garb of mourning into a symbol of 
the Jazz Age, with her introduction of the 
little black dress. 

What might Mademoiselle Chanel say 
to me now, I wonder, as I sit here tapping on my computer at her 
desk. It’s the end of the day, and dusk is falling; the house of Chanel 
is quiet, the couture salon closed, the offices shut. I understand why 
the mistress of the house would not want to sleep here - alone 
at night in this great building, her workers all gone home. There is 
a mirror behind me, smoky with the patina of age, and, if I were 
to turn around quickly enough, would I glimpse a reflection of 
someone in the looking glass, as darkness falls outside ? If there were 
footsteps, they’d be muffled by the thick beige carpet on the floor; 
and any whisper submerged in the distant murmur of traffic. But 
what is odd is that there is a distinct aroma of a lit cigarette and a 
burning match, as if someone had just left the room, mingled with 
the unmistakable scent of Chanel No 5. . . 

‘Is anyone there.?’ I whisper, so quietly that the silence is barely 
ruffled. Seconds pass - or could it be hours.? - and somewhere, on 
the other side of the locked mirrored doors, I think I hear the faint 
echo of a laugh . . . □ 

‘Mademoiselle Prive’ is at Saatchi Gallery, Kings Road, London SIV3 
(www.saatchigallery.com), from 13 October. The new Chanel Fine 
Jewellery boutique at 1 73 New Bond Street will open on 1 October. 


What might 
Mademoiselle 
Chanel say to 
me no^^^ I 
wonder 
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Clockwise from 
above: the sitting- 
room. The view up 
the staircase, from 
where Chanel 
would sit and watch 
fashion shows 
below. A 

Coromandel screen. 

One of Chanel’s 
many lions, to 
represent her birth 
sign of Leo 
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Official online store: 
www.clarins.com 


Love the 
age you are. 


NEW 

Super Restorative 
Remodelling Serum 


Skin slackening? Ix)ss of density? 
Age spots?Time changes skin... 
New Super Restorative 
Remodelling Serum harnesses 
the power of narrow-leaf plantain 
and organic harungana extracts 
to target visible signs of ageing. 
Cheekbones are more defined, 
deep wrinkle’s are reduced and 
skin is visibly lifted. Skin regains 
its youthftjl-looking luminosity. 
Clarins, No.l in UK Premium 
skin care*. 


85 "'= * of women, after 

one month, are convinced 
of its effectiveness". 






SEE STOCKISTS FOR DETAILS 





Eililed by SOVVUE BLOOMFIELD 


PHOTOGRAPHS BY EMMA TEMPEST 


STYLED BY FLORRIE THOMAS 


AUTlY 


THE BEST 


Lycra bikini top, 
£202; matching 


Our annual expert edit of the most effective 


bottoms, £58, 
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skincare products, treatments, haircare and make-up 
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BEST OF THE BEST 


BEST GADGET 
Foreo Luna, £145 
Use this gently exfoliating 
handheld sonic cleanser 
across your face and neck to 
give skin a deep clean. 



BEST EVENING CLEANSER 
Elemis Pro- Collagen 
Cleansing Balm, £39.50 



BEST FACE SCRUB 
Lancer The Method: Polish 
(Sensitive Skin) , £60 


>Sr:b, 

FoMnIrWi 


PERFECT 
CANVAS 

Cleansing is the backbone of a successful 
skincare routine. In the morning remove excess 


BEST DAY CLEANSER 
Dr Sebagh Foaming 
Cleanser, £28 


oil with Dr Sebagh’s cleanser, and swap your toner for 

Kiehfs Iris Extract Essence to give your skin a boost 

of hydration. Take the days make-up off 

in the evening with Elemis’ Cleansing Balm 

^ the texture encourages you to massage, 

A. 

which helps to plump your skin. 
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CORRECTIVE 


GOOD 

GENES 
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BEST PEEL 
La Prairie Cellular 
3-Minute Peel, £150 


BEST TONER ALTERNATIVE 
Kiehl j Iris Extract Activating 
Treatment Essence, £36 


A 



■SUNDAY RILE^ 


1 

7 

BEST EXFOLIATING SERUM 
Sunday Riley Good Genes 
Treatment, £85 

Whether you mix it into a mask 
or layer this under your usual 
serum to gently exfoliate 
throughout the day, the result 
is brighter, smoother skin. 







BEST OF THE BEST 



BEST MAKE-UP 
REFRESHER 
haura Mercier 
Secret Finish, £23.50 





BEST FACE MASK 
Dior Prestige Le 
Grand Masque, £150 




£2 

ro 
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INSTANT 

BOOSTERS 

Long-term skincare and treatment strategies aside, 
there are some produets that really are capable of 
immediately transforming the skin. Use the Elizabeth Arden duo ‘ 
before briskly massaging in a mix of Chanel’s serum and Alexandra Soveral’s oil 

to restore smooth, plump skin, and finish with Estee Lauder’s CC cream and a touch 
of YSL Blur Perfector. When a long flight or apres-sun dehydration is to blame, 

Dior Prestige Le Grand Masque worn overnight is a reliable remedy 
And if you’re short on time, try Laura Mercier’s 

Secret Finish to refresh your skin (and make-up). 
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BEST FACE OIL 
Alexandra Several 
Midnight Oil, £41 



11 

BEST REFINING 
TREATMENT 

Elizabeth Arden Ceramide Boosting 
5-Minute Facial, £70 
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MASgi'K CRHME 
A LA ROSE NOIRE 


BLACK ROSE 
CREAM MASK 


PARIS 
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BLACK KOSI ASKIX CAKh: 

C()i\c(ii\li al(i(l hlowar Powar 


Sensorial anti-aging Black Rose Precious Face Oil smoothes the skin, leaving it radiant. 

Black Rose Cream Mask, the immediate pick me up, instantly replumps the skin and illuminates the complexion. 

Unrivalled textures leave skin with a youthful glow. 


sisley-paris.co.uk 
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BEST LINE BLUR 
YSL Beaute Touche Eclat 
BlurPerfector, £31.50 
This multi-tasking perfector is a handbag 
essential. Use it in the morning over your 
make-up to give skin a healthy, rosy glow and 
throughout the day to mattify any shiny 
patches. It’s brilliant. 
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12 

BESTCC CREAM 
Estee Eauder Revitalizing Supreme 
CC Cream SPFIO, £44 
Don’t be fooled by the grey hue of this 
cream; it changes as soon as it’s applied 
and evens out skin tone effortlessly. 


opt fir 


BEST HYDRATING SERUM 
Chanel Hydra Beauty 
Micro Serum, £66 

Camellia-oil extraet is one of the most 
hydrating skincare ingredients, and Chanel 
has championed it for years. This serum has 
breakthrough micro-droplets that go deeper 
into the skin to plump and smooth. 
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REDUCE HAIR LOSS DUE TO BREAKAGE* with Invatrsolutions for thinning hair 


invati" is 97% naturally derived” and taps the power of Ayurveda, the ancient renewing art of India, 
with densiplexr Exfoliate your scalp, thicken the look of your hair and activate^ — with invati™ 

Try invati '' 3-step system for FREE^^— find a participating location at aveda.co.uk/harpersbazaar 
or call 0870 034 2380. 


*74% of 94 women agreed ttiey experianced !«» hairbrtaltaga oftor 8 weeks at the InvatT system. **ffQm plants, non pedolevm rninerats orweter. Learn more at avedamulL 

fWtien massaged in. TTont kiviti'trtosampW per oislOfiitr.WMlt stocks last or un(lt30A)9/1VHalf by AniolnetitBeendefs. 
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skincare does not need to be a eomplicated affair. By da^^ it’s all 


DAY 

The world’s leading dermatologists 

agree that effective anti-ageing 


PRIME 

TIME 


BEST OF THE BEST 


22 

BESTMOISTURISER 
FOR DRY SKIN 
Lancome Absolue 
L’Extratt Regenerating 
is Renewing Ultimate 
Elixir Concentrate, 
£300 


TI-AGEI 


16 

BESTMOISTURISER 
FOROILY-TO- 
COMBINATIONSKIN 
Dior Hydra Life 
Pro-Youth Sorbet Creme, 
£52 


. 17 

BESTMOISTURISER 
FOR SENSITIVE SKIN 
Oxygenetix Oxygenating 
Moisturizer, £46 


19 

BESTFACIALIST 
FOR ANTI-AGEING 
Sarah Chapman 
From peels and 
micro-needling to 
LED light therapy, 
Chapman’s facials 
^ focus firmly on 
rejuvenation. 
Sarah Chapman 
Skinesis Clinic, 259 
Pavilion Road, 
London SWl (020 
7589 9585; zvww. 
sarahchapman.net) . 


www.harpersbazaar.co.uk 


about protection from external agers a moisturiser 
perfectly suited to your skin type plus SPF 


NG: 


BEST DAILY SPF 
BareMiner^ 
Prime Time 
Primer-Cream Ijaily 
Defense SPF30, 


20 

BESTFACIALIST 
FOR PROBLEM 
SKIN 

Debbie Thomas 
Lasers are at the 
core of her work, 
and Thomas’ facials 
are particularly 
good for treating 
acne (and the scars 
left in its wake). 
Debbie Thomas 
Advanced Skin 
Treatments, Chelsea 
Private Clinic, the 
Courtyard, 250 
King’s Road, London 
SW3, and Josh Wood 
Lansdowne Atelier, 
6 Lansdowne Mews, 
London Wll (020 
7118 9000; www. 
debbiethomas. co.uk). 


whether rain or shine. 


21 

BEST HOLISTIC 
FACIALIST 
Vaishaly 

Vaishaly’s touch is 
healing to the soul 
and revitalising 
to the skin. 
Vaishaly the Clinic, 
51 Paddington Street, 
London Wl 
(020 7224 6088; 
www.vaishaly.com). 
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BEST EYE TREATMENT 
Creme de la Mer The Illuminating Eye Gel, £100 
Pat this gel on top of make-up throughout 
the day: it diminishes fine dehydration lines 
and refreshes skin before an evening out. 
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LAUDER 


Advanced 
Night Repair 
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BEST FIRMING 
TREATMENT 
Clinique SculptwearLift 
and Contour Serum, £46 
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BEST PIGMENTATION 
TREATMENT 
SkinCeuticak Advanced 
Pigment Corrector, £89 

T 


BEST WRINKLE 
TREATMENT SERUM 
Environ lonzyme C-Quence, 
Levels 1-4, from £88 


ANTI AGEING; 
NIGHT 

When you sleep, your brain signals the skin 

to switch into repair mode, making it 


27 

BEST ANTIOXIDANT SERUM 
Estee Lauder Advanced 
Night Repair Sychronized 
Recovery Complex 11, £50 





J 


Os 


the optimal time to wear concentrated serums that restore, 
renew and remedy Estee Lauder Advanced Night Repair is 



SMNtilUTK *t* 

advanced 

PIGMENT 

CORPECTO* 


the original and best antioxidant serum, providing comprehensive anti-ageing 
for all skin types; versions from Clinique, Environ and SkinCeuticals are the best 


add-ons for tackling specific issues. 
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BEST LIP BALM 
Sensai Cellular 
Performance Total Lip 
Treatment, £74 


0. ^ 


BEST FOR BOTOX 
Dr Michael Prager 
Subtle rejuvenation 
is Prager ’s speciality; 

he administers 
Botox to the jawline 
and forehead for a 
balanced look. 
Prager Beauty Clinic, 
25 Wimpole Street, 
London Wl ( 020 
7323 3660; wwzv. 
michaelprager.com). 


BEST FOR LASER 
TREATMENTS 
Dr Tapan Patel 
Patel is the leading 
exponent oflaser 
rejuvenation, with 
an extensive arsenal 
of the most 
sophisticated lasers. 
From £150 at Phi 
Clinic, 102 Harley 
Street, London Wl 
(020 70345999; 
www.phiclinic.com). 
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BEST FOR 
DERMAL FILLERS 
Dr Raj Acquilla 
With judicious use 
ofjuvederm fillers, 
Acquilla reverses 
the loss of volume 
that comes 
with age. 

Phi Clinic, 102 
Harley Street, London 
Wl (020 70345999; 
www.phiclinic. com ) . 
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INTRODUCING EDITIONS, THE NEW COLLECTION FROM MILLER HARRIS 

ROSE SILENCE • TEA TONIQUE • L'EAU MAGNETIC 


Miller Harris 
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A daily dose of 
vitamin A helps 
boost skin’s natural 
d fences and reduce 
the signs of ageing 
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THE GAME-CHANGER 

With its potent blend of skin-transforming vitamins and active ingredients. 
Environ is changing the landscape ofage-dejjing skincare 


Developed by South African cosmetic surgeon and skincare specialist Dr Des Fernandes, 
Environ is the heauty industry’s best-kept secret. The brand is for those who are serious 
about skincare and want results. Whether your concern is pigmentation, dryness or acne, 
there is a range to solve it. To repair, protect and boost your skin, try the AVST range. The 
unique step-up programme introduces higher levels of vitamin A, which improves skin’s 
natural collagen and elastin and repairs its DNA gradually as your skin acclimatises. 
Alongside vitamin A, the A’FST formulas are packed with protective antioxidants and 
peptides to leave skin feeling smoother and firmer. 

Visit Environuk.com or ring 020 8438 3282 and quote 'BAZAAR!' to receive your complimentary 
Hydrating Oil Capsules, worth £14, and a £10 voucher, when you purchase an AVST1 moisturiser, £38. 


O l 
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BEST FOUNDATION 
Giorgio Armani Maestro 
Fusion Makeup SPF15, £40 


BEST OF THE BEST 


is whisper light, 
offering a matte finish 
that never cakes. 


NATURAL 

MAKE-UP 

The aim, of course, is to look as if 

you are wearing no make-up but 
are naturally blessed with radiant skin, elegant contours 

% 

and wide-awake eyes. Many products promise such feats, 

but identifying those that consistently deliver this look, whatever your skin tone 


or type, can be frustratingly elusive. These are the chosen fewthat really do 



Ul*IINATlNOPO»** 

■ASE lUUMMAnilCI 
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create a hare-looking but perfect complexion with one caveat: 



even the best products require a light touch, so never over-apply them. 


BEST PRIMER 
Tom Ford Illuminating 
Primer, £54 
Apply this 
sophisticated pearly 
primer to give skin a 
healthy glow, and you 
may only need a touch 
of concealer on top. 


?TER' Y 

IfiALv • -ic 

f.-—- 
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BESTBB CREAM 
By Terry Hyaluronic 
Face Glow, £45 
This beautifully 
textured cream 
is incomparably 
lightweight, yet also 
offers the perfect 


n 


■ ^ 1 
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BEST UNDER-EYE CONCEALER 
Bobbi Brown Intensive Skin Serum 
Corrector and Concealer, £28 
A creamy formula that comes in 
an impressive range of shades. 
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BEST CONCEALER 
Cover FX Blemish Stick Concealer, £20 
Hiding blemishes requires subtlety. 
This makes covering marks foolproof 


BEST OF THE BEST 
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BEST TINTED LIP BALM 
Clarins Instant Light Lip Balm Perfector, £18 
No handbag should be without one of these 
beautiful lip balms. Providing hydration, gentle 
shine and a hint of colour, they instantly make 
you look, and feel, pulled together. 



- BEST BLUSHER 
Burberry Fresh Glow Blush, £23 
The naturally dewy flush created 
by these cheek tints simply cannot 
be replicated with powder 
formulas. Containing over 50 per 
cent water alongside luminous 
pigments, they offer a matchless 
healthy glow. 



40 

BEST LIPSTICK 

Estee Lauder Pure Color Envy Sculpting Lipstick, £25 
With a formula as high in moisturiser as it is in pigment, 
this lipstick gives a professional finish in seconds and 
comes in a host of desirably subtle shades (Insatiable 
Ivory and Intense Nude are our favourites). 


BEST FOR CONTOURING 

Nars Matte Multiple, £29 
Buffed under the cheekbones, this creamy stick 
immediately accentuates with a realistic contour. 
It also looks great on the eyelids and lips to create 
a chic, monochromatic look. 
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LIPS AND 

CHEEKS 

The subtle ways to enhance the 
cheekbones and give your pout a rosy freshness. 


PHOTOGRAPHS; SONNY VANDEVELDE. GRAHAM WALSER/HEARST STUDIOS 





BAZAAR I PROMOTION 


- 



OF^ 

THE BEST 


201: 


j 


PROTECTIVE 

PERFECTION 


Bridging the gap between nature and science, Chantecaille is 
the ideal luxury brand for multi-tasking products 



The feather-light 
formula is oil-free 
and water-resistant, 
making it ideal for 
every skin type 


Time is a luxury for most women and so 
your beauty products need to have 
dual functions and proven efficacy. As a 
luxury brand created by women for women, 
Chantecaille understands this and goes 
one step further, combining the latest 
science and sourcing the finest natural 
ingredients where possible. The Ultra Sun 
Protection SPF50 is packed with soothing, 
anti-inflammatory ingredients and has 
been designed to be worn all year round. 
With an impressively lightweight texture, it 
can be worn alone or under just Skin Tinted 


Moisturiser. This bestselling tinted moist- 
uriser not only evens out skin tone, but also 
protects from pollution and UV rays with its 
revolutionary blend of botanieal ingredi- 
ents. The brand’s creative director Olivia 
Chantecaille recommends ‘using your 
finger tips to achieve the “no-make-up 
make-up” look for huildable coverage’. 

Visit the Chantecaiile counter in Harrods, 
Liberty, Fenwick of Bond Street or Fortnum & 
Mason to discover your perfect foundation 
shade and receive a complimentary sampie 
of the Ultra Sun Protection SPF50. 




BEST EYESHADOW 
MAC Pro Longwear Paint Pot 
in Groundwork, £16 
There is no better natural 
eyeshadow. This creamy shade is 
the one all top make-up artists rely 
on to mimic the tone of an actual 
k* shadow on the skin. 


BEST OF THE BEST 
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BEST BROW PERFECTOR 
Benefit Gimme Brow, £18.50 
Groomed brows are the finishing, and 
crucial, touch; this tinted brow gel adds 
bulk and enhances definition, but avoids 
a harsh, drawn-on look. 


41 I 

BEST LIQUID EYELINER 
L’Oreal Paris Super Liner 
Perfect Slim Intense, £6.99 
recise and pigment-rich, this 
s the only product you need 
to perfect a feline flick. 
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BEST MASCARA 

Clinique Chubby Lash Fattening Mascara, £17.50 
Finding a mascara that gives lashes luxurious 
definition without a clumpy or flaky finish can 
be tricky. Clinique’s defies the odds; it won’t 
weigh down fine lashes or look false, and it 
offers a perfect balance of volume and length. 




EYES 
ND BROWS 

Erame your face and 

define your eyes. 


^colour, or layer for 


BEST KOHL EYELINER 
Charlotte Tilbury 
Rock ’N’ Kohl Iconic 
Liquid Lye Pencil, £19 
Tilbury has created the 
ultimate product: whether 
worn as a precise line or 
smudged into a smouldering 
kohl, once applied this 
pencil won’t budge. 


PHOTOGRAPHS: IMAXTREE, GRAHAM WALSER/HEARST STUDIOS 



O I 


BAZAAR I PROMOTION 


IMMACULATE 

TRANSFORMATION 

Create a flawless finish with Cover FX^s range 
offoundations and concealers 



The unique formula 
reduces redness, 
minimises pore size 
and regulates sebum 
production to prevent 
future breakouts 





The broad spectrum of shades and 
long-lasting coverage is what sets Cover FX 
foundations and concealers apart. Each 
formula is free from parabens, fragrance 
and mineral oil, and includes a cocktail of 
skin-boosting vitamins to help prevent 
breakouts and redness. For those prone to 
blemishes, the Cover FX Blemish Treatment 
Concealer, X120, is a game-changer. 

With a blend of salicylic acid to treat 
acne, and camomile to reduce redness and 
inflammation, as well as high pigment for 
full coverage, you can conceal without 
irritating problem skin. 


Visit Harveynichois.com to find the perfect 
foundation and concealer to suit your skin tone. 



BEST OF THE BEST 



Silk chiffon dress, 
;C784, Alberta Ferretti. 
Lycra bikini bottoms, 
£269, La Perla 


[A TEMPEST 
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BEST TOOTHPASTE 
Regenerate Enamel 
Science Advanced 
Toothpaste, £10 


with Clarins’ body lotion, using Sisley Cellulinov 


BEST ANTI-CELLULITE 


PRODUCT 


Sisley Cellulinov, £142 
Massage this vigorously 
into thighs in upwards, 
circular strokes to boost 
circulation and firm skin. 


where necessary To nourish from within and keep energy levels high, 

add a spoonful of Synergy Super Greens 


morning juice or smoothie. 


BEST TOOTHBRUSH 
Philips Sonicare 
DiamondClean 
Pink Edition, £250 
With five settings, including 
whitening, flossing and 
gum-cleaning, this 
toothbrush is a 
game-changer. 
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BEST 

PROBIOTIC 
Renew Life Ultimate 
Elora Critical Care, 
£36.99 


BEST GREEN 
POWDER 

Synergy Natural 100% 
Organic Super Greens 
Powder, £19.96 at 
Being Content 


www.harpersbazaar.co.uk 
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BEST BODY 
MOISTURISER 
Clarins Moisture-Rich 
Body Lotion, £30 


Boiimr I 
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BEST FRAGRANCE 
RANGE 

Annick Goutal, from 
£87 for 100ml 
Annick Goutal offers 
an alluring scent, no 
matter what your taste. 
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BODY 

ESSENTIALS 

While time is a luxury for most women, 

there are several easy tricks and 
indispensable products to incorporate into your daily routine 
to keep you looking and feeling better. Keep skin smooth 


THAND CREAM 
ccitane Shea Butter 
and Cream, £19 
This cream is 
jnourishing and 
doesn’t leave hands 
■Ifeeling sticky. 



EMILIO PUCCI 


BEST OF THE BEST 
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BEST MULTI-PURPOSE BALM 
ZO Medical Restoracalm Soothing 
Recovery Creme, £71 at Omniya.co.uk 
This wonder cream soothes 
insect bites, calms sunburn and 
nourishes dry patches. 
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BESTBRONZER 
Chanel Les Beiges Healthy Glow 
Sheer Colour Stick, £32 


I.A,\( CTMI; 


These 
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BEST SPF FOR BODY 
Sisley Milky Body Mist 
Suncare SPF30, £83 
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BEST TAN ENHANCER 
Guerlain Terracotta 
Sun Serum, £43 
Mix two drops into 
your body moisturiser 
each evening to assist 
your tan. 


61 

BEST SELF-TAN 
FOR BODY 
Bondi Sands Everyday 
Gradual TanningMilk, 
£11.99 


56 

BEST FOR 
HAIR REMOVAL 
Laser hair 
removal at Dr Rita 
Rakus, from £400, 

34 Hans Road, London SW3 
(020 7460 7324; www. 
drritarakus. com) 


HOLIDAY 

the travel essentials to keep 

skin soft, supple and proteeted. 


BEST SPF FOR FACE 
Lancome Soleil Bronzer 
Sun BB Cream SPF50, £24 


62 

BEST SELF-TAN 
FOR FACE 

St Tropez Self Tan Luxe Facial Oil, £23 


aim 


01 <U 


BEST FACE MIST 

Melvita Organic Rose Beauty Mist, £10 
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AWARD-WINNING 

HAIRCARE 


Achieving gorgeous, perfectly fluid hair is no longer the preserve of the salon 


1 •vO« ‘ 


NEXXUS 


M XXUS 


EMERGENCtE . 
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EMERGENC^E’ 

CONDITIONt* 



For responsive 
hair with 
ejfortless, 
beautiful 
movement, look to 
theNexxus 
Emergencee 
Reconstructive 
System 


f 


^EXXUS 




sout 
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NEXXUS 
**• ' >■€ 


Emergence^ 

Rieoitiftimo 
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To wake up with healthy, shiny hair that has that beautiful, natural fluidity is a desire shared 
by every woman. By studying hair at its optimum, which is made up of around 90 per cent 
protein, the award-winning New York hair brand Nexxus has created a range of products 
that can truly rebuild, restore and replenish. Building on their 30 years of salon expertise, 
Nexxus has designed carefully crafted systems, each with formulas targeted to renew the 
protein levels of your hair. There is a regimen to solve every possible concern and leave you 
with hair that moves as you do. Those looking for a boost of volume and lustre should look 
to the Youth Renewal system; if you struggle with dry, coarse tresses, invest in the Oil Infinite 
range ; while the Nutritive range restores strength and flexibility. The game-changing range 
for women who can’t part with their heated appliances is Emergencee, which reconstructs 
weakened, damaged hair from within, bringing back responsiveness and resilience. 


To discover the transformative effect of the Nexxus New York Salon Care system and find the regime to 
suit your hair, visit Harveynichols.com or Selfridges.com. 



BEST OF THE BEST 


BEST NAIL POLISH 
Essie, £7.99 

The wide spectrum of shades 
and long-lasting finish la^^ 
these polishes unrivaled. 


BEST WORKOUT ESSENTIAL 
Kayla Itsines Foam Roller, about £25 
Take the plank position, place the roller under 
your thighs and gently move forwards and 
backwards to ease tight quadriceps. 

Visit www.harpersbazaar.co.uk/beauty 
for more tips from Kayla Itsines. 


These indulgent little extras will help 

you relax and unwind. 


BEST BODY SCRUB 
Balance Me Super 
Toning Body Polish, £18 


TIP: remove excess 


BEST BATH AND SHOWER RANGE 
Jo Malone London Shower 
and Bath Oils, from £17 
Formulated withjo Malone 
London’s iconic fragrances, these 
shower and bath oils cleanse, scent 
and hydrate skin beautifully. 


BEST HYDRATING MASK 
SKTI Facial Treatment 
Mask, £60forsixatHarrods 
These masks deeply 
hydrate and nourish skin, 
leaving you with a healthy, 
radiant glow. 


BEST BODY OIL 
De Mamiel Botaniques 
Salvation Body Oil, £70 
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A unique, prcdous blend of 
^ argan oil of Morocco which 
rapidly penetrates the hair shaft 
restoring ;^ine and softness while 
strengf*iening and creating soft, 
sef^ctive, silky perfection. 
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BEST OF THE ST 


Straw hat, from a 
selection, Jessica Broas. 

Lycra bikini top, ;€68, 
La Perla. Rose gold and 
diamond necklace, 
£450, Bee Goddess at 
Talisman Gallery. See 
Stockists for details. Hair 
by Jose Quijano at D+V 
Management. Make-up 
by Sandra Cooke. 
Model: Sara Sampaio 
at Models 1. Shot at Jumby 
Bay, a Rosewood Resort 
(-Hi 268 462 6000; www. 
rosewoodhotels.com) 


EMMA TEMPEST 
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BEST HAIR OIL 
IluxeHuile TresorHair Oil, £34 
Use this as a pre-shampoo 
treatment on damp locks or after 
hlow-drying to nourish and 
smooth each strand of hair. 
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BEST HAIRDRYER 
GHD Aura Professional Hairdryer, £145 
This minimises frizz with its directed 
nozzle, which focuses heat on the 
specific section of hair you’re drying. 


BEST FRIZZ TAMER 
John Frieda Frizz Ease 
Forever Smooth 


BEST HAIR MASK 
Nexxus Emergencee Masque, £27 


BEST THICKENER 
Aveda Thickening Tonic, £19 
Spritz this through damp 
or dry hair to achieve a 
fuller-looking finish from 
root to tip. 

HAIR ^ 

The secret to groomed hair is hydration. 

Using a shampoo that cleanses without stripping tresses 
and a weekly mask (just on the ends if you have fine hair) 
makes a real difference. Those with thicklocks can tame frizz 

with a pre-hlow-diy primer, like John Frieda’s, and a nourishing hair oil, 
while for fine hair, opt for a texture-adding spray 
such as Oribe Dry Texturizing 
Spray to boost volume. 

72 

BEST SHAMPOO 
& CONDITIONER 
Kerastase, from £17.50 
Whether your hair is fine, 
thick, coloured or damaged, 

Kerastase has a range to 
transform and perfect. 




KflWAV 
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‘^e the mask on 




BESTTEXTURISER 
Oribe Dry Texturizing 
Spray, £39 
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THE SECRET TO A 
HEALTHY LOOKING SMILE 

Protect and perfect your teeth without changing 
your lifestyle, with Regenerate Enamel Science 


A pair of well-shaped brows, a groomed blow-dry 
and healthy teeth are the small tricks that make 
you look fabulous and feel confident about 
yourself, whatever your age. Maintaining the 
health of your teeth is difficult. Fizzy drinks, tea 
and coffee are obvious culprits that increase the 
deterioration of your enamel and may result in teeth sensitivity and 
cavities. However, even when you try to embrace a 360-degree 
approach to your health and wellbeing with a detoxifying juice 
cleanse, the acidity in some of the drinks can have a detrimental 
effect on your tooth enamel. 

Fortunately there is a solution that won’t compromise your life- 
style: Regenerate Enamel Science. Following 
nine years of pioneering research, this luxury 
range, which includes a toothpaste, RRP £10 
(named best toothpaste in Bazaars Best of the 
Best awards) , and a serum, RRP £30, is the first 
system able to regenerate the enamel mineral*, 
reversing the early enamel erosion process. 

The water-free formula uses breakthrough 
NR-5 ingredients that combine to form a fresh 
supply of enamel minerals, which wrap and 
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My teeth feel 
a lot eleaner 
and stronger, and 
appear naturally 
whiter 


Advanced 
Toothpaste 
(75ml), £10 

Regenerate 

Enamel 

Science 


GENERATE 


< 

cr 
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Boosting Serum 
(2xl6ml), £30 

Regenerate Enamel 
Science 


integrate onto teeth, regenerating 
enamel mineral.* It’s no surprise 
that Regenerate has a wealth of 
support from UK dentists, including 
Harpers Bazaars expert of choice. 

Dr Hughes from the Harley Street 
Dental Studio. ‘Regenerate Enamel 
Science system provides an effective 
at-home solution that easily fits in 
around your everyday life,’ says Dr 
Hughes. ‘It has been a firm favourite 
in the clinic since it launched.’ 

To test the 
efficacy and ease 
of the system. 

Bazaar gave the product to its testing panel to 
trial. Unsurprisingly, the testers found that 
their teeth felt and looked cleaner and healthier. 
‘My teeth feel a lot cleaner and stronger, and 
appear naturally whiter than before,’ says 
Jemma, who was part of the testing panel. 
Having previously brushed her teeth with a difi 
ferent brand of toothpaste twice a day and been 
conscious of her overall oral hygiene, Jemma has 
now been converted to the Regenerate system thanks to the benefits 
she gained from it. When asked to sum up Regenerate in one word, 
another Bazaartestes said : ‘“effective” - the system is easy to use and 
has really made a difference to how my teeth feel and look’. 

While enamel erosion can affect the health of your teeth and 
your overall appearance. Regenerate Enamel Science system can 
help future-proof your smile without you having to change your 
lifestyle. Whether you partake in regular juice cleanses, enjoy a 
morning latte or simply want to look your best possible self this is 
the perfect added extra to incorporate into your daily beauty routine. 
To find out more about the benefits that Regenerate Enamel Science 
can offer you, visit Selfridges.com orHarveynichols.com. 
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WIN 
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Upgrade your routine with For eo's Luna, the 
pore-refining deep-cleansing beauty tool 



Each Luna is 
colour-co-ordinated 
for a specific skin 
type: soft pink for 
normal/sensitive; 
haby blue for 
combination; 
and white for 
ultrasensitive skin 


Cleansing was once seen as a mundane twice-weekly task, but with an increase in air 
pollution it has become the cornerstone of a healthy, radiant complexion. Enter the Foreo 
Luna, an ultra-hygienic, non-abrasive silicone device that has been proven to remove 
99.5 per cent of dirt and oil and 98.5 per cent of make-up residue. Using T-Sonic technology, 
the brush head pulsates 8,000 times a minute to gently remove dead skin cells and deep- 
cleanse and, when used twice daily, helps prevent your pores from expanding and 
becoming more visible. The lightweight Luna’s waterproof exterior and battery life of 
450 uses make it perfect for travelling, with no need for replacement brush heads. 


Visit Foreo.com to discover more about this award-winning device, £145. 
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Carrier specialises in luxury tailor made 
holida>’s w-orldwide. Service is penuinal, 
flexible and haute couture. 


Caribbean, Bermuda & Mexico 


Indian Subcontinent, Far East & Australasia 


USA, Canada & Mexico 
Europe & North Africa 


Indian Ocean & Arabia 


Luxury Ski & Snow 


BRITISH AIRWAYS 


YVWw.carrierxxiLuk/ bazaar 
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THE CALL OL THE WILD 

Margaret Atwood heads to the edge of the Earth in Canada, 
it T Plus: spa therapy on the seabed and Noor Fares’ Ihiza secrets 






This page and (ypposite: the 
wild landscapes of northern 
Newfoundland and Labrador 



W hen you go to the Canadian North for the first time, you 
wonder why you’re doing it. Isn’t it freezing cold up 
there? Wouldn’t you rather he lolling on a sunny beach 
with your feet up, slurping down the daiquiris? What if you hit an 
iceberg and sink like a stone or the Titanic! What if you have to eat 
polar bears, or vice versa? Your friends ask you why you’re doing 
such a foolhardy and chilly thing, and you laugh lightly and say: 
‘Because it’s there.’ 

When you go the second time, your friends look at you funny. 
Then you go again, and again. You try to talk your friends into going, 
too. You say: You cant understand the hugeness of time and space, 
the fragility of the human body, the tenacity of life on this planet, unless. . . 

Some of your friends think you’re mad. Others take a chance, and 
go north themselves. Once bitten, they go again. And again. 

Why this strange compulsion? Not everyone has shared it. 
Voltaire famously dismissed Canada as 'quelques arpents de neige’ - 
several acres of snow - but then, he’d never visited. The early 
20th-century poet Robert Service, whose books about the Yukon 
made him famous, got out of there quickly and never went back. 
Maybe he recognised the danger: ‘Yes, they’re wanting me, they’re 



haunting me, the awful lonely places;/ They’re whining and they’re 
whimpering as if each had a soul;/ They’re calling from the wilder- 
ness, the vast and God-like spaces,/ The stark and sullen solitudes 
that sentinel the Pole,’ says the narrator of The Lure of Little Voices. Is 
there such a thing as Arctic addiction? Is it the breathtaking space, 
is it the amazing colour and light, is it the sense of risk? The North, 
went the old mythology, would lure you back, draw you in like 
the Rapture of the Deep, then claim you for its own. 

There’s some truth to the myth: so many northern explorers 
returned, time and again, to an unforgiving landscape that had 
almost killed them the last time. Sir John Franklin barely survived 
his Coppermine expedition of 1819-1822. Eleven of his 19 men 
died, and there were suspicions of murder and cannibalism. Yet he 
returned to the North twice. On his final expedition, in 1845, he and 
his two ships, the Terror wd the Erebus, vanished as if 
they’d been swallowed, not to reappear until the 
summer of 2014, when one of these ships was located, 
lying on the bottom of the sea off the bleak western 
shore of King William Island. 

It’s amazing that anything lost in the Arctic is ever 
found. When Canadian novelists are looking for a way 
to dispose of a character, having him get lost in the 
North is a reasonable as well as a romantic choice ; also, 
he need never be found. 

‘North’ is a direction as well as a location, so there’s 
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the North, and the Farther 
North, and finally there’s the 
Ultimate North, right up at 
the top. Each one is ‘north’, each 
one is different and each one 
is fascinating. 

I grew up in the North, 
viewed as torridly South by 
those who live in the Ultimate 
North. My childhood North has 
deep, cold lakes, mixed deciduous and coniferous 
forests, and hlack hears. 'With my partner, Graeme 
Gihson, I’ve heen going to the Farther North 
- glaciers, massive rock formations, small ground- 
hugging plants, polar bears - for more than 
15 years. Once in a while we have even 
approached the Ultimate North, where 
hardly anything grows. Then we come hack, 
and look at the pictures we’ve taken, which 
always seem inadequate because they can’t 
represent the immensity of the scale. Then 
we start plotting about how we might he 
ahle to get up there again. It isn’t all that easy. 

The hest way to see the Farther North in 
all its largeness is hy hoat. There are few long 
roads up there, so cars aren’t really an option. 

There are planes, hut they mostly fly only 
from one community to another. If you’re 
very rich you can hire a helicopter; hut those 

can he tricky if the weather turns mean. In high winds a boat can at 
least duck into a fjord, or behind an island. If any. 

Though we’d heen to some parts of the North hy plane, we began 
our journeys by boat when we were invited by a company called 
Adventure Canada to travel with them as on-board talk-givers. This 
enterprise was founded by a group of English and History majors. 


- 


This is a truly 

tj 

spectacular 
voyage; atrip 
into deep time, 
both geologically 
and historically 


and has a penchant for dead explorers, story- 
telling, writers, musicians and artists, and the 
donning of strange costumes during moments 
of improvisational drama, though it also provides 
a clutch of experts: archaeologists, geologists, 
biologists, botanists, photographers, historians 
and indigenous culturists. Adventure Canada 
calls its trips ‘expeditions’ rather than ‘cruises’, 
since there’s an element of the unknown: the boat 
may be unable to reach a given port due to ice or 
wind, and landing via rubber zodiac - the usual method of getting 
ashore - may prove too hazardous to attempt. 

Our latest ‘expedition’ took us partway around Newfoundland, 
up the Labrador coast and into the Torngat Mountains, then up to 
the top of the Ungava Peninsula and into Ungava Bay. This is a truly 
spectacular voyage; it’s also a trip into deep time, 
both geologically and historically. With us we took 
a friend from London we’d lured, dared and bam- 
boozled into coming with us: the novelist and 
video-game writer Naomi Alderman. Naomi was 
venturing far outside her usual comfort zone, 
which was urban zombies. I had tactfully refrained 
from mentioning any northern-cannibalism tales 
to her, although she was already aware of the unfor- 
tunate eating habits of the last surviving members 
of the third Franklin expedition. (Hint: one 
another.) Happily, we sighted an iceberg on day one 
- ‘My first iceberg!’ Naomi exclaimed, taking its 
picture - so that neutralised the people-eating topic for a while. 

After leaving the small French islands of Saint-Pierre and 
Miquelon - a hotbed of activity during Prohibition in the United 
States, as liquor could be stockpiled there before starting on its per- 
ilous rum-runner trips to Maine - we sailed along the rugged 
southern coast of Newfoundland, pausing for a daytime visit to the 
self-sustaining Mi’kmaw First Nation enclave of Miawpukek for 
dancing and drumming by the community’s young people. Naomi 
was briefly spotted joining in a snake dance, but no harm befell her. 
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This page and opposite: 
the wildlife and coastal 
scenery of Canada’s 
far north 
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The buildings 
contained 
Icelandic maidens 
with braids and 
male Vikings in 
full gear 


Our next stop was Gros Morne, which means, roughly, ‘The Big 
Dismal’: a rock formation like no other. It was explained to us by an 
enthusiastic National Parks guide with the aid of an apple she’d cut 
in two. The core of the apple was the dense, heavy iron core of the 
Planet Earth, she said. The white part was the mantle, semi-liquid 
and very hot; the thin red skin was the solid crust we live on. The 
Tablelands region of Gros Morne is where some of the white part, 
once undersea, was squeezed up through the red skin into a hig, 
yellowish mountain. The rock is rich in toxic heavy metals; nothing 
grows on it except some peculiar specialised plants. And it was on 
this very spot, said the Parks interpreter, thatj Tuzo Wilson proved 
the theory of plate tectonics and continental drift, because This Bit 
Here couldn’t have got there any other way. Not only that, the two 
halves of Newfoundland were once separated hy an ocean, and 
one part of it used to he down at the South Pole, a very long time ago. 
Naomi was feeling a little dizzy, which might have heen seasickness ; 
or it might have been the plate tectonics, and the contemplation of 
such long stretches of time. Nonetheless, she was seen taking off 
in a helicopter for a flyover of Gros Morne. A moose was seen, she 
reported. Though only from the top. 

Compared to geological time, human time 
along the Newfoundland and Labrador coasts 
is on the short side. Still, the region has seen 
almost continuous human habitation for at 
least 9,000 years. As the climate changed and 
the cold and ice descended and receded. Mari- 
time Archaic peoples came from the south or 
Paleo-Eskimo peoples from the north. They 
came for the fish, for the marine mammals 
such as seals and walrus and whales, and for 
the land animals such as moose, bear and 
caribou, and they left a trail of spearheads 
and stone tools and dwelling sites that archae- 
ologists continue to discover and interpret 
today. Our next stop. Port au Choix, has one of 
the riehest troves of such artefacts along these coasts. It also had a 
Prench bakery; Naomi was glimpsed vanishing into it. 

And then on to Red Bay, so named no doubt for the vast 
quantity of whale blood that used to flow into it: it was a Basque 
whaling station in the 1500s, where whales were towed to be 
butchered and rendered into oil. Quite a few remnants of this early- 
industrial operation remain, including a sunken galleon and a 
Basque cemetery. I lost sight of Naomi during this time, but I think 
she was off inspecting a harpoon. Was it here or some other location 
where she acquired some very handsome red 
moose-hide mittens.? 

Next day took us to L’Anse aux Meadows, 
where, 500 years before Columbus, the mediaeval 
Norse established a short-lived base camp. There 
are stories in the Icelandic Sagas of a group of 
Norse who sailed west to a place called ‘Vinland’, 
and encountered people with whom they traded 
but who later turned hostile. Eor a long time these 
stories were dismissed as fables; but in the 1960s a 
Norwegian couple - Helge and Anne Stine Ingstad 
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There were 
very fresh 
polar-hear 
footprints on 
the sandy heach 


- discovered the remains of the Norse settle- 
ment. In it they found a cloak pin identical to those seen in the 
Greenland settlements of the same period. 

The buildings have heen lovingly recreated. When we visited 
them, on a bright sunny day, they contained a couple of Icelandic 
maidens with braids and spindles, and several male Vikings in full 
gear, though one of them had a watch. Still, they weren’t using their 
iPhones, so if you squinted you eould almost believe in them. 

‘My son! Amazing how those Vikings spoke Newfoundlandish,’ 
said Naomi. 

‘They were very good linguists,’ I replied. 

The Viking Sagas tell of Markland, a long forested coast with 
white sandy beaches - the Wonderstrands - where the Norse cut 
timber, and to the Wonderstrands on the coast of Labrador we 
went next. As we landed, a black bear with a cub was foraging in 
the bushes at the head of the bay. It was warm enough so that some 
of our number went swimming, one of them wearing a rubber 
horse’s head. Others, more prudently, went fishing. The rest clus- 
tered around the campfire where a Labradorian specialist, Pete 
Barrett, was making flummies - a form of bannock - in an iron 
skillet. There was Naomi, wearing a sou’wester and a yellow slicker, 
sitting cross-legged and devouring flummies, the Zombie 
Apocalypse for the moment forgotten. 

On into the North we sailed. The trees shortened; white swaths 
of reindeer moss spread between them; then they vanished, and we 
were in the deep-time ancestral landscape where, we are told, 
we humans first learned to sew clothing from animal skins and to 
hunt with the aid of dogs as we followed the large mammal herds 


that flourished on the tundra as the last ice 
age receded. Perhaps that’s the allure: we feel 
strangely at home here. 

Day Nine, or was it Day 10, found us in 
Ramah Bay, in the breathtaking Torngat Mountains, Torngat 
meaning ‘place of spirits’. For archaeologists, this is practically a 
sacred site, as it was here that the greenish, translucent Ramah chert 
was quarried by ancient peoples for thousands of years, then traded 
far down the coast and westwards into Quebec for use as spearheads 
and knives. Such an implement could mean the difference between 
feast and famine, between life and death. 

‘I hestitate to use the term “awe-inspiring”,’ I said to Naomi. 
‘No, you don’t,’ she said. ‘You just used it.’ 

Some of us were exploring the remnants of 
the Moravian mission that held out here for 
several decades in the 19th century; others 
were exclaiming over the very fresh polar- 
bear footprints on the sandy beach, made by 
a bear that had likely just dug up a Moravian 
called Ernestine, in search of lemmings; 
yet others had spotted the bear itself, now 
restingjudiciously on the opposite shore. 

As for Naomi, she was sitting beside a 
sparkling waterfall, sporting her red moose- 
hide mittens. She had just obtained a timeless moment of perfect 
happiness, she said. ‘Why was that?’ I asked. 

‘You realise,’ she said, ‘that all this’ - arc of red mitten, taking in 
the mountains, the sea, the rocks, the waterfall - ‘all this doesn’t give 
a shit about you. And that is somehow very comforting.’ 

‘Yes,’ I said. ‘It is.’ □ 

For details, visit Adventure Canada (zuww.adventurecanada.com). 
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I’m kneeling on the pure white 
sand of a Maldivian atoll, nearly 
20 metres under the surface of 
the Indian Ocean. Beside me is 
Luisa Anderson, the Australian 
who first introduced me to 
underwater meditation at the 
Four Seasons Resort Maldives 
at Landaa Giraavaru. 

I learnt to scuha dive 10 
years ago - on a PADI eourse 
in Gozo with my daughter, 

Daisy - and found swimming 
slowly underwater brought 
an intense feeling of peace. 

So when Anderson suggested 
underwater meditation I was 
intrigued. She develops the spas 
for the Four Seasons’ Bali, 

Langkawi and Maldives resorts 
and is hugely knowledgeable 
about all aspeets of Asian reli- 
gions, culture and healing. 

Right before the dive, I’m 

nervous - I can’t seriously be contemplating swimming down to 
the bottom of the sea and then sitting for 15 minutes with my eyes 
shut, can I? But I’m reassured by the presence of Bella, a lovely 
Korean dive instructor, who is on hand to take our fins when we sit, 
and to watch the time. We swim slowly along the reef, through 
countless wildly coloured fish, and I instantly feel at home. 

Reaching an open sandy area up against the eoral wall, Bella 
points down and helps me attach weights to my ankles. I kneel 
lightly on the sand, settle my balance and slow my breathing. 
The water sways me lightly side to side, but when I stop fighting it, 
I return naturally to centre. I close my eyes and it’s as though my 
mind temporarily drops anchor. 

What feels like moments later - it is in fact almost 15 minutes - 
Bella is helping me remove the weights, and there’s a huge Napoleon 
fish blinking at me. I feel light, happy and incredibly awake, and soon 
we’re back on the boat, eating delicious biscuits and drinking tea. 

Anderson believes the experience is so powerful because, under- 
water, you’rejust in one element, the distractions of sound, smell and 
air absent. I wonder if it’s because it’s like being back in the womb. 
But we agree it’s a potent experience. We go again the next day and 
the next, finding it addictive. Now, I’m home and working on medi- 
tating on dry land. Not as easy, but easier than it was before. □ 
Four Seasons Resort Maldives at Landaa Giraavaru (www.fourseasons. 
com/maldiveslg),from £890 a room a night. 


DEEPLY 

RELAXING 

ROSIE BOYCOTT finds inner 
peace on the ocean fioor 


WATSU THERAPY 
AT NAKA ISLAND 
THAILAND 

Naka Island lies on the 
southern part ofNaka Yai 
island, just off the eastern coast 
of Phuket. Its spa foeuses on 
renewing guests’ inner sense of 
wellbeing, and is one of only 
two Thai spas that offer Watsu 
- where the body is stretched 
while submerged in a warm 
pool to relieve aches and pains. 
The Watsu treatment at Flalza 
Island, A Luxury Collection 
Resort is Spa (www.luxury 
collection.com/nakaisland), costs 
£103 for 60 minutes. 
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FANGOTERAPIA AT 
L'ALBERGO DELLA 
REGINA ISABELLA 

ITALY 

For centuries, people have 
visited the island of Ischia to 
benefit from the restorative 
properties of Lacco Ameno’s 
volcanic waters. L’Albergo 
della Regina Isabella is a 
luxurious hotel offering 
fangoterapia - or mud therapy 
- a full-body treatment that 
exfoliates and purifies skin 
using the mineral-rich earth. 
LAlbergo della Regina Isabella 
Resort and Health Spa (www. 
preferredhotels.com) , from £135 a 
room a ni^t. Fangoterapia costs 
£45 for 45 minutes. 



CHAVUTTl MASSAGE 
AT THE 

BODYHOLIDAY 
SAINT LUCIA 

Raj Kumar learnt the ancient 
art ofchavutti massage from 
his grandfather, and has been 
practising the teehnique for 
over 20 years. Available at the 
BodyHoliday resort in Saint 
Lucia, chavutti is a full-body 
ayurvedic massage with 
medicated oils, performed 
using the feet. Kumar uses 
flowing strokes to iron out any 
knots. Expect to feel taller, 
relaxed and invigorated. 

A chavutti massage at the 
BodyHoliday (www.thebody 
holiday.com) costs about £110 
for 75 minutes. 
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NOTEBOOK 

hi'lppc \ 


£3,250 

Noor 

Fares 


The jewellery designer delights in 
the natural heauty of Ihiza 


£375 

Saloni 


£38 

Institut 

Esthederm 


What do you pack? 1^^ 

‘A Muzungu Sisters Mochila bag, a Buly 
candle in Sacre, which smells like incense, 
Krystallos rose quartz earrings and an 
amethyst pendant from my collection, a 
Saloni kaftan, Charlotte Olympia shoes and 
a Venyx ring by Eugenie Niarchos,’ 


About 

£90 

Buly 


Beauty essentials 

‘Institut Esthederm 
sunblock and MAC 
lipstick in Ruby Woo. 


£7,000 

Noor 

Fares 


^£ 330 ^ 

Vluzungu' 


Best tip for adventure 

‘Hike down to the coast at 
Atlantis and go for a swim 
in the natural pool.' 


£15.50 

MAC I 


I About 
I £100 

Spektre 


Thref'wiords 
that describe 
Ihiza: 

‘Spiritualit>"; 

hedonism; 

freedom.’ 


£20 

r Domakaya 


About £745 


What’S in your 
A carry-on luggage? 

‘Spektre sunglasses, 
Zt- sketchbooks and 

pencils, my Armorial 
notebook, a cashmere 
jumper by the Elder Statesman 
to keep me cosy on the plane, 
Meneghini slippers and a 
Domakaya fan.’ 


■ £60 ■ 

Meneghini 


Notebooks. 
I from £105 

Armorial 


Favourite place to stay 

‘Cas Gasi, a lovely finca in Santa 
Gertrudis. It has a homely feeling and 
the food is organic and delicious.’ 


DON’T LEAVE HOME WITHOUT... 

...one of Missoni’s colourful crocheted sun hats from the new A/W 15 Mare collection. With Seventies style 
more popular than ever on the catwalk this season, its wide-brim silhouette is perfect right now. It will keep 
you cool and provides protection from harmful rays, and the vibrant pattern and chic red band complete an 
exotic beach or poolside look. Sun hat, £340, Missoni, 193 Sioane Street London SW1 (020 7823 1910). 
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Rddie \v 
Redmayne il 


Omega hosts a star-studded dinner 
in honour of its newest ambassador 

Edited by HELENA LEE 


During a glittering dinner at the St James’s 
restaurant Quaglino’s, the Oscar-winning actor 
Eddie Redmayne was revealed as the new Omega 
ambassadorjoining George Clooney, Cindy 
Crawford and Nicole Kidman. As he explained, 
he’s the right man for the job as not only did his 
father wear his own treasured Omega watch, but 
Redmayne himself has ‘embarrassingly punctual 
timekeeping’ - even arriving hours early for the 
Academy Awards. Guests including Redmayne’s 
wife Hannah Bagshawe, Dan Stevens, Chiwetel 
Ejiofor and Marcus Wareing applauded the Swiss 
watch company’s talent-spotting skill and then 
settled down to a feast of foie gras and rare beef, 
while being serenaded by the London-based 
trio the Nightingale Girls. SASHA SLATER 


Dan Stevens 
and Gabby 
♦ Wickham 


Hannah 


Marcus 




STOCKISTS 


A 

Alberta Ferretti (020 7235 2349) Alexander McQueen (020 7355 
0088) Amrapali (020 7584 4433) Annoushka (www.annoushka.com) 
Anta (www.anta.co.uk) Armorial (www.armorialparis.com) Aspinal 
of London (www.aspinaloflondon.com) Assya (www.assyalondon.com) 
Astley Clarke (www.astleyclarke.com) Atelier Swarovski 
(www.atelierswarovski.com) Audemars Piguet (www.audemarspiguet. 
com) Aurelie Bidermann (www.aureliebidermann.com) 

B 

Bally (www.bally.com) Bee Goddess (www.beegoddess.com) Begg & 
Co (www.beggandcompany.com) Bennison Fabrics (www.bennison 
fabrics.com) Boodles (www.boodles.com) Bottega Veneta 
(www.bottegaveneta.com) Boucberon (020 7514 9170) Breguet 
(0845 273 2400) Brooke Gregson (www.brookegregson.com) 

Buccellati (020 7629 5616) Bulgari (www.bulgari.com) Buly 
(www.bulyl803.com) Burberry Prorsum (www.burberry.com) 

By Malene Birger (www.bymalenebirger.com) 

C 

Cadenzza (www.cadenzza.co.uk) Calvin Klein Collection 
(www.calvinklein.com) Cartier (www.cartier.com) Cassandra 
Goad (www.cassandragoad.com) Causse (www.causse-gantier.fr) 
Celine (020 7491 8200) Chanel (020 7493 5040) Charles Edwards 
(www.charlesedwards.com) Chatila (www.chatila.com) 

Chaumet (www.chaumet.com) Chesney’s (www.chesneys.co.uk) 

Chloe (020 7823 5348) Chopard (020 7409 3140) Christian Louboutin 
(0843 227 4322) Christopher Farr (www.christopherfarr.com) 

Coach (www.coach.com) Cornelia James (www.corneliajames.com) 

D 

Daks (020 7409 4040) David Morris (www.davidmorris.com) De Beers 
(020 7758 9700) De Goumay (www.degournay.com) De Grisogono 
(020 7499 2225) Delpozo (www.delpozo.com) Diana Kordas 
(www.dianekordasjewellery.com) Diane von Furstenberg (www.dvf 
com) Dior (020 7172 0172) DKNY (www.dkny.com) Dolce & Gabbana 
(020 7659 9000) Domakaya (www.domakaya.com) Donna Karan New 
York (www.donnakaran.com) Drununonds (www.drummonds-uk.com) 

E - F 

The Elder Statesman (www.elder-statesman.com) Erdem at Harvey 
Nichols (www.harveynichols.com) Erdem x Linda Farrow 
(www.erdem.com) Ernest Jones (www.ernestjones.com) 

Etro (www.etro.com) Faberge (020 7491 7256) Fabiana Filippi 
(www.fabianafllippi.com) Fendi (www.fendi.com) Fope (www.fope.com) 

G - I 

Georgjensen (www.georgjensen.com) Gianvito Rossi 
(www.gianvitorossi.com) Giorgio Armani (www.armani.com) 
Givenchy by Riccardo Tisci (www.givenchy.com) Graff Diamonds 
(020 7201 4120) Grays Antiques (www.graysantiques.com) Gucci 
(www.gucci.com) H&M (www.hm.com) Harry Winston (020 7907 
8800) Hermes (www.hermes.com) Intimissimi (www.intimissimi.com) 

J - K 

Jaeger-LeCoultre (wwwjaeger-lecoultre.com) Jane Koenig 
(www.janekoenig.co.uk) Jessica Broas (www.jessicabroas.com) 

Jessica McCormack (www.jessicamccormack.com) Jimmy Choo 
(wwwjimmychoo.com) Karen Millen (www.karenmillen.com) Kate Spade 
New York (www.katespade.com) Kiki McDonough (www.kiki.co.uk) 


L 

La Perla (www.laperla.com) Lanvin (www.lanvin.com) Leivankash 
(www.leivankash.com) Leon Max (www.maxstudio.co.uk) 

Les Copains (www.lescopains.com) Liberty (www.liberty.co.uk) 

Links of London (www.linksoflondon.com) Loewe (www.loewe.com) 
Louis Vuitton (020 7399 4050) 

M - O 

Manolo Blahnik (www.manoloblahnik.com) Mappin & Webb 
(020 7287 0033) Marks & Spencer (033 3014 8555; www. 
marksandspencer.com) Mason Pearson (www.masonpearson.co.uk) 
Max Mara (020 7499 7902) Meneghini (www.meneghinis.com) 
Messikajoaillerie (www.messika.com) Michael Kors (020 7659 3550) 
Michael van der Ham (www.michaelvanderham.com) Mikimoto 
(02073999860; www.mikimoto.com) Missoma (www.missoma.com) 
Missoni (020 7823 1910) Min Miu (020 7409 0900) Monica Vinader 
(020 7259 9170; www.monicavinader.com) Mulberry (www.mulberry. 
com) Muzungu Sisters (www.muzungusisters.com) Next (www.next. 
co.uk) Noor Fares (www.noorfares.com) Omega (www.omega.com) 
Oscar de la Renta (www.oscardelarenta.com) 

P 

Pandora (www.pandora.net) Patek Philippe (www.patek.com) 

Paul Smith (www.paulsmith.co.uk) Penelope Chilvers 
(www.penelopechilvers.com) Pentreath & Hall (www.pentreath-hall. 
com) Petersham Nurseries (www.petershamnurseries.com) 

Philosophy di Lorenzo Serafini (www.philosophyofficial.com) 

Piaget (www.piaget.com) Pomellato (020 7355 0300; www.pomellato. 
com) Prada (www.prada.com) 

R 

Rachel Boston (www.rachelboston.co.uk) Ralph Lauren Collection 
(020 7535 4600; www.ralphlauren.com) Ralph Lauren Home (www. 
ralphlaurenhome.com) Roberto Cavalli (www.robertocavalli.com) 
Roberto Cavalli for Cadenzza (www.cadenzza.com) Roger Vivier 
(www.rogervivier.com) Rosetta Getty at Farfetch (www.farfetch.com) 

S 

Sabine G (www.sabineg.com) Saint Laurent by Hedi Slimane 
(020 7235 6706) Saloni (www.salonilondon.com) SCP (www.scp.com) 
Simone Rocha at Browns (www.brownsfashion.com) Smythson 
(www.smythson.com) Spektre (www.spektresunglasses.com) 

Sportmax (020 7499 7902) Stella McCartney (www.stellamccartney. 
com) Stone Paris at Mytheresa.com Stuart Weitzman (www. 
stuartweitzman.com) 

T 

Talisman Gallery at Harvey Nichols (020 7201 8582; www.harvey 
nichols.co.uk) Tiffany & Co (www.tiffany.co.uk) Tod’s (www.tods.com) 
Tommy Hilfiger (www.tommy.com) Tord Boontje (www.tordboontje. 
com) Tortus Copenhagen (www.tortus-copenhagen.com) Tory Burch 
(www.toryburch.co.uk) 

V - W 

Valentino (020 7235 5855; www.valentino.com) Van Cleef & Arpels 
(www.vancleefarpels.com) Victoria Beckham (020 7501 1122; 
www.victoriabeckham.com) William & Son (www.williamandson. 
com) Wilson Stephens &Jones (www.wilsonstephensandjones.com) 
Yoko London (www.yokolondon.com) Zadig & Voltaire 
(www.zadig-et-voltaire.com) 


www.harpersbazaar.co.uk 
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ADVERTISEMENT FEATURE 


October jewels 

Our luxury jewellery 



ELIE 

The jewellery label elie makes unique, stunning back jewellery attached 
to a bra, enabling the wearer to make that open back dress a beautiful 
eye-catcher. All jewellery pieces are handmade in Switzerland and can 
be customised according to customer wishes. 

Visit www.elie-jewelry.ch or email info@elie-jewelry.ch. 



KETURAH 

Keturah specialises in unique handcrafted genuine gemstone 
jewellery, designed and created in Devon. Inspired by vintage 
fashions and the natural world; each piece is individually 
handmade using high quality precious and semi-precious 
gemstones, freshwater pearls and finished in sterling silver. 

All Keturah designs are limited editions. 

Bespoke pieces can also be designed and made to order in 
a variety of gemstones, colours and sizes by request. 

Please visit www.keturah.co.uk or contact 
07908 060476 for commissions and enquiries. 



LILLY HASTE DT 

Make a statement with one of Lilly Hastedt's peacock rings. 

Visit her fine jewellery boutique in Chelsea. 

30 Old Church Street, London SW3 5BY. Tel. 020 3055 0166. 

www.lillyhasteclt.com 


THE PEARL QUARTER ON JEWELSTREET 

Set in 1 4 karat yellow 
gold, the Pearl Quarter's 
classic earrings elevate the 
traditional pearl earring to 
a thing of contemporary 
style and beauty. Featuring 
Tahitian (or black) pearls, 
organic gems that form 
on the black lip oyster, the 
earrings possess on exquisite 
lustre that is entirely unique, 
reflecting the light to stunning 
effect. A jewellery box staple, 
these modern classics are 
perfect for day or evening. 

Available atJewelStreet.com 

www.lewelsfreet.com/designer/fhe-pearl-quarfer 




ADVERTISEMENT FEATURE 


Top travel picks 


Luxury escapes 


LET NATURE RECHARGE 
YOU IN ST LUCIA - 
FOND DOUX PLANTATION 
AND RESORT 

With only 15 cottages and suites Fond 
Doux, is an intimate and naturally 
beautiful place to relax, unwind and take 
time to appreciate all that is naturally 
beautiful about 'Authentic Natural St 
Lucia'. Be surrounded by hummingbirds, 
flowers and swaying palms. Take time to 
explore trails and gardens. Perhaps even 
pick your own fruits for breakfast? 

This working and historical cocoa 
plantation will restore your senses and 
allow you to experience the real St Lucia. 
Hidden in the rainforest but only minutes 
for the beach, hide away from the crowds 
and rediscover your inner tranquillity. 
Mention Harper's Bazaar to claim your 
complimentary spa treatment or room 
upgrade when you book five nights 
or more. 

www.fonddouxestate.coni 




WEST THIRTY SIX 

Newly opened bar and grill West Thirty Six 
is an all-day townhouse situated in the heart 
of Notting Hill, on the artisanal Golborne 
Road. It brings you modern British cuisine, 
imaginative interiors, a member's feel without 
the membership, and combines it all with 
hand crafted cocktails. 

Set across three stunning, individually 
designed floors. West Thirty Six offers lavish 
inside and outside brunch and dining space, 
a large cocktail lounge, and really knows how 
to draw a crowd. Timeless elegance brought 
to West London - for more information, visit 
www.w36.co.uk or call 020 3752 0530. 
36 Golborne Road, WIO 5PR. 

Facebook: West Thirty Six 
Twitter: ©WestThirtySix 



INDIVIDUAL AND UNIQUE PROPERTIES IN SRI LANKA 

Manor House Concepts is a brand of five luxury boutique properties and a stylish cafe located 
across the paradise island of Sri Lanka. We offer idyllic locations and charming service from Kandy 
and the Tea Country to the secluded beaches of the South Coast of Tangalle. 

Enjoy style and serenity when you stay at our unique hotels. Each is designed to offer the perfect 
blend of antiquity with modernity in a country of rich culture and biodiversity. 

The Kandy House | The Last House | Coco Tangalla | Casa Heliconia | Taylors Hill | The Empire Cafe 

www.inanorhouseconcepts.com 


ADVERTISEMENT FEATURE 


Fashion and beauty 


Look good, feel good 



CARMIN LUXURY 
HANDBAGS 

CARMIN Luxury Handbags are artisan 
crafted leather handbags, made in a 
French workshop, characterised by 
their style, quality and inherited French 
savoir-faire. 

Discover Carmin's quilted or 
personalised designs. From £495. 

Visit: www.carmin.co.uk 


LOOK YOUNGER LONGERtm 

Regentiv's The Specialist Serum 

Reviewed 
as "one of 
skincare's best 
kept secrets". 

A luxurious 
rich texture 
of Retinol 
Palmitate, 
Vitamin E, 

Aloe Vera and 
Sunscreen. 

So in demand 
as it does so much. Lines, wrinkles, crepey 
eyes, crows feet, lip lines, acne-scarring, 
open pores, sun and skin damage, uneven 
pigmentation. Our customers say, "My skin has 
never been better". 

The Specialist Serum can be exclusively yours 
within 24hours. 30ml £29.95, 50ml £44.95, 
100ml £79.95, 200ml £149 FREE P&P. 

Tel. 01923 212555. REGENTIV PO BOX 400, 
Herts, WDl 7 3ZW or www.regentiv.co.uk 


(With Retinol) 
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ENGLISH CASHMERE 
CARDIGAN 

The English Cashmere Cardigan is made in 
England from 1 00% cashmere. 

Unique to French Velvet, this delightful fitted 
and very feminine design, will enhance the 
female form. Beautifully hand finished in 
England, with stunning contrasting ribbon and 
delightful jewel buttons. Looks equally as good 
worn classic, quirky or casual. 

Available in four colours. £270. 

Visit: www.frenchvelvet.co.uk or call to 
order on 01 325 460669. 


( 



DAWN SUNFLOWER 

From the outset. Dawn has been known for 
her unique woman, classic elegant styles, and 
luxurious cuts. Her vision is to turn delicate 
good quality fabrics to fashion with a single 
moment that will transform a women's body 
into art. 

www.downsunflower.com 

Photography: Wayne Wright 
Actress: Juliet Lemar 

Hairstylist / make up artist: Joanna Moses 



BLUE VELVET 

Blue Velvet, the home of contemporary and 
luxury footwear direct from the heart of Europe. 
Always one step ahead, they have established 
themselves on their quality and first-rate service. 
Visit them at: 174 Kings Road, 

SW3 4UP or call 020 7376 7442. 

Buy online: v/ww.bluevelvetshoes.com 




HEAVENLY NECKLACES 

For the FINEST FAKE DIAMOND JEWELLERY - 
combined with some real gems - look no further 
than Heavenly Necklaces; the best-kept secret 
of royalty and celebrities all over the world. 
HEAVENLY NECKLACES 
www.heavenlynecklaces.com 
Tel: 020 7371 8268. 


ADVERTISEMENT FEATURE 


Suitcase essentials 



HEADING FOR SOME 
WINTER SUN THIS YEAR? 

Make sure you invest in a pair of Palmaira 
Sandals, a sartorial suitcase essential and 
on the hot list of fashion bloggers and 
editors worldwide. 

Inspired by Mediterranean sunsets, 
the Metallics range features the softest 
leathers in warm gold, shimmering silver 
and dusky rose. 

And for added glamour, this collection is 
also available as a wedge - lengthening 
tanned legs whilst still being superbly 
comfortable enough to let you dance the 
night away long after the sun has gone 
down on your beach of choice. 


Pricing for the Wedge 
sandals starts at £55 


The perfect flat, they are a great addition to any outfit to see 
you through from dawn until dusk. Whether it be poolside in 
your bikini and kimono, to city touring in denim shorts and o 
white T, to pairing with your favourite dress; Polmoiro Sandals 
hove o colour for every which way. What's more, they're flat 
and lightweight, so won't take up too much room in your bog 
meaning more space for the rest of your holiday wardrobe. 
Check out www.palmairasandals.com 
to see the full range or email info@palmairasandals.com. 

We would also like to offer Harper's readers on exclusive 
offer: Free Shipping on oil orders for the month of publication. 
Discount Code: HARPERSLOVES to be entered at checkout. 



Pricing for the metallic flat 
sandals starts at £42 


FOR DETAILS OF CLASSIFIED ADVERTISING PLEASE TELEPHONE 020 3728 6260 OR VISIT WWW.HEARSTMAGAZINESDIRECT.CO.uk 


Bazaar boutiques 



Bazaar boutiques 



BU^ELL 

LUXURY DESIGNER ITEMS FROM £10 TO £10,000 

Simply register to receive 5% off your first purchase. 

Use the code HARPERS at checkout 

WWW.HARDLYEVERWORNIT.COM/HARPERS 

f /hardlyeverwornit ©hardlyeverwornit ^ ©hardlyeverltd 


T.GOM 


HARDLY EVER WORN 



SH 


INFO@SHANALONDON.COM | WWW.SHANALONDON.COM 
+44 (0)20 7495 5020 


SHANA LONDON 

LUXURY HANDBAGS 



SNOWMAN Futuristic Puffers - Premium down fill, tailored to your unique style 
Use “HARPER20” for exclusive 20% off. www.snowmannewyork.com 
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Bazaar boutiques 



KATEUN&ANANDA 
FOR YOUBYOU (YOUBmu.EU) 
•BEING ONE AND DIFFERENr 
BY MANDAU MENDRILLA 
tM£NOimA.COM) 

PHOTOGRAPHED BY 
MADHU VAN FWARE 
fiMDHUPHOTOORAPHr.COM) 

STYLED BY 
ANIYOTA VEGTER 



NCTDDtN 


KATBJN: FLOV^ OF UFE 
STOLEINBMMOO 
(VBY13Ct99t 
AMANDA: FlOtVCT OF UFE 
STOLE m CASHMEne. SILK « 
BAMBOO 
(YBY12AE22S) 

YOUBYOU.EU 


Bazaar boutiques 



NIGEL RAYMENT 

LONDON-MANCHESTER 


MOTHER OF THE BRIDE & GROOM OUTFITS 


CONDICI 
JOHN CHARLES 
LINEA RAFFAELII 
IAN STUART 
TERESA RIPOLL 
GINA BACCONI 


1 3 New Quebec Street 
Marble Arch 
London 
W1H7RR 
T: 0207 258 3331 

7-9 Old Bonk Street 
Manchester 
M2 7PE 

7:0161 834 4633 

Sizes 6-24 oil with 
matching hots, shoes & bags 

www.NRHAT.co.uk 
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Bazaar boutiques 
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Sally Allen 

LONDON 


The 

ULTIMATE 
T fashion 

Jeans 

Life can be bland, but you don't have 
to be. Brighten up your wardrobe 
with a pair of these Bombay Blue 
beauties... because life is too short 
to blend in. And for extra zing, 
add our fuschia suede Birkin coat. 

There are over 50 styles of jeans to 
choose from, so check us out... 
and as an added bonus we are 

offering a 20% discount on all jeans 

(excluding sale items). 

Quote code WHAR20 at 
checkout. But be quick 
because the offer 
ends on 31st 
October 2015. 




TO ORDER VISIT 
OR CALL 


wizardjeans.com/ 

TO / 


07768 816420 


WIZARD JEANS 

BY SALLY ALLEN 



Bazaar boutiques & beauty 



Unique MakeUp Lessons, Special Occasion 
MakeUp, Bridal MakeUp. 


The North West's Leading MakeUp Clinic. 

www.themakeupclinic.co.uk 



Award-winning 
Organic Skin Care 
since 1958 


www.ilcsi-natural-cosmetics.co.uk 



HOLIDOLLS 

iwiwkt 

www.holidolls.com 


Handbag o 

eoMondfapoIr 

HANDBAG CARE & REPAIR 
SPECIALISTS 


Nationwide handbag renovation service for leather & fabric bags 



• HANDBAG RESTORATION OR COLOUR CHANGE 
• REPLACE ZIPS & LINING 
• REPAIR SCUFFS, SCRATCHES, BURNS & TEARS 
• REMOVE LIQUID & ALL OTHER STAINS 

web: www.handbagclinic.co.uk 

tel; +44 (0)1207 279963 / email; enqiiiries@handbagdini{.co.ul( 


F>1CE atelier 



Put your best tace torward with FACE atelier's celebrated Ultra 
Foundation! Silicone based, it is skin-in-a-bottle, giving you a 
flawless face every time, no primer needed. Bonus - create a 
custom tailor your shade with its genius colour adjusters. 
Innovative, high performing Ultra Foundation is age and 
race neutral, vegan, PETA and Leaping Bunny approved. 

Available at FACEatelier.com and select retailers worldwide. 



A LUXURY LINGERIE EXPERIENCE 
WWW.TRAGICKISS.COM 


VANI LLA 

Call 020 7225 1822 or visit 
www.vanilla-paris.co.uk 


Vanilla Paris • 122 Kings Road • Chelsea • London SW3 4TR 



This super-stylish fashion hangout address on London s legendary 
Kings Road is not only a favourite of celebrities but also loved by It 
Girls on a budget thanks to its luxury must have bags and best of all, its 
bespoke service. It is one of the best kept secrets for luxury leather bags 
you can find at great prices, so we invite everybody to come and find out 
for themselves and experience the gi'eat service. 



dagny . d 

WWW. dagnyd .co.uk 



SXP Designs is an established Edinburgh company 
which specialises in contemporary and timeless silver 
jewellery. Each piece is lovingly handcrafted from the 
finest 925 Sterling silver. The collection is designed 
with today’s discerning, independant woman in mind. 

“JK Rowling has a selection of personally chosen pieces.” 

Day or evening, smart or casual this 
jewellery will always make a statement! 

www.sxpdesigns.co.uk 
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Bazaar bijoux 
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SOPHIE HAJR.LEY 

LONDON 

^ BESPOKE JEWELT^ 

www.sophieharley.com^ 






Photography: Jo de Banzie 



Bazaar bijoux 




www.byelise.com 



Paige Frank Jewellery 

England 

Handcrafted in the UK 

www.PaigeFrankJewellery.com 



www.sushilla.co.uk 
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Bazaar Classified 
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JUNGWON 

www.jungwonny.com 



020 7439 5500 

www.goodhousekeeping.co.uk/institute/cookery-school 


CLAIIINO'i ANC^ 




HR 

HELEN REYNOLDS 

•-W+'HT fimn F A< nA *- T/U C W MAi * » J 

www.helenreynolds.net 




Credit/Debit Cards 

8648516 
Readings 0905 789 7718 

^Jext answers! Text: SOFA + Question to 67755 1 £t 50 PE=iBG 
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Do You Love 
Style & Fashion? 

start earning money doing 
a job you'll love... 


Train to be an Image Consultant 
& Personal Shopper with leading 
industry experts Image Professional™ 



www.imageprofessional.co.uk 
or CALL 01273 494396 



SUBSCRIBE TO 
ONE OF OUR 
TOP-SELLING 
MAGAZINES 








The HeadBloomer 

creates eye-catching, one of a kind hats 
and headpieces. The ultimate finishing 
touch to your outfit. Using a variety of 
high quality fabrics and imagination, 
you will be turning heads. 

To see more pieces or for enquiries visit 

www.theheadbloomer.com 
or call 020 8523 0896 
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LUXURY ORGANIC BODY WASH 

BY APPLE & BEARS 



Available in 4 natural fragrances: Bergamot & Green Tea, Grapefruit b Seaweed, 
Honey b Hemp and Pomegranate b Aloe Vera 

Find out more at appleandbears.com 






REIMAGINING 
NAIL POLISH 

• Natural Ingredients • Easy Peel off 
• Odour Free • Quick Drying • Brilliant Colours 

Discover Little Ondine: a revolutionary Nail Polish 
Give yourself a high-gloss mani on the go with Little Ondine. The all-natural nail polish comes in 80 
colours and made of three ingredients - water, resin and minerals - which means it’s odourless, dries 
fast and doesn't require removers. Just peel off the colour when you are ready to update your look. 
Try it now using HARPERSIOaX check-out and get 10% OFF. Offer expires 30/11/15. 

visit uk.littleondine.com 


FOR DETAILS OF CLASSIFIED ADVERTISING PLEASE TELEPHONE 020 3728 6260 OR VISIT WWW.HEARSTMAGAZINESDIRECTCO.uk 




FOR DETAILS OF CLASSIFIED ADVERTISING PLEASE TELEPHONE 020 3728 6260 OR VISIT WWW.HEARSTMAGAZINESDIRECTCO UK 


HaAc 



We start with an idea. 

We create a concept. 

We test our concept. 

Then we make it a reality. 

We invest heavily in research and development. 

Our scientists continually strive for new discoveries 
focusing on finding cutting-edge technologies and 
formulations combined with the most active ingredients. 

Our award winning laboratory staff are responsible for 
every product from it’s conception until production. 




Save money and conscience with ActiDerm 

Our Laboratory was awarded a Frenoh Department of Environment award for low oarbon footprint. 

We oare about the environment and we take all praotioal steps to preserve it and we do not oonduot 
animal testing. 


Not only the produotion prooess we employ but also the paokaging we use has been oarefully seleoted, 
to provide produets as eeo friendly as possible, in terms of both finaneial and environmental oosts. 


La bo rato i re 

AciiDerm 



Cosmeceuticals 


Tel: 0845 468 0045 
www.actiderm.co.uk 
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WCiNDERSTRIPES.COM 

The latest beauty trick 
of celebrities 

The instant eye lift. 

Simply beautiful eyes in seconds! 

• available in 3 sizes 

• transparent & comfortable 

• easy & fast application 

• dermatologically tested 


CONTOUR 


CONTOUR 


009 

contourcosmetics.co.uk 


C O N.T O u R 


Muinusc coniouiino ui 



CONTOUR 


CIIATI rout CONTOUlt 
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rTpOWER , 
PROW DOWN 
^ UNDER . 


www.whiteglo.com 




TEETH WHITENING POWER FROM OOWN UNOER 


AchievethatglowingAussiebeachsmile.WhiteGlos Extra strength 
Whitening Toothpastes will help lift stains and yellowing from teeth 
enamel safely and effectively. See amazing results within 7 daysl 


A brighter smile, powered by White Glo. 


AVAILABLE AT 


White Glo 


: 3 \> 


feelgood 
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FAAB C.O.W 

Indulge yourself In a warm and friendly atmosphere of PAAB 
C.O.W a unique Multidisciplinary Clinic where conventional 
meets alternative. We offer a wide range of treatment and 
therapies from Skin & Dermatology services to Holistic 
and & Alternative therapies taUor made to your needs. 
Contact us on 0808 45S 9186 and book a 
consultation with a member of our friendly team. 


‘‘Discover a new approach to a healthy and radiant you” 



• IPL hair removal 8e skin 
rejuvenation 

• Dr Murad facials 

• FAAB signature facial 

• CACI NON-SUBGICAL face 8e 
body treatment solutions 

• Anti-cellulite 8e firming body 
treatment 

• Semi-permanent Makeup 

• Herbal Medicine 

• Hypnotherapy 

• Reflexology 

• Reiki 

• Aromatherapy 

• Pregnancy and yummy 
mummy treatment 


PAAB C.O.W I PAAB Centre of Wellbeing, Dermatology & Medical Aesthetics, 59S Pinchley Road, London WWll 7RX 

+44(0)20 8455 9126 1 www.faabcow.com info@faabcow.com 


tSuletax 

Tea for \Aleight Loss 

Get bikini ready with the nunnber one 2 Step Detox Program 


m 


O 


Horning boost 

Every morning 

Converts food 
into energy 

Increases metabolism 

Bums excess of fat 








Night cleanse 


Every 2nd night 

. ■< 

Removes toxins 


Avoids storage of fat 



Order today at www.teadetox.co.uk 


FREE SHIPPING! 






THE BEST NATURAL 


Skin Care Regimen 




@ SUNSCREEN 



SlOZ NATURALS 

SKIN SCIENCE NATURE 

www.oznaturals.com 




Selling Skin Care on amazon.com 
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INSPIRATION 



HOW 

BAZAAR 


heft: Richard Avedon and 
Marvin Israel’s light-hearted 
tribute to Diana Vreeland 
on the January 1963 
cover. Below: Ruth Ansel’s 
1965 cover, featuring 
Jean Shrimpton 



Iconic moments from our archives revisited. 
This month: Ruth Ansel’s flashes of hrilliance 


fiy HELENA LEE 


Some careers begin auspiciously - Ruth Ansel’s debut dramatically 
so. She was the assistant to Bazaars art director Marvin Israel when 
he conceived the cover for thejanuary 1963 issue with the legendary 
photographer Richard Avedon. ‘Marvin and Dick [Avedon] were 
like little boys who loved to be naughty,’ says Ansel, when I ask her 
about the episode. ‘Dick, the golden-haired hoy, had a lot offreedom.’ 
In a cheeky homage to Diana Vreeland, Bazaars longstanding 
fashion editor who would soon leave to edit Vogue, Avedon gave 
the model a cigarette holder and wrapped her in a snood - both 
signature Vreeland accessories. Nancy White, the editor oi Bazaar, 
loathed the image, thought the model looked like a man in drag 
and promptly fired Israel. 

Ansel and Bea Feitler were thereby propelled from assistants to 


co-art directors; the youngest in the industry, at 24 and 25. ‘A few 
hostile photographers were piqued that one of the greats was 
replaced with two young girls,’ says Ansel. Nevertheless, she rose to 
the challenge and went on to create some of the most iconic images 
of the 20th century - including this memorable cover of Jean 
Shrimpton for the April 1965 edition. Capturing the Youthquake, 
pop art and the sexual revolution, the issue was guest-edited by 
Avedon. But Shrimpton had heen shot in a hopeless hat; no one 
liked the cover, least of all Avedon himself At 2am, as the print 
deadline loomed, inspiration suddenly struck. Ansel - a Matisse 
devotee - concealed the offending hat with a dayglo paper cut-out 
that became the striking hot-pink space-age helmet, in a telling 
display of the pioneering originality that defined her career. □ 
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SAMSUNG 

Galaxy S6 edge+ 



PETER LINDBERGH, 


1994 



